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To  make  democracy  really  work, 

voters  must  know  what  they’re  voting  for. 

That’s  why  the  Sun-Times 

is  going  all  out— with  twenty  political  writers- 

to  tell  readers  what  both  sides  are  saying 

throughout  the  political  campaigns. 

We  play  it  straight— because 
we  think  people  are  smart. 

And  can  make  their  own  decisions. 
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we  read  both  sides  in  the  Sun-Times 

before  we  take  sides. 
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It's  CNS  from 

coast  to  coast 

That’s  right,  from  Ed  Dooley  in  San  Francisco  to  John  Herbert 
in  Boston,  Copley  News  Service  now  provides  in-depth 
coverage  to  nearly  one-third  of  the  nation’s  daily  newspapers. 

Editors  of  the  San  Francisco  Examiner  and  the  Boston 
Herald  Traveler  are  two  of  the  alert  newsmen  who  know  that 
a  story  must  do  more  than  scratch  the  surface.  The  modern 
reader  wants  to  know  more  than  “what,”  he  wants  to 
know  "why.”  Copley  News  Service  has  topped  the  500  mark 
in  clients  after  only  15  years  of  digging  into  the  “why” 
behind  the  “what.”  Call  or  write  CNS  for  samples  of  this 
truly  supplemental  news  service. 


COPLEY  NEWS  SERVICE 


CNS  is  the  true  supplemental  news  service.  Write  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  California  92112.  Call  (714)  234-0191. 
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CA  TCH-lines 

By  Lenora  Williamson 

AUTUMN  ACTION  LINE— Old  Herman  Hoglebogle,  the 
Indianapolis  News  fictitious  community  helper,  gets  assorted 
calls  for  aid.  When  a  woman  telephoned  about  weeds  she 
hadn’t  been  able  to  get  anyone  to  cut  all  summer,  the  ofiBce- 
Herman-of-the-day  observed:  “It  looks  as  if  old  Jack  Frost  is 
the  one  and  only  person  who’ll  do  anything  about  it.”  It  is 
related  that  the  lady  replied:  “Do  you  have  his  phone  number 
or  address? 

*  *  * 

HOW  ABOUT  THAT  ARIZONA  PALM  TREE  which  with¬ 
drew  from  a  drive-in  bank  and  deposited  itself  down  the  block 
to  grace  the  expanded  plant  of  Phoenix  Newspapers,  Inc? 
Could  be  the  tree  was  merely  going  home  after  15  years  at  the 
bank  since  Bert  Fireman,  Phoenix  Gazette  columnist  at  the  time, 
was  responsible  for  it  in  the  first  place.  The  tree  was  dedi¬ 
cated  to  Fireman  by  the  Valley  Bank  back  in  1955  when  he  was 
crusading  for  beautification  of  the  downtown  area.  Phoenix 
grew;  the  palm  tree  grew,  and  so  did  the  bank  and  the  publish¬ 
ing  company.  Comes  1970,  the  bank  making  way  for  expansion 
decided  the  tree  had  to  go,  and  Phoenix  Newspapers  welcomed 
it.  Fireman,  now  executive  director  of  the  Arizona  Historical 
Foundation,  was  on  hand  for  the  replanting  ceremony. 

*  *  * 

WEATHER  CANCELS  BATTLE  read  a  Daily  Oklahoman 
headline  for  Dave  Dryden’s  story  about  a  scheduled  dogfight 
between  Snoopy  and  the  Red  Baron,  complete  with  vintage 
World  War  I  airplanes.  The  planes  took  off  in  a  toy  company 
promotion  but  encountered  bad  weather  and  turned  back 
before  reaching  Wiley  Post  Airport,  Oklahoma  City.  A  spokes¬ 
man  announced,  “Those  old  airplanes  just  weren’t  meant  for 
flying  in  this  kind  of  weather.” 

*  *  * 

MARY  QUANT  IS  AN  ENGLISH  TRAITOR— That  was 
how  Marylin  Stitz  of  Chicago  Today  reviewed  new  clothes 
designed  by  the  British  girl  who  brought  minis  to  their  greatest 
heights  and  then  failed  to  include  even  one  in  her  current  line. 
*  •*■  * 

THE  NEW’  ZEALANDER  was  trying  to  set  a  world  beer 
drinking  record — on  that  both  AP  and  UPI  stories  agreed. 
But  AP  said  Jack  Manakau,  33,  collapsed  after  77  glasses  and 
was  found  dead  in  his  car;  UPI  said  he  collapsed  after  90 
glasses  and  died  in  hospital. 

*  *  * 

“TV  DOESN’T  SEEM  THE  SAME  without  Chet  Huntley. 
The  guys  who  replaced  him  just  don’t  look  worried  enough.”  So 
reports  the  Evansville  (Ind.)  Press  columnist  Bish  Thompson 
quoting  his  “neighbor  down  the  block.” 

*  * 

BOSTONIANS  WERE  TAKEN  ABACK  the  other  day  when 
they  saw  right  there  in  the  help-wanted-female  columns  of  the 
Globe  an  ad  seeking  “CALL  GIRLS”.  Pursuing  tbe  small  print 
without  delay,  readers  discovered  that  a  broadcasting  company 
needed  two  telephone  solicitors  for  the  purpose  of  “calling 
business  men,  setting  appts.  for  our  salesmen  .  . 

*  «  * 

NEWSDAY  OF  LONG  ISL.^ND  sent  an  ad  bill  to  Christian 
Outreach  in  W’antagh,  N.Y.  The  address,  according  to  the 
United  Church  Herald  began:  “Board  of  Christian  Outrage”. 

*  *  * 

IT  HAD  BEEN  ONE  OF  THOSE  DAYS  and  so  the  WaUuku 
(Hawaii)  Maui  News  apologized  for  running  a  picture  of  a 
house  upside  down  with  an  article  about  architect  Harry  Rice. 
Said  the  paper:  “The  article  appearing  with  the  picture  told  of 
Rice’s  vision  of  future  building  methods,  but,  as  he  good-natured¬ 
ly  pointed  out,  it  did  not  describe  any  starting  with  the  roof 
and  working  up  to  the  foundation.” 

*  *  * 

IT  FITS  ME  LIKE  A  FRESH  COAT  OF  PAINT  writes  Joe 
Creason  of  the  Louisville  Courier-J ournal  in  recalling  an  old 
definition  he  read  somewhere  ages  ago;  “A  procrastinator  is 
one  who  puts  off  until  tomorrow  what  he  already  has  put  off 
until  today.” 
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,  NOVEMBER 

j  4-6 — Catholic  Press  Association  Western  Region.  Del  Webb  Townhouse. 

1  Fresno,  California. 

]  5-7 — New  England  Society  of  Newspaper  Editors.  Woodstock  Inn,  Wood- 

stock,  Vt. 

5- 7 — Circulation  seminar.  University  of  Wisconsin,  Madison. 

7 — Indiana  United  Press  International  Newspaper  Editors,  ISTA  Building, 
Indianapolis. 

!  7 — United  Press  International  Newspaper  Editors  of  Wisconsin.  Midway 

■  Motor  Lodge,  Madison,  Wis. 

7- 8 — Associated  Press  Society  of  Ohio,  Carrousel  Inn,  Cincinnati.  Ohio. 

8- 20 — American  Press  Institute  seminar  for  classified  advertising  managers. 

I  Columbia  University,  New  York  City. 

1 1-14 — Sigma  Delta  Chi.  Palmer  House,  Chcago. 

,  12-13— N  ew  Jersey  Association.  Molly  Pitcher  Hotel,  Red  Bank,  N.  J. 

14- 15 — New  England  Newspaper  Mechanical  Conference.  Statler-HIlton 
Hotel,  Boston. 

15- 18 — Southern  Newspaper  Publishers  Association.  Boca  Raton  Hotel  & 

j  Club.  Boca  Raton,  Florida. 

1  16-18 — Public  Relations  Society  of  America.  Regency  Hyatt  House,  Atlanta. 

16- 21 — Associated  Press  Managing  Editors,  llikal  Hotel,  Honolulu. 

>  21 — Texas  Press  Association  News  Clinic.  Sheraton  Crest  Hotel,  Austin. 

29-December  A — American  Press  Institute.  Seminar  on  Environment  Prob- 
I  lems.  Columbia  University,  New  York. 

I  DECEMBER 

6- 18— American  Press  Institute.  Seminar  on  Management  and  Costs.  Colum- 

i  bia  University,  New  York. 

I  13-16 — Southern  Newspaper  Publishers  Association  Foundation.  Workshop 

I  on  copy  editing,  headline  writing  and  layout.  University  of  Florida, 
Gainesville. 

;  JANUARY  1971 

3-15 — American  Press  Institute  Seminar  for  State  and  Suburban  Editors. 
Columbia  University,  New  York  City. 

I  7-9 — International  Newspaper  Advertising  Executives.  Waldorf-Astoria. 

10-13 — National  Retail  Merchants  Association,  Hilton  Hotel,  New  York. 

;  9-13 — Great  Lakes  Newspaper  Mechanical  Conference.  Sheraton-Schroeder 

'  Hotel,  Milwaukee. 

17- 29 — American  Press  Institute  Seminar  for  City  Editors.  Columbia  Uni- 

j  versity.  New  York  City. 

1  31-Feb.  12 — American  Press  Institute  Seminar  for  Sports  Editors.  Columbia 

University,  New  York. 

j  FEBRUARY 

1  19-20 — Oregon  Press  Conference,  Eugene  Hotel,  Eugene,  Ore. 

I  MARCH 

I  7-9 — SNPA  Mechanical  Conference,  Sheraton-Dallas,  Dallas. 

'  10-13 — Mid-Atlantic  Mechanical  Conference.  Haddon  Hall  Atlantic  City. 

N.J. 

19-21 — Northwest  Mechanical  Conference.  Hotel  Leamington,  Minneapolis. 

APRIL 

13-16— American  Society  of  Newspaper  Editors,  Shcreham  Hotel,  Wash¬ 
ington.  D.  C. 

j  19-21 — American  Newspaper  Publishers  Association,  Waldorf  Astoria  Hotel, 

New  York  City. 

MAY 

1- 2 — New  York  State  Mechanical  Conference.  Thruway  Hyatt  House,  Al¬ 
bany. 

2- 8 — University  of  MIssouri-Columbia  Journalism  Week,  Columbia,  Mo. 

j  5-7 — INCA-FIEJ  Research  Institute.  RAI  Congress  Center,  Amsterdam,  The 

Netherlands. 

16-19 — International  Newspaper  Promotion  Association,  Statler-Hilton, 
I  Boston. 

JUNE 

6-10 — ANPA/RI  Production  Management/Conference.  Exhibition  Center, 
!  Cincinnati. 

*  *  « 

(Note:  Organizations  wishing  to  be  included  In  this  Calendar  should  send 
!  convention  dates  to  Editor  &  Publisher,  850  Third  Avenue  New  York  10022, 
N.Y.) 
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A  big  job.  Bringing  the  world  to  the  class¬ 
room.  Presenting  news,  events,  trends, 
opinions  in  a  manner  understandable  by 
children  — in  making  it  palatable. 

The  Patriot-News  in  its  “newspaper-in- 
classroom”  has  been  one  of  the  strongest 
proponents  of  this  rewarding  program  and 
has  over  the  years  devoted  time  and  talents 
of  highly  skilled  professionals— experts  in 
the  field  of  education. 

William  T.  Lunsford,  Community  Service 
Director,  along  with  his  staff  has  developed 
a  far-reaching  continuity  program  involving 
nearly  every  school  in  the  area.  The  rewards 
are  gratifying.  Harrisburg  market  children 
today  have  a  better  grasp  of  current  events 
and  are  better  prepared  to  accept  the  future 
responsibility  of  leadership. 

This  is  relevance. 

Harrisburg  Patriot-News 

A  Newhouse  Newspaper 


Pupils  in  Miss  Theresa  Stanko’s  sixth  grade  class  at  Marshall  Elementary 
School  study  The  Harrisburg  Patriot  in  their  classroom  every  school  day. 
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Tell  your  story  to  the  public 

Ix*acler>  of  the  Association  of  National  Aclvcrtiscis  at  a  meeting  this 
week  in  Hot  Springs,  \’a.,  advanced  the  jiroposition  that  business 
must  inform  the  public  about  national  jtroblcMns  through  advertising, 
that  it  must  embark  on  advertising  campaigns  towards  this  end. 

Areas  which  should  be  treated  with  more  and  better  information 
in  this  way  include  |X)llution  control,  power  getieration,  transporta¬ 
tion,  space  programs  and  national  defense  commitments.  These  are  all 
areas  in  which  the  wrath  of  the  public  is  being  heaped  upon  the  heads 
of  businesses  and  corporations. 

No  one  in  this  age  of  consumerism  gives  a  hoot  about  the  historical 
or  environmental  reasons  why  there  is  air  and  water  pollution,  or 
what  brought  about  the  power  and  transportation  shortage,  etc.  .All 
the  general  public  cares  alnnit  is  that  these  conditions  exist,  someone 
is  to  blame,  and  it  must  be  ihose  large  anonymous  corporations. 

Pollution  control  is  being  called  “a  S71  billion  monster”  during 
the  decades  ahead. 

The  public  couldn’t  care  less.  It  wants  to  know  what  is  being  done 
about  it  now — and  many  people  can’t  understand  why  it  can’t  all  be 
corrected  over  night. 

For  months  EStP  has  been  stating  that  business  must  get  itself  out 
of  this  doghouse  by  telling  its  story  to  the  public  through  consistent 
campaigns  in  the  press.  Many  businesses  have  a  lot  to  talk  about. 
They  have  everything  to  lose,  including  their  customers  if  they  don’t. 


(Sartor  Hvnbar,  Audit 
Bureau  of  Cireulationa 
Member,  American 
Bueineae  Preea  Inc. 


C  Mo.  averaKe  not  paid  June  80,  1970 — 26,16S 
Benewai  Rate— 72.49% 
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Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker 
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Crisis  in  Latin  America 

Freedom  of  the  jiress  has  been  disappearing  gradually  in  many 
parts  of  Latin  .America  and  it  was  not  surprising  that  the  recent 
meeting  of  the  Inter  .American  Press  .Assficiation  declared  the  situa¬ 
tion  to  be  the  most  critical  in  its  history. 

.As  was  to  l>e  expected,  the  I.AP.A  rededicated  itself  to  fighting  sup¬ 
pression  of  a  free  press,  wherever  it  occurs  in  this  hemisphere.  It  was 
agreed  that  new  methods  and  techniques  must  be  utilized.  One  of 
these  will  be  development  of  an  educational  and  promotional  pro¬ 
gram  on  the  importance  and  meaning  of  a  free  press  which  member 
newspapers  can  use  with  their  readers. 

.Another  course  was  suggested  by  Galo  Plaza,  secretary-general  of 
the  Organization  of  .American  States,  but  it  was  passed  over  rather 
lightly  by  the  I.AP.A  members  to  whom  he  addressed  his  remarks  in 
Mexico  City.  He  said  that  Latin  .American  newspapers  devote  too 
much  attention  to  {xilitical  matters  and  not  enough  to  problems  of 
trade,  investment,  inflation,  unemployment,  income  distribution,  hous¬ 
ing  and  education.  He  su^ested  they  could  be  the  leaders  in  promot¬ 
ing  economic  and  social  progress  in  their  countries  if  they  would. 

“A  free  press  in  Latin  .America  can  contribute  to  responsible  gov¬ 
ernment,”  he  said,  “but  it  does  not  automatically  ensure  accelerated 
economic  and  social  development.” 
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letters 


TWO  VIEWPOINTS 

In  your  recent  edition  which  made  note 
of  National  Newspaper  Week,  pertinent 
quotations  of  Adolph  Hitler  and  Winston 
Churchill  were  piihlished.  Hitler’s  in  your 
editorial,  Churchill’s  in  a  San  Francisco 
Chronicle  advertisement. 


Both  quotes  also  appeared  in  a  special 
Newspaper  Week  cartoon  in  the  Wisconsin 
State  journal  by  Boro.  Len  Borozinski's 
brought  the  two  opposing  viewpoints  to¬ 
gether  into  a  most  effective  cartoon. 

W'lLLiAM  C.  Robbins 

Managing  Editor 
If  isconsin  State  Journal 
Madison.  Wis. 

*  *  * 

IT  TAKES  MONEY 

Reference  your  editorial  (October  17) 
— I  am  certain  that  you  gentlemen  must 
still  own  stock  in  “buggy  whip”  manufac¬ 
turing  companies. 

The  reason  that  controlled  circulation 
publications  are  successful,  and  they  are, 
is  because  the  advertisers  get  better  re¬ 
sults  from  their  ads.  To  ignore  that  fact 
is  foolish  .  .  .  so  please,  he  flexible. 

Any  publication  can  only  exist  when 
there  is  money  in  the  coffer. 

Arnold  Richardson 

Publisher 
ff  eekly  Bulletin 
Maynard,  Mass. 

*  #  * 

AEJ  MEMBERSHIP 

I  am  still  getting  inquiries  about  a  brief 
item  (July  25),  stating  that  the  Associa¬ 
tion  for  Education  in  Journalism  elected 
the  Charles  Morris  Price  School  of  Ad¬ 
vertising  and  Journalism,  Philadelphia,  to 


membership.  The  fact  is  that  the  AEJ  is 
made  up  of  individual  members  and  not 
of  schools  or  departments  of  journalism. 

A  few  selected  professional  organiza¬ 
tions  are  elected  to  affiliate  membership 
only.  The  Dean  of  the  school  in  Philadel¬ 
phia  is  a  member  of  AEJ,  btit  he  is  aware 
that  his  school  is  not  a  member. 

Ralph  0.  Nafzicer 

Madison,  Wis. 

(The  writer  is  executive  secretary  of 
the  Association  for  Education  in  jour¬ 
nalism.) 

*  *•  * 

TRASH 

In  your  Catch-lines  column  (October 
3),  you  included  a  piece  about  the  job  of 
caretaker  of  the  town  dump,  offered  in  the 
Worcester  (Mass.)  Evening  Gazette.  The 
funny  part  was  supposed  to  he  that  pick¬ 
ing  privileges  were  offered  as  a  “fringe 
benefit”  (your  term).  Very  funny. 

Now,  if  you’ll  put  down  that  extra-dry 
Beefeater  martini  and  take  the  truffled 
foie  gras  out  of  your  city-bred  ears.  I’ll 
tell  you  something  that  will  make  you 
march  right  out  to  join  Women’s  Lib  so  as 
to  force  the  town  of  W'orcester  to  let  you 
apply  for  a  job  now  offered  to  males  only. 
Ready? 

The  clue  is  that  the  job  is  offered  to 
the  highest  bidder.  That  means  that  the 
town  is  selling  exclusive  dump-picking 
rights  to  whomever  offers  the  highest  annual 
fee.  I  can’t  speak  for  W'orcester,  of  course, 
hut  in  many  areas,  it’s  a  safe  bet  that  this 
fringe  benefit,  as  you  call  it,  will  be  worth 
somewhere  between  $25-50,000  per  year 
to  a  man  who  knows  his  dump-picking. 

Here  is  a  little  story  to  explain  how  all 
this  wealth  comes  about.  This  is  a  true 
story,  hut  the  names  are  changed  to  pro¬ 
tect  the  guilty.  In  the  town  of  X,  the  ABC 
Lumber  Yard  caught  fire.  The  fire  was 
not  serious,  but  it  did  char  some  lumber 
and  there  was  some  water  damage  due  to 
the  successful  efforts  of  the  local  fire  de¬ 
partment  to  contain  the  fire  in  one  area. 
However,  the  ABC  Lumber  people  claimed 
a  total  loss  of  100.000  board  feet  of  lum¬ 
ber — and  the  insurance  company  paid  the 
bill  upon  presentation  by  ABC  of  a  sworn 
statement  that  the  lumber  involved  was  all 
hauled  to  the  town  dump.  Want  me  to  go 
on,  or  can  your  mink-lined  imagination 
take  it  from  there? 

And  now  just  think  about  flooded  base¬ 
ments  in  stores,  fires  in  warehouses,  etc. 
and  you’ll  begin  to  get  the  picture,  as  we 
still  say  up  here  in  the  sticks. 

Personally,  if  I  ever  make  any  profit 
in  the  publishing  business  I’m  going  to 
save  it  until  I  have  enough  to  bid  on  the 
town  dump  job.  Trash  is  trash,  I  always 
say,  and  some  of  the  stuff  I’m  forced  to 
print  should  qualify  me.  I’m  polishing  up 
my  insurance  contacts  now  and  might 
even  take  in  a  partner,  if  I  could  find  me 
a  cute  city  gal.  Interested? 

Rorert  E.  LaFortune 

Beverly,  Mass. 

(The  writer  is  publisher  of  Netv  Eng¬ 
land  Furniture  News.  He  should  hnoic 
right  off  that  Miss  Williamson  does  not 
care  for  martinis  or  truffled  foie  gras  or 
mink.  She  prefers  champagne  and  very 
good  cloth  coats.  And  she  is  not  city- 
bred,  being  one  of  those  Indiana  news¬ 
paper  writers  who  came  East  a  reasonable 
number  of  years  ago.  She  doesn't  say  how 
many.) 


PRAISE  FOR  PHOTOGS 

My  compliments  for  the  two-page  lay¬ 
out  of  baseball  photos  by  AP  and  UPI 
cameramen  (October  10). 

W'ire  service  photographers  do  a  great 
job,  day  in  and  day  out,  but  rarely  re¬ 
ceive  acknowledgement  except  at  Pulitzer 
Prize  time. 

Harry  Juniper 

.San  Francisco 

{The  writer  is  public  relations  director 
for  the  San  Francisco  W  arriors  in  the 
National  Basketball  Asociation.) 

*  *  * 

LADY  CARTOONIST 

Regarding  your  editor’s  note  relating 
to  women  newspaper  editorial  cartoonists — 
how  about  Fay  King  of  the  Denver  Post 
in  the  years  just  before  World  War  1. 

In  his  book,  “A  Solo  in  Tom-Toms,” 
Gene  Fowler,  who  also  worked  on  the 
Post  at  that  time,  wrote; 

“Fay  King  was  one  of  the  few  women 
cartoonists  in  the  newspaper  world.  She 
wrote  articles  to  accompany  her  draw¬ 
ings,  and  both  her  art  and  her  editorials 
had  a  freshness  and  a  simple  originality 
which  revealed  their  creator  as  an  ex¬ 
traordinary  person.”  (Page  352).  Can  any¬ 
one  provide  more  information  about  Fay 
King? 

Charles  J.  Shields 

Chicago. 

{The  writer  is  features  editor  of  the 
Star  Publications,  Chicago  Heights,  111.) 


Short  Takes 

As  he  and  his  hostages  stepped  into 
the  corridor,  fun  fire  from  several  law¬ 
men  poured  into  him.  He  fell  with  his 
own  funs  firing  wildly. — Detroit  News. 

*  *  ♦ 

He  left  Lee  to  accept  a  fellowship 
grant  to  do  research  in  psychology  at 
Florida  State  University  after  which  he 
.studied  Greed  at  Columbia  Theological 
Seminary.  Cape  Coral  (Fla.)  Breeze. 

*  *  * 

NEW  CROP  FLORIDA  FRAPE- 
FRUIT — Charlotte  (N.C.)  Observer. 

*  *  * 

WILL  KEEP  children  in  my  home 
AM  or  FM. — Montgomery  (.\la.)  Adver¬ 
tiser. 

*  *  * 

Vice  Admiral  Hyman  G.  Richover  said 
the  Soviet  Union  is  building  a  military 
e.stablishment  which  will  be  ahead  of  the 
U.S.  in  “vii*tually  all  respects”  by  1675. 
— Xasltville  (Tenn.)  Tennessean. 

♦  *  If: 

“Four  years  ago,”  One  Straub  aide 
said,  “we  were  running  against  a  nice 
gay  who  was  well  known.” — Portland 
Oregonian. 

*  *  * 

Walter  F.  Block,  dean  of  student  af¬ 
fairs  of  St.  Procopious  College,  near 
Lisle,  has  announced  two  new  disap- 
liointments. — La  Grange  (Ill.)  Suburban 
Life. 

*  ♦  ♦ 

(E&P  pays  $2  for  a  musing  typo¬ 
graphical  errors  found  in  the  newspa¬ 
pers  and  reprinted  here.) 
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New  York  is  where  there’s  more.  More 
opportunity  to  sell  national  advertising. 
Because  New  York  agencymen  control  the 
majority  of  national  advertising  dollars. 
Which  is  why  Army  Times  promotes  in 
New  York— and  on  the  Advertising  News 
Page  of  The  New  York  Times . . .  daily  trade 
news  headquarters  for  New  York  agency- 
men.  Just  call  Arthur  Irving,  Media 
Advertising,  (212)  556-1455.  To  start 
getting  more.  National  advertising,  that  is. 
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Our  market  consumes  enough 
fixizen  food  to  pile  9,000  milesmgh. 
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lAPA  revitalizes  its  fight 
for  freedom  of  the  press 


By  Robert  U.  Brown 

Mexico  City 

Having  devoted  their  entire 
attention  for  the  better  part  of 
three  days  to  hearing  and  dis¬ 
cussing  reports  about  the  de¬ 
gree  of  freedom  of  the  press,  or 
lack  of  it,  in  each  nation  the 
members  of  the  Inter  American 
Press  Association  concluded 
that  “never  before  in  its  his¬ 
tory  has  the  association  met 
under  conditions  less  favorable 
to  the  existence  of  a  free  press 
in  the  American  hemisphere.” 

The  conclusion  of  the  general 
assembly  after  hearing  a  coun- 
try-by-country  debate  was  that 
“the  curtain  of  silence,  censor¬ 
ship,  and  repression  that  sepa¬ 
rates  those  countries  without 
freedom  of  the  press  from 
those  where  there  is  a  free 
press,  has  come  down  over 
more  countries  in  the  course  of 
the  past  year.” 

The  lAPA  declared  that  it  was 
not  “dismayed”  and  “would  not 
admit  defeat”  and  that  it  was 
going  to  increase  its  efforts  in 
behalf  of  the  free  press. 

President’s  call  to  action 

In  taking  over  as  lAPA 
president,  Manoel  Francisco  do 
Nascimento  Brito,  Jornal  do 
Brasil,  Rio  de  Janeiro,  declared 
that  “it  is  not  enough  that  we 
have  principles  which  are  of 
the  best.  We  have  to  translate 
these  principles  into  action;  ac¬ 
tion  which  is  at  once,  ever¬ 
present  and  ever- versatile.  We 
have  to  learn  to  give  this  action 
a  dynamism  .  .  . 

“We  are  involved  in  a  gigan¬ 
tic  battle  for  the  spirits  and 
minds  of  men,”  he  said.  “The 
war  of  intelligence  hangs  like  a 
shadow  over  the  principles  and 
institutions  we  hold  most  dear 

“Journalists  of  the  Americas, 
men  of  liberty  and  of  free  en¬ 
terprise,  we  have  a  terrible  re¬ 
sponsibility;  we  must  profound¬ 
ly  identify  ourselves  with  that 
realistic  and  noble  task  of  win¬ 
ning  by  word  and  deed  the  bat¬ 
tle  of  intelligence  .  .  . 

“Let  us  unite  in  our  determi¬ 
nation  to  re-interpret  our  think¬ 
ing;  to  revitalize  our  action 
in  this  part  of  the  world.  We 


will  not  stand  back  and  see  the 
dream  of  a  continental  commu¬ 
nity,  defined  in  equality;  sus¬ 
tained  in  the  amplitude  of  op¬ 
portunity;  evolved  in  the  exer¬ 
cise  of  common  responsibilities, 
slip  through  our  fingers. 

“We  will,  rather,  use  well, 
all  means  of  mass  communica¬ 
tion  at  our  disposal  to  re-affirm 
creatively  and  positively  our 
belief  in  the  traditional  options 
of  liberty  which  history  has  be¬ 
queathed  us  .  .  . 

“We  will  not  sit  safely  at  a 
comfortable  distance  while  the 
tempest  rages  and  chaos  sets 
in.  We  will  be  there,  our  voice 
irill  be  heard.” 

‘Enslaved  by  dictators' 

The  lAPA  found  the  follow¬ 
ing  situations  existing: 

“Cuba  and  Haiti  continue  to 
be  classical  examples  of  coun¬ 
tries  enslaved  by  dictators  — 
whether  of  the  right  or  the  left 
—  where  a  free,  independent, 
and  responsible  press  has  total¬ 
ly  disappeared  to  give  way  to 
submissive  publications  whose 
news  and  editorial  policy  is  to¬ 
tally  controlled  by  the  authorit¬ 
ies. 

“Cuba  and  Haiti  are  perhaps 
the  clearest  examples  of  the  to¬ 
tal  eclipse  of  freedom;  but, 
they  are  not  the  only  countries 
where  freedom  of  the  press 
does  not  exist,  is  severely  res¬ 
tricted,  or  subsists  under  omi¬ 
nous  threat  of  destruction. 

“There  are  restrictions  in  14 
countries  on  the  right  of  for¬ 
eigners  to  direct  newspapers  or 
to  own  newspaper  companies. 
These  are:  Argentina,  Brazil, 
Canada,  Chile,  Salvador,  Mex¬ 
ico,  Panama,  Honduras. 
Guatemala,  Peru,  Paraguay, 
Venezuela,  Colombia,  Domini¬ 
can  Republic  and  Haiti. 

“The  press  is  still  not  free  in 
Brazil.  However,  a  series  of  re¬ 
cent  events  hold  out  hope  of  an 
improvement  in  this  situation 
that  has  kept  Brazilian  news¬ 
papermen  under  severe  restric¬ 
tions  for  several  years. 

“The  situation  in  Paraguay 
is  unchanged.  In  order  to  ap¬ 
pear,  the  press  is  compelled  to 
first  obtain  a  permit  from  Gen¬ 


eral  Alfredo  Stroessner  s  reg¬ 
ime,  which  is  clear  proof  that 
free  and  independent  journal¬ 
ism  is  impossible. 

“Bolivia  has  undergone 
severe  political  and  social 
upheavals  in  recent  weeks 
which  have  had  an  adverse 
effect  upon  the  operation  of  a 
press  that  was  already  working 
uncer  severe  restrictions.  As  a 
consequence  of  recent  events, 
which  brought  a  military  reg¬ 
ime  supported  by  the  left  to 
power,  practically  all  the  inde¬ 
pendent  newspapers  were  occu¬ 
pied  by  intruders  who  have 
been  operating  them  and 
threaten  to  cooperatize  them  in 
their  favor.  (The  creation  of 
the  so-called  cooperatives  of 
newspapermen  and  other  news¬ 
paper  employees  is  the  most  re¬ 
cent  form  of  usurpation  of  the 
property  of  newspapers). 

A  change  in  Bolivia 

“Nevertheless,  there  are  in¬ 
dications  that  there  may  be  a 
change  from  this  initial  orien¬ 
tation  in  Bolivia.  The  newspa¬ 
per  Los  Tiempos  of  Cochabam¬ 
ba  which  had  been  occupied  by 
a  group  of  its  own  workers  was 
returned  to  its  owmer,  Carlos 
Canela,  by  the  same  workers 
and  there  is  a  possibility  that 
the  same  will  happen  with  oth¬ 
er  papers.  But,  even  so,  the 
Bolivian  press  wall  not  recover 
full  freedom  until  there  has 
been  an  end  to  the  arbitrary 
occupation  of  their  physical 
plants,  as  well  as.  to  the  mate¬ 
rial  conditions  that  deny  the 
Bolivian  newspapers  the  power 
to  publish  with  complete  free¬ 
dom  and  without  being  subject 
to  the  whims  of  governments  or 
adventurers. 

“Despite  the  protests  of  the 
independent  press  and  the  de¬ 
mands  of  lAPA,  the  Dominican 
Republic  has  not  yet  resolved 
the  situation  created  by  the  re¬ 
fusal  of  the  Dominican  govern¬ 
ment  to  allow  machinery  to 
come  into  the  country  for  print¬ 
ing  the  newspaper  La  Voz  del 
Puebloe  w'hose  publication  has 
been  held  up  for  that  reason. 
The  Dominican  government  al¬ 
leges  that  this  machinery  was 
intended  for  the  publication  of 
communist  propaganda. 
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“The  new'spapers  in  Uruguay 
continue  to  be  forbidden  to  pub¬ 
lish  the  word  ‘Tupamaro’  and 
are  sometimes  officially  sanc¬ 
tioned  for  the  publication  of 
news  or  editorials  but,  in  gen¬ 
eral,  they  operate  freely  and 
independently. 

Watchful  wailing  Chile 

“Freedom  of  the  press  has 
been  maintained  so  far  in 
Chile,  but  there  is  watchful 
waiting  as  to  whether  the  ideal 
situation  of  the  Western  dem¬ 
ocracies  will  prevail  under  the 
next  Marxist  government. 

“Panama  continues  to  be  one 
of  the  dark  areas  in  the  hemis¬ 
pheric  press  picture  and 
despite  the  assurances  of  the 
Panamanian  government  and  of 
some  of  the  newspapers  sup¬ 
porting  it,  there  is  no  freedom 
of  the  press  there.  The  fact  is 
that  there  can  be  no  freedom  of 
the  press  where  a  government 
retains  the  right  to  appoint  the 
directors  of  newspapers  and  to 
replace  them  at  vnll  either 
through  legal  subterfuge  or 
with  the  compliance  of  the 
owners  themselves.  Nor  can 
there  be  freedom  of  the  press 
where  the  newspapers  contain 
no  serious  criticism  of  the  gov¬ 
ernment  in  power. 

Hope  of  victory 

“Despite  the  fact  that  free¬ 
dom  of  the  press  has  undergone 
many  setbacks  this  year  and 
that  the  threats  hanging  over  it 
continue  to  be  numerous  and 
extremely  varied,  some  im¬ 
provements  to  that  strengthen 
our  conviction  that  the  struggle 
has  not  been  fruitless  and  that 
even  in  the  most  critical  mo¬ 
ments  there  is  hope  of  victory. 
One  country  that  has  shown 
progress  this  year  is  Argen¬ 
tina.  General  Roberto  M.  Lev- 
ingston’s  government,  which 
succeeded  that  of  General  Juan 
Carlos  Ongania,  has  lifted  the 
ban  that  kept  a  number  of  pa¬ 
pers  fi-om  appearing  and  some 
have  reappeared. 

“However,  in  our  opinion,  the 
existence  in  Argentina  of  an 
official  news  agency,  the  levy¬ 
ing  of  a  10%  ad  valorem  tax  on 
paper,  and  the  lack  of  rep¬ 
resentative  institutions,  such  as 
a  legislative  assembly  freely 
elected  by  the  people,  constitute 
substantial  obstacles  in  the 
path  to  the  absolute  freedom  of 
the  press  aspired  to  by  the 
newspapers  of  Argentina  and 
the  rest  of  the  hemisphere. 

(Continued  mi  page  S) 
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lAPA  militant 

(continued  from  page  1) 


“To  be  sure,  the  threats  and 
dangers  that  hang  over  the 
press  do  not  come  exclusively 
from  governments. 

“Unions,  political  parties, 
groups  and  individuals  preten¬ 
ding  to  have  a  popular  or  union 
mandate  which  is  actually 
based  largely  upon  demagogy, 
keep  up  a  constant  campaign  at 
the  present  time  to  discredit 
the  press.  With  greater  or  less 
violence,  this  campaign  is  hem¬ 
ispheric  in  nature.  The  pro¬ 
cedures  only  change  in  keeping 
with  local  conditions. 

“In  some  cases  this  campaign 
is  aimed  at  showing  the  news¬ 
papers  up  as  spokesmen  of  spe¬ 
cial  interests  and,  therefore,  in¬ 
capable  of  publishing  the  news 
objectively  or  of  defending  true 
national  interests. 

“One  of  the  main  dangers 
that  must  be  stressed  is  the 
existence  of  a  broad  movement 
in  favor  of  the  total  or  partial 
confiscation  of  press  installa¬ 
tions  by  alleged  workers  who 
are  actually  political  activists 
in  charge  of  destroying  free¬ 
dom. 

('uniplaints  from  all  nations 

“From  North  to  South  in  all 
the  Americas,  complaints  have 
arisen  ranging  from  the  clear 
taking  over  of  newspapers  by 
those  who  claim  to  represent 
the  workers  to  union  petitions 
which  leave  space  for  inserting 
opinion,  under  no  control, 
against  the  editorial  position  of 
the  publications.  This  is  done 
under  the  guise  of  a  supposed 
right  of  new'spapermen  to  offer 
their  opinions  ‘according  to 
their  lights’  using  the  property 
of  others  without  being  subject 
in  the  slightest  to  the  libel 
laws. 

“It  is  necessary  to  warn  the 
people  of  the  Americas  that 
these  activities  constitute  a 
serious  threat  to  confidence  in 
the  news,  its  diversity,  and 
freedom  of  the  press. 

“It  should  be  pointed  out  in 
this  situation  that  the  editors 
themselves,  who  for  ethical 
reasons  feel  obliged  to  report 
the  news  objectively  and  im¬ 
partially,  often  constitute  a 
contributing  factor  to  efforts 
aimed  at  destroying  freedom. 

“^lany  of  our  members  are 
aware  of  this  and  have  raised 
the  problem  in  the  following 
form : 

“Is  it  possible  for  the  enem¬ 
ies  of  freedom  to  make  use  of 
freedom  to  destroy  freedom? 

“In  summing  up  this  year, 
the  circumstances  do  not  permit 
us  to  cry  victory  in  this  contin¬ 
uous  struggle  in  defense  of  the 


freedom  of  expression.  But,  at 
the  same  time,  there  is  no  rea¬ 
son  to  be  dismayed  or  to  admit 
defeat.  On  the  contrary,  the 
efforts  being  made  so  far  by  the 
most  pitiless  dictators  to  justi¬ 
fy  their  actions  and  to  present 
their  hateful  practices  as  being 
in  keeping  with  the  traditions 
of  freedom,  show  us  that  they 
are  not  immune  to  the  powder  of 
public  opinion  and  that  truth 
and  freedom  which  are  the 
final  goals  of  an  independent 
press,  may  suffer  blows  —  and 
severe  ones,  perhaps  —  but 
will  never  disappear  for  good 
from  the  face  of  this  earth.” 

Oppu^^!>  guidelines 

Paul  Kidd,  Southam  Newspa¬ 
pers,  Canada,  carried  on  a  one- 
man  fight  against  a  section  of 
the  “guidelines”  for  evaluating 
freedom  of  the  press  which  had 
been  approved  by  the  board  of 
directors  (E&P,  Oct.  24,  page 
10). 

He  pointed  out  that  in  the 
past  Canada  had  been  singled 
out  for  criticism  as  not  having 
true  freedom  of  the  press  be¬ 
cause  of  legal  restrictions 
against  foreign  ownership  of 
publications  but  that  13  other 
countries  in  the  hemisphere 
having  the  same  or  similar  res¬ 
trictions  have  never  been  cited 
for  that  reason  alone. 

He  called  for  a  resolution  to 
eliminate  this  criteria  from  the 
“guidelines”  but  it  was  de¬ 
feated. 

As  a  final  action  the  general 
assembly  agreed  “there  is  a 
need  for  wider  understanding 
and  acceptance  of  the  premise 
that  the  people’s  right  to  know 
depends  on  freedom  of  the 
press  and  other  communications 
media.”  A  formal  resolution 
asked;  “that  the  headquarters 
office  of  the  I.\PA,  under  direc¬ 
tion  of  the  Executi%’e  Committee, 
or  of  any  legally  constituted 
special  committee  found  to  be 
necessary,  inaugurate  a  hemi¬ 
sphere-wide  campaign,  to  instill 
in  the  people  a  greater  aware¬ 
ness  of  their  need  of  press  free¬ 
dom  if  their  lilierties  are  to  be 
preserved  and  defended,  and 
that  the  membership  co-operate 
to  the  fullest  practicable  ex¬ 
tent.” 


Brazilian 
heads  lAPA; 
Watkins  is  vp 

Mexico  City 

Manoel  Francisco  do  Nasci- 
mento  Brito,  publisher  of  Jor- 
nal  do  Brazil,  Rio  de  Janeiro, 
w’as  elected  president  of  the 
Inter  American  Press  Associa¬ 
tion  to  succeed  James  S.  Copley 
at  its  closing  session. 

John  C.  A.  Watkins,  pub¬ 
lisher  of  the  Providence  Jour¬ 
nal-Bulletin,  was  named  first 
vice  president  and  Rodrigo 
Madrigal  Nieto,  of  La  Re- 
publica,  San  Jose,  Costa  Rica, 
was  named  second  vice  presi¬ 
dent  for  the  coming  year. 

Maximo  Gainza  of  La  Prensa, 
Buenos  Aires,  was  named  sec¬ 
retary  and  Raymond  Dix,  IFoo.s- 
ter  (O.)  Record,  was  re-elected 
treasurer. 

George  Beebe,  Miami  Herald, 


was  re-elected  chairman  of  the 
executive  committee. 

Newly  elected  to  the  board 
of  directors  were:  Jack  Fen- 
dell,  Hearst  Corp.,  (King  Fea¬ 
tures)  San  Jose,  Costa  Rica; 
Hugh  Patterson,  Arkansas  Ga¬ 
zette,  Little  Rock,  Ark.;  Fran¬ 
cisco  A.  Rizzuto,  Veritas,  Bue¬ 
nos  Aires;  G.  A.  (Tom)  Sher¬ 
man,  The  Daily  Gleaner,  Kings¬ 
ton,  Jamaica;  Fernando  Leniz, 
El  Mercurio,  Santiago,  Chile; 
Elsa  Arana  Freire,  Siete  Dias 
del  Peru  y  del  Mundo,  Lima, 
Perm;  Stuart  Keate,  The  Van¬ 
couver  Sun,  Vancouver,  Can¬ 
ada;  and  Guido  Fernandez,  La 
Nacion,  San  Jose,  Costa  Rica. 

Re-elected  to  the  board  were: 
Tom  C.  Harris,  El  Mundo,  San 
Juan,  Puerto  Rico;  Riobo  Ca- 
putto,  El  Litoral,  Santa  Fe, 
Argentina;  Carlos  Canelas, 
Los  Tiempos,  Cochabamba,  Bo¬ 
livia;  Hoaracio  Aguirre  Baca, 
Diario  las  Americas,  Miami; 
Juan  S.  Valmaggia,  La  Nacion, 
Buenos  Aires;  H.  Earle  Brais- 
ted,  Hablemos,  New  York;  and 
Ignacio  E.  Lozano,  La  Ophiion, 
'  r.*  .\ngeles,  Calif. 


Galo  Plaza  asks  focus 
on  economic  progress 


I.4PA  life  members 

Mexico  City 
Two  men  were  made  life 
members  of  the  Inter  American 
Press  Association.  Harold  A. 
Fitzgerald,  former  publisher  of 
the  Pontiac  (Mich.)  Press,  and 
S.  G.  Fletcher,  managing  direc¬ 
tor  of  the  Daily  Gleaner,  King¬ 
ston,  Jamaica,  were  given  this 
distinction  by  formal  resolution 
for  their  work  and  devotion  to 
the  organization  for  the  last  20 
years. 


Galo  Plaza,  secretary  gen-  ident  of  Ecuador,  stated:  “I 
eral  of  the  Organization  of  firmly  Ijelieve  that  it  is  in  the 
American  States,  told  the  Inter  interest  of  all  governments — 
American  Press  Association  whatever  their  origin,  their 
that  the  press  in  this  hemis-  ideology,  or  their  objectives — 
phere  has  devoted  a  great  deal  to  permit  a  free  press.  A  free 
more  attention  to  political  mat-  press  is  an  effective  barometer 
ters  than  it  has  to  economic  of  public  opinion — an  indispen- 
and  social  issues  and  urged  sable  indicator  of  the  popular 
them  “to  take  stock  of  their  po-  w'ill.  Without  it  the  government 
tential  as  promoters  of  eco-  functions  in  the  dark  inviting 
nomic  and  social  progress  in  pent-up  pressures  that  can  lead 
Latin  America”  and  to  utilize  to  its  dowmfall. 
it.  “There  is  always  the  danger 

“I  feel  that  Latin  America’s  that  a  free  press  may  spread 
pressing  problems  such  as  false  and  harmful  information, 
trade,  investment,  inflation,  un-  but  it  does  so  at  its  own  peril, 
employment,  income  distribu-  If  the  press  does  not  tell  the 
tion,  housing  and  education  truth  it  soon  loses  its  credibility 
warrant  more  space  in  the  and  its  effectiveness.  A  free 
newspapers.  ,  press  in  Latin  America  can 

“I  need  not  remind  this  audi-  contribute  to  responsible  gov- 
ence  of  the  obstacles,  both  in-  ernment,  but  it  does  not  auto- 
ternal  and  external,  that  stand  matically  ensure  accelerated 
in  the  way  of  efforts  to  improve  economic  and  social  develoj)- 
the  quality  of  life  of  the  great  nient.” 
majority  of  Latin  Americans,  • 

for  whom  poverty  is  still  a  pain-  Southland  will  raise 
tul  reality.  The  task  is  enor-  .  ^  — 

mous.  Its  accomplishment  will  sprint  <  a  toil 

require  vigorous  and  sustained  Southland  Paper  Mills  Inc. 
effort  on  the  part  of  govern-  at  Lufkin,  Texas,  advised  its 

ment,  the  private  sector,  inter-  customers  this  week  that  it  will 

national  organizations  and  the  increase  the  price  of  newsprint 
press.  In  fact  I  would  say  that  $7  a  ton  on  January  1.  This  is 

the  press  has  a  unique  respon-  $i  a  ton  less  than  the  increase 

sibility,  for  it  can  be  a  catalyst  announced  recently  by  several 
that  inspires  effective  action  on  other  suppliers  in  the  southern 
the  part  of  all  the  rest.”  region.  Elsewhere,  a  $10  a  ton 

Mr.  Galo  Plaza,  former  pres-  boost  has  been  posted. 
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Black  newspapers 
appoint  director 
for  D.C.  office 

John  H.  Sengstacke,  pres¬ 
ident  of  the  76-member  Nation¬ 
al  Newspaper  Publishers  Asso¬ 
ciation,  announced  this  week 
the  appointment  of  Sherman 
Briscoe,  as  executive  director 
of  the  association.  His  head¬ 
quarters  will  be  in  Washington. 

EDITOR  8C  PUBLISHER 


Briscoe  retired  as  a  press 
officer  from  the  U.  S.  Depart¬ 
ment  of  .Agriculture  nearly  two 
years  ago. 

Sengstacke,  president  and 
publisher  of  Sengstacke  New’s- 
papers,  including  the  Chicago 
Duilg  Defender  and  the  Pitts¬ 
burgh  Courier,  said  NNPA  had 
been  planning  for  some  time  to 
name  an  executive  director  to 
share  the  administrative  re¬ 
sponsibilities  of  the  association, 
and  decided  at  the  June  annual 

or  October  31,  1970 


convention  to  make  the  move. 

Briscoe  began  his  career  in 
journalism  as  editor  of  the 
school  newspaper  at  Southern 
University,  Baton  Rouge,  La., 
during  his  college  days.  Follow¬ 
ing  graduation,  he  established 
his  own  newspaper,  the  South¬ 
ern  Broadcast,  in  Monroe,  La., 
in  1932. 

When  his  paper  failed  after 
seven  years,  Briscoe  joined  the 
Chicago  Defender  in  1939  as 
feature  writer  and  national 


news  editor.  Two  years  later  he 
was  appointed  as  an  informa¬ 
tion  specialist  in  the  press  sec¬ 
tion  of  the  Agriculture  Depart¬ 
ment. 

Briscoe  was  born  on  a  farm 
near  Vicksburg,  Miss.,  and 
reared  in  Greenville.  In  addi¬ 
tion  to  his  degree  from  South¬ 
ern,  he  holds  an  M.  A.  in  public 
administration  from  American 
University  where  he  also  com¬ 
pleted  course  requirements  for 
a  Ph.  1).  in  the  field. 
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Cartoonists  express  views  freely  outside  the  voting  booth 


THE  HELPINS  HAND. — by  Dowling,  Kansas  City  Star. 


Pledges  made 
for  ANPA’s 
project  fund 

The  campaign  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  Foundation  to  raise  a 
$10  million  endowment  fund 
has  gotten  off  to  a  fast  start 
with  several  sizable  pledges. 

Names  of  the  donors  and  the 
amounts  of  their  contributions 
will  not  be  disclosed  until  later, 
E&P  was  told  this  week,  but  at 
least  one  of  $500,000  has  been 
recorded. 

The  ANPA  Foundation  has 
retained  the  professional  fund¬ 
raising  organization  of  Marts  & 
Lundy  Inc.  as  campaign  direc¬ 
tors  and  John  C.  Stable  has 
t)een  assigned  to  headquarters 
as  account  executive  for  an  ini¬ 
tial  period  of  six  months. 

The  campaign  (E&P,  October 
10)  began  with  solicitations 
among  trustees  of  the  Founda¬ 
tion.  Next  week  a  wider  circle 
of  prospective  donors  will  be 
api>roached. 

Big  gifts  come  ArsI 

It  is  anticipated  that  a  sub¬ 
stantial  number  of  publishers 
will  respond  within  a  few 
months  and,  possibly,  by  Janu¬ 
ary  of  Febi-uary  a  coordinated 
effort  will  begin  on  a  state  and 
regional  basis.  Eventually  a 
Campaign  Committee  will  be 
established. 

The  Strategy  of  the  cam¬ 
paign  is  based  on  the  assump¬ 
tion  that  success  depends  to  a 
large  extent  on  that  compara¬ 
tively  small  number  of  publish¬ 
ers  whose  corporations  have 
the  resources  to  support  the 
program  in  substantial  terms. 

According  to  a  study 
prepared  by  the  Foundation, 
the  key  donors — usually  not 
more  than  15  or  20 — contribute 
approximately  50  percent  of 
the  amount  raised.  Ordinarily, 
these  donors  comprise  less  than 
one  percent  of  the  total  con¬ 
tributors.  The  next  8  or  9  per¬ 
cent  of  those  who  make  a  gift 
contribute  another  30  to  40  per¬ 
cent. 

On  the  basis  of  this  “axiom,’' 
the  Foundation  estimates  that 
21  “leadership  gifts”  will 
amount  to  $6,100,000  or  61  per¬ 
cent.  All  the  other  donors  con¬ 
tributing  less  than  $100,000 
will  make  up  the  balance. 

The  Foundation  expects  to 
complete  the  campaign  within  a 
year.  Pledge.s  can  be  made  over 
a  Ave-year  period. 

The  fund  will  be  allocated  as 
fol  low’s: 

Endowment  to  advance  pro- 
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fessionalism  of  the  piess-$3,- 
900,000; 

Developing  and  strengthen¬ 
ing  public  understanding  of  the 
press  and  freedom  of  speech 
and  press-$2,000,000; 

\  central  information  service 
(ANP.4  Foundation  li¬ 
brary ) -$800,000  ; 

Developing  informed  newspa¬ 
per  readers-$3,200,000. 

Some  of  the  projects  are  al¬ 
ready  under  w’qy  but  others 
“will  be  phased  in  as  money 
becomes  available,”  said  Ste¬ 
wart  R.  Macdonald,  executive 
director  of  the  ANP.\  Founda¬ 
tion. 


Frosch  and  Sawada 
killed  in  Cambodia 


Two  newsmen  covering  the 
war  in  Indochina  were  found 
dead  Thursday  (October  29)  on 
a  road  near  Phomn  Penh,  Cam¬ 
bodia. 

Both  staffers  for  United  Press 
International,  they  were:  Frank 
Frosch,  27,  formerly  of  At¬ 
lanta,  and  Kyoichi  Sawada,  34, 
Japanese  photographer  who  had 
w'on  numerous  awards  including 
a  Pulitzer  prize  in  1966. 

They  had  left  the  Cambodian 
capital  Wednesday  to  check  out 
reports  of  fighting  in  Chambak, 
about  24  miles  south  on  High¬ 
way  No.  2. 

When  they  failed  to  return, 
Khau  Buu  Khien  of  the  UPI 
Bureau  staff  led  a  search  for 
them  and  the  party  came  upon 
their  bodies,  about  30  feet  from 
their  blue  Datsun,  at  a  spot 
where  local  residents  said  they 
had  heard  gunfire  Wednesday 
evening. 

Both  Frosch  and  Sawada  had 
been  shot  through  their  chests, 
they  were  the  sixth  and  seventh 
members  of  the  press  corps  to  be 
killed  in  Cambodia;  the  third 


3  attorneys 
buy  Gitt’s 
daily  in  York 

The  York  Daily  Record  pub¬ 
lished  its  first  edition  October 
23  under  the  ownership  of 
three  local  attorneys. 

The  Daily  Record  is  the  suc¬ 
cessor  of  the  York  Gazette  avd 
Daily,  which  suspended  publi¬ 
cation  during  a  labor  dispute 
with  printers  and  later  an¬ 
nounced  prematurely  that  it 
had  been  sold  to  Mr.  and  Mrs. 

Murray  C.  Hotchkiss,  of 
Doylestown,  Pa. 

On  October  21,  the  Momivg 
Journal,  published  by  the 
Dispatch  Company,  publishers 
of  the  York  Disjuitch  (p.m.), 
put  out  its  first  issue  w'ith  a 
22-page  paper. 

Publication  of  the  Journal 
ceased  after  the  Record  made 
its  appearance. 

New  owners  of  the  former 
Gazette  and  Daily  are  Harold 
N.  Fitzkee  Jr.,  Elmer  M.  Mor¬ 
ris  and  Wentworth  D.  Vedder. 

Fitzkee  is  District  Attorney  of 
York  County. 

The  price  was  not  announced 
but  w’as  reported  unofficially  in 
the  vicinity  of  $1,200,000.  The 
Gazette  and  Daily,  owmed  by 
the  Gitt  family  since  1915,  had 
a  circulation  of  34,500. 

Fitzkee  will  be  publisher  of 
the  morning  daily,  with  Vedder 
as  president  and  Morris  as 
treasurer. 

Fitzkee  said  a  new  contract 
was  negotiated  with  the  prin-  • 

ters  “comparable  with  the  local  »  ■  n  j*  ri* 

labor  market  and  ITU  sal-  Aubrey  Bodine  Uies 


and  fourth  UPI  staffers  to  die 
covering  the  war. 

Frosch,  a  native  of  Indian¬ 
apolis  who  graduated  from  the 
Virginia  Military  Institute  and 
earned  a  Master’s  Degree  at  the 
University  of  Georgia,  joined 
UPI  in  1969  and  asked  for  as¬ 
signment  to  Vietnam.  He  had 
served  there  as  a  captain  in  the 
U.  S.  Army  Intelligence  Corps. 

His  newspaper  experience  in¬ 
cluded  a  brief  period  as  manag¬ 
ing  editor  of  the  Weekly  Ogle¬ 
thorpe  Echo  in  Georgia  and 
columnist  for  The  Athens  (Ga.) 
News.  He  is  survived  by  his 
widow,  the  former  Sandra  Ray 
Huffman  of  Indianapolis,  and 
their  two  young  sons. 

Sawada  went  to  work  for 
UPI  in  Tokyo  in  1960  as  News- 
pictures  manager  there.  He  was 
assigned  to  Vietnam  in  1965 
and  won  the  Pulitzer  a  year  lat¬ 
er  for  his  picture  of  a  Viet¬ 
namese  mother  and  children  flee¬ 
ing  for  safety.  He  spent  a  year 
in  Hong  Kong,  then  returned  to 
Vietnam  three  months  ago. 


Capital  Cities  profit 
down  in  third  quarter 

Revenues  of  Capital  Cities 
Broadcasting  Corp.  fell  in  the 
third  quarter  from  $21.3  mil¬ 
lion  a  year  ago  to  $20.2  million 
and  net  income  was  down  to 
$664,000  from  $2.4  million. 

For  nine  months  to  Septem¬ 
ber  30  the  company  reported 
revenues  of  $64.4  million,  up 
from  $62.4  million,  including 
the  results  of  operations  of  the 
Pontiac  (Mich.)  Press  which 
was  acquired  in  May  1969.  Net 
income  declined  from  $8.1  mil¬ 
lion  to  $6.2  million. 


Women  lose  in  poll 

A  proposal  to  admit  women  to 
membership  in  the  National 
Press  Club  in  Washington  failed 
to  win  sufficient  support  in  a 
referendum  among  the  1,063  ac¬ 
tive  members.  The  vote,  522  to 
243,  fell  short  of  the  required 
two-thirds  majority. 


Computerized  system 
f  or  ad  production 

Muncie  Newspapers  Inc.,  has 
converted  advertising  typofjra- 
phy  to  a  computerized  photo¬ 
composition  system  spearheaded 
by  the  installation  of  a  five-disc 
Intertype  Fototronic  1200  pho¬ 
totypesetting  machine  and  a 
PDP  8-1  computer. 

Muncie  publishes  the  Star,  a 
31,000  circulation  A.M.  daily; 
the  Sunday  Star,  with  a  circula¬ 
tion  of  36,000;  and  the  Press,  a 
P.M  daily  .with  a  22,000  circu¬ 
lation. 

The  computer  will  drive  both 
the  Fototronic  and  the  paper’s 
battery  of  hot  metal  machines 
which  have  been  retained  for 
news  text.  Two  new  Fairchild 
TTS  keyboards  have  been  in¬ 
stalled  specifically  for  advertis¬ 
ing  input.  Four  older  keyboards 
will  handle  text  and,  where 
needed,  advertising. 


aries.’'  He  also  said  the  Gazette 
and  Daily  staff  is  being  re¬ 
tained. 

McKinley  C.  Olson,  previous¬ 
ly  assistant  editor,  was  named 
editor  to  succeed  Josiah  W. 
(Jess)  Gitt. 


A.  Aubrey  Bodine,  64,  a  pho¬ 
tographer  for  the  Sunpapers  in 
Baltimore  for  Nearly  50  years, 
died  October  28.  For  the  past 
several  years  he  was  photo  di¬ 
rector  of  the  Sunday  Sun  Maga¬ 
zine. 


Guild  strike  ends 

A  two-month  suspension  of 
the  Brockton  (Mass.)  Enter¬ 
prise  ended  October  26  when 
the  afternoon  daily  resumed 
publication,  following  settle¬ 
ment  with  the  American  News¬ 
paper  Guild  on  a  new  contract 
that  raises  the  top  minimum  to 
$206.75  over  tw'o  years.  A  pay 
raise  of  26  percent  was  negoti¬ 
ated. 
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1,400  at  seminars 
for  photographers 


More  than  1,400  photogra¬ 
phers,  picture  editors,  military 
personnel  and  photojournalism 
students  will  have  attended  the 
coast-to-coast  Flying  Short 
Course  conducted  by  the  Na- 


using  slides,  tape  recordings 
and  1970  background  music 
tracks  at  times. 

Taped  commentary 
Following  color  and  black  and 


Washington 
pact  includes 
^bogus’  fund 

Publishers  of  Washington’s 
luncheon  and  invited  partici-  three  daily  newspapers  reached 
pants  to  an  evening  tour  of  lab  tentative  agreement  with 
facilities  at  the  paper.  Columbia  Typographical  Union 

•  No.  101  on  a  26-month  contract, 

rji  ,  I  ,  The  agreement,  still  subject 

i  HOlOgS  AlCri  to  a  ratification  vote,  calls  for  a 

•  1  1  1  I  -  salary  increase,  over  the 

in  nOinJ)  mnsi  present  $190-a-week  journey- 

Press  photographers  reacted  ^ 


Assisting  in  New  York  and 
other  cities  were  Lt.  Col.  Don¬ 
ald  P.  Blake  of  the  Defense  De¬ 
partment  Information  School  at 
Fort  Benjamin  Harrison  in  In¬ 
diana  and  Major  Edward  John¬ 
son,  Department  of  Defense, 
Washington. 

In  New  York,  John  Morris  of 
the  Times  presided  for  the 


tional  Press  Photographers  As-  white  slide  presentation  of  the 
sociation  and  the  Department  of  work  of  Mihvmikee  Journal 
Defense  as  the  faculty  con-  photographers  and  taped  com- 
dudes  the  1970  program  Satur-  mentary  by  their  wives,  Erwin 

Seattle.  Gebhard  and  George  P.  Koshol-  ness  pnotoKraoners  leacieu  _  . 

week-lor^  seminar  was  jj.  spoke  briefiy.  Of  posing  instinctively  and  caught  the  months  and  of  $25  a 

'"rh^^O  P^’otos,Gebbardsaiditisneces!  "cene  S  deJris  was  still  ^ - 

tJ®  sary  at  times  because  the  pho-  flying  when  a  bomb  exploded 
participants  registered.  The  tographer  just  doesn’t  have  time  just  before  the  funeral  of  a 

to  wait,  but  the  pair  urged  lens-  San  Francisco  police  officer, 
men  to  stay  away  from  the  ridl-  Seymiour  Snaer’s  view  of  the 
culous  and  unreal  and  to  look  scene  outside  the  church 
for  humor.  Today’s  generation  showed  the  San  Francisco 
is  very  serious  about  what  they  Chronicle's  reporter-photograph- 
are  showing  with  the  camera  er  team  in  the  foreground, 
and  maybe  they  should  “look  for  Snaer’s  photo  made  the  after¬ 


week  in  the  second  14  months 
of  the  agreement.  The  health 
and  welfare  fund  would  become 
jointly  administered  by  man¬ 
agement  and  the  union,  rather 
than  by  the  companies  alone. 

The  publishers  agreed  to 
drop  a  grievance  claiming  more 
than  a  $250,000  loss  from  prin¬ 
ters’  work  interruptions  during 

the  light  stuff  too,”  was  a  sug-  noon  editions  of  the  San  Fran-  the  talks.  . 

Sestion.  eisco  Examiner.  v  a 

P,..  ,  ,  Duke  Downev,  shown  with  asked  that  it  be  permitted  to 

Editors  no-no  s  his  back  to  the  blast  in  Snaer's  advertisements  to  be 

'  Susan  Levy,  24-vear  old  pho-  picture,  then  turned  and  took  V®®  newspapers,  ^  us 

number  had  to  be  turned  away  togi-apher  for  Pioneer  Press  three  photos  before  dust,  flying  .increasing  the  number  of  jobs 
from  tnC  lUTlCnCOn  session.  in  fVtp  PVii^Qfrn  pnnH  ■nlaafpr  Rpf.tlpd-  immO  IE  6  y. 


team  then  flew  to  New  York 
City  to  present  the  same  pro¬ 
gram  at  the  McAlpin  Hotel,  at¬ 
tracting  a  standing-room  only 
audience  at  the  8:30  a.m.  hour, 
.attendance  was  mainly  from 
northeastern  states. 


Overflow  audience 

While  additional  chairs  were 
rushed  into  the  hotel  theater  to 
accommodate  the  overflow’,  a 


newspapers  ^ 

The  team  for  the  13th  annual  suburbs,  discussed  the  smaller  “When  the  bomb  went  off  the 
event  had  a  one-day  breather  paper  work  loads,  criticisms  of  photographers’  fingers  twitch- 


photo  cropping  and  layouts  and  od,”  said  Bill  Nichols,  Examin- 
a  list  of  no-no’s  her  papers  had  er  photo  department  manager. 


agreed  upon,  such  as  no  group 
shots  of  club  officers,  no  large 
groups,  no  lineups,  no  hand¬ 
shaking,  no  centerpiece  or  de¬ 
making  photos,  etc. 


in  explaining  the  results  at  a 
major  happening  which  fol¬ 
lowed  an  assignment  believed 
routine. 

George  Draper,  Chronicle  re- 


after  New  York  and  then  con¬ 
ducted  the  Minneapolis  session 
Thursday,  with  the  fourth  re¬ 
peat  in  Seattle  completing  the 
circuit. 

Rich  Clarkson,  photo  director 
of  the  Topeka  (Kans.)  Capital-  coration 
Journal  and  education  chairman  “But  reporters  are  learning  porter,  said  jokingly  that  w’hen 
for  NPPA,  presided  for  the  how  to  get  around  the  no-no's,”  he  stopped  running  he  was  in 
New  York  session.  A  film,  “The  she  declared.  Miss  Levy  said  the  middle  of  the  street.  Tiim- 
War  Comes  Home”,  produced  by  there  is  one  difference  betw  een  ing,  he  saw’  Downey  still  stand- 
Christopher  G.  Knight,  a  mem-  w’omen  and  men  photographers:  ing  there  snapping  pictures, 
ber  of  the  photo  faculty,  was  “If  you’re  a  w’oman  it’s  hard  to  The  explosion  occurred  at  the 
show’n  during  a  session  on  find  a  job.”  entrance  to  St.  Brendan’s 

Dumiak  for  the  first  of  his  church  as  officials,  friends  and 
morning  and  afternoon  cri-  police  gathered  for  the  Oct.  22 
tiques,  said  he’d  like  to  see  a  services  for  Harold  L.  Hamil- 
picture  page  clinic  on  the  “use 


documentary  films. 

Photographer-author  David 
Douglas  Duncan  flew  in  from 
France,  where  he  now  lives,  to 


The  publishers  proposed 
dropping  restrictions  on  use  of 
outside  advertising  type  in  re¬ 
turn  for  establishing  a  training 
school  for  printers. 

The  agreement  retains  the 
old  reset  clause  but  buys  back 
the  backlog  at  a  cost  of  $1,105,- 
000.  If  the  Internal  Revenue 
Service  approves,  the  money 
would  be  placed  in  the  local’s 
health  and  w’elfare  fund. 

The  union  estimated  there 
were  19,000  full-page  ads  on 
the  “bogus”  hook  at  the  Post, 
some  dating  hack  to  1963. 


Offices  of  Censorship 


participate  in  the  course,  giving  of  white  space,  gray  space  and 
the  closing  speech  in  the  after-  space  betw’een  the  ears.’ 


ton,  killed  in  a  bank  holdup.  „  »  ui _ .•! 

The  mishap  came  during  the  blue  pencil 

first  w’eek  of  Gordon  Peters’  as-  Who  is  the  standby  Direc- 
noons  at  4:45.  The  former  Mar-  Barry  Edmonds,  NPPA  pres-  signment  to  head  the  Chronicle  tor  of  Censorship  in  Wash- 
ine  officer  has  a  new  book  of  ident  and  chief  photographer  of  photographic  department.  He  ington? 

Vietnam  photographs  coming  the  Flint  (Mich.)  Journal,  and  succeeded  Clem  Albers,  dean  of  it’s  a  classified  secret,  al- 
out  in  November.  Other  after-  Ben  Fernandez,  photo  editor  of  San  Francisco  area  photogra-  though  most  newsmen  know 
noon  speakers  were  Jack  Advant  Garde  magazine  and  phers  who  has  headed  the  who  he  is — Ted  Koop,  a  CBS 
Fletcher,  head  of  photography  presently  a  Guggenheim  Fellow,  Chronicle  photo  staff  for  nearly  executive,  who  has  held  the 
equipment  for  National  Geogra-  spoke  following  the  morning  a  quarter-century.  Albers  con- 
phic  Magazine,  discussing  new  coffee  break.  Fernandez,  in  ad-  tinues  in  the  department, 
equipment;  David  A.  Harvey,  dition  to  serving  as  commenta-  • 

Richmond,  Va.,  who  holds  a  tor  for  the  three-screen  showing  Ackerman’s  will  ask 

grant  from  the  Virginia  Muse-  of  his  recent  w’ork,  also  intro-  .  I  . 

um  and  is  with  the  Richmond  duced  excerpts  from  Magnum  nicmoriai  ai  l-iOlU 
Times-Dispatch,  speaking  on  photographer  Bruce  Davidson’s  The  late  Carl  W.  Ackerman, 
photojournalism  discipline;  and  new  book  “East  100th  Street'’.  retired  dean  of  the  Columbia 

also  John  Durniak,  picture  edi-  The  New  York  City  chairman  University  Graduate  School  of  will  respond  by  abolishing  the 

tor  of  Time.  The  intensive  for  NPPA  was  Michael  Evans  Journalism,  left  an  estate  esti-  Office  of  Censorship  and  thus 

morning  sessions  on  the  sue-  of  the  New  York  Times;  Atlan-  mated  at  $1,000,000  to  $1,200,-  the  mask  of  secrecy  will  be  tom 

cesses,  failures,  and  problems  of  ta.  Jack  Belich,  UPI;  Min-  000.  Under  terms  of  the  will, 

photographers — and  their  diff-  neapolis,  R.  Smith  Schuneman,  Columbia  receives  $5,000  for 

erences  with  picture  editors,  re-  University  of  Minnesota  School  use  of  its  chapel  plus  about  one- 

porters  and  layout  editors —  of  Journalism,  and  Seattle,  Bar-  tenth  of  the  estate  for  mem- 

were  conducted  by  the  team  ry  Sweet,  AP.  orial  to  him. 


post  since  the  end  of  World 
War  11. 

However,  the  White  House 
may  be  more  than  happy  that 
someone  brought  up  that 
question.  Any  day  now,  it  has 
been  learned  from  a  usually 
reliable  source,  the  President 


away. 

Herbert  Klein,  the  adminis¬ 
tration’s  director  of  communica¬ 
tions,  told  E&P  this  matter  was 
under  study. 
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ABC  making  changes 
to  help  newspapers 


The  Newspaper  Committee 
of  the  Audit  Bureau  of  Circula¬ 
tion  has  recommended  giving 
newspapers  the  option  of  repor- 


if  the  summary  report  becomes 


bylaw  changes  in  respect  to 

membership  eligibility  in  vari-  ]\.Y.  Times  report 
ous  divisions,  the  Newspaper 

Division  members  gave  full  en-  reflects  economy 
dorsement  to  the  changes  in  ac¬ 
cord  with  the  report  of  the  Re¬ 
view  and  Development  Commit¬ 
tee.  (E&P,  October  24). 

Fred  W.  Heckel,  vicepresi- 


The  New  York  Times  Com¬ 
pany  reported  third-quarter 
consolidated  net  income  of  $1,- 
985,000,  or  23  cents  a  share. 


a  reality  it  will  be  similar  to  dent  advertising  and  promotion,  from  the  year-earlier  $2, 


the  well-accepted  Fas-Fax  and 
result  in  the  ultimate  elimina 


ting  their  circulations  in  terms  tion  of  the  white  report, 
of  the  primary  market  area  This  would  not  mean  elimina- 
served  by  the  newspaper.  Un-  tion  of  the  audit  report,  Abert 
like  city  and  retail  trading  said,  which  retailers  use  for 
zones,  this  is  a  market  area  de-  market  studies.  The  white  re¬ 


united  Air  Lines,  was  re¬ 
elected  chairman  of  the  ABC 
Board  of  Directors. 

Also  re-elected  were  three 
vicechairmen:  Paul  H.  Willis, 
Carnation  Company;  William 
M.  Weilbacher,  J.  Walter 


7'75,000,  or  32  cents  a  share. 
Operating  revenues  fell  to  $52,- 
833,000  from  $54,681,000. 

Consolidated  net  income  in 
the  nine  months  ended  Septem¬ 
ber  30  declined  to  $6,826,000,  or 
77  cents  a  share,  from  $10,256,- 


signated  by  the  publisher,  sub-  port,  or  the  annual  audit,  would  Thompson  Company;  and  Rich-  qqq^  jg  ^  share  in  the'l96'9 


ject  to  ABC  approval.  still  be  available  on  request.  ard  J.  Babcock,  Farm  Journal, 

At  present  108  newspapers  Abert  also  brought  up  the  Inc. 
are  reporting  circulation  by  pri-  subject  of  reporting  of  state-  Donald  B.  Abert,  Milwaukee 


mary  market  areas  and  it  is 
anticipated  that  the  total  num¬ 
ber  will  increase  considerably  in 
the  months  ahead. 

Reporting  circulation  by 


period.  Operating  revenues 
shrank  to  $170,448,000  from 
$173,276,000. 

Advertising  in  the  New  York 
Times  in  this  year’s  third  quar- 


ments  every  three  months  (Jan-  Journal  Company,  was  re- 
uary,  February,  March;  April,  elected  treasurer.  John  R. 

May,  June;  July,  August,  Sep-  Miller,  Hearst  Magazines,  was  ter  totaled  16,835,308  lines,  down 

tember,  and  October,  November,  re-elected  secretary.  from  19,392,935  a  year  before, 

lipcember)  as  a  means  of  light-  The  Board  re-elected  Alan  T.  The  nine-month  advertising  to¬ 
primary  market  area  permits  a  ening  the  load  on  the  ABC,  Wolcott  as  president  and  man-  tal  was  56,856,222  lines,  down 

publisher  to  demonstrate  to  ad-  which  processes  reports  twice  a  aging  director,  and  Howard  W.  from  64,162,323  lines  in  the 


vertisers,  geographically  and 
■with  circulation  and  household 
data,  the  specific  coverage  his 
new'spaper  provides  to  adver- 
isers  who  want  to  reach  the 
audience  he  serves. 

The  thnist  of  changes  under 
way  at  ABC  is  to  help  publish¬ 
ers  meet  the  changing  needs  of 
advertisers  and  agencies  for 
media  data,  Alan  T.  W’olcott, 
president  and  managing  direc¬ 
tor,  said. 

Research  shows  that  current- 


year. 

Abert  said  there  is  some 
pressure  to  make  circulation 
maps  mandatory.  Advertising 
agencies  want  maps  used 


have  them.  Cost  of  maps 

through  the  ABC,  a  one-time 

,  .,  J  ^  ‘‘ost,  is  $100  for  black  and 

ly  city  and  retail  trading  zones  $150  for  color, 

are  declining  m  value  from  an  „  ^  • 

ad  agency  point  of  view  and  Reporting  on  computerizing 

today,  advertisers  and  agencies  operations,  Wolcott  said 

want  circulation  reported  bv  ar-  circulation  data  taken 

eas  which  facilitate  relating  reports  is  they  are 

newspaper  coverage  to  other  released  are  being  fed  into  the 
marketing  data  and  in  report  bureaus  computer,  retrievable 
Tormats  which  make  the  in- 
formation  easier  to  use. 


Kutz  as  vicepresident  and  as-  1969  period, 
sistant  managing  director.  Weekday  circulation  of  the 

Four  staff  members  were  Times  in  the  first  six  months 
elected  to  vicepresident  posi-  ended  September  30  averaged 
tions:  Charles  O.  Bennett,  Pub-  846,132  (Monday  through  Fri- 
throughout  the  new'spaper  busi-  lie  Relations;  James  F.  Devine  day),  off  from  899,231  in  the 
ness,  it  was  remarked.  Member  Relations;  Raymond  year-earlier  period.  Sunday  cir- 

Most  in  the  Newspaper  Divi-  E.  Downing,  Financial  Serv-  culation  averaged  1,407,549  this 
sion  session  were  using  maps,  ices;  and  Robert  W.  Roberts  year,  down  from  1,443,738  in 
although  it  was  pointed  out  that  Marketing  Services.  1969. 

about  85  large  papers  don’t - - - 


INAE  bestows  new  title 
on  Pace:  general  manager 


by  city  and  retail  trading  zones, 
by  counties,  by  Nielsen  county 
groupings  and  by  Areas  of 
Dominant  Influence;  also  by 
Primary  Market  Areas  and 
Standard  Metropolitan  Statisti¬ 
cal  Areas  if  circulation  is  re- 


During  a  Newspaper  Division 
.session  it  was  reported  that  a 
move  was  in  progress  to  have 
publisher’s  statements  ready 
within  15  days  after  the  repor-  .  ,  , 
ting  date  instead  of  the  present 
30.  Some  publishers  have  indi¬ 
cated  this  would  work  a  hard¬ 
ship.  Action  on  the  proposition 
will  be  taken  at  the  next  board 
meeting. 

Donald  B.  Abert,  publisher  of  town  (Fa.)  Tbnes-Herald. 
the  Milwaukee  Journal  and  Dailies  in  Central  time  zone — 
Sentinel,  and  a  director  from  Donald  B.  Abert,  Milwaukee 
the  Newspaper  Division,  said  Journal  Co. 
plans  are  under  way  for  the  Dailies  in  Mountain  and  Pa- 
designing  of  a  summary  circu-  time  zone — Harry  Green, 


Directors  elected  for  two  year 
terms  by  the  Newspaper  Divi¬ 
sion  are: 

Dailies  in  Eastern  time  zone — 
Robert  I.  McCracken.  Norris- 


lation  report  with  basic  in¬ 
formation,  a  move  which  will 
reduce  the  problem  presented  by 
the  storage  of  the  200  to  300 
(white  report)  pages  in  a  news¬ 
paper  plant. 

Abert  said  he  has  found  the 
inclination  is  to  move  slowly  on 
developing  the  summary  report 
'until  it  is  seen  what  the  ABC 
computer  can  produce  in  the 
way  of  demographics.  He  said 


John  P.  Scripps  Newspapers, 
San  Diego. 

Dailies  in  Canada — Preston 
W.  Balmer,  Regina  Leader-Post 
and  Saskatoon  Star-Phoenix. 
Dailies  having  between  15,000 


Robert  C.  Pace  has  been 
named  general  manager  of  the 
International  Newspaper  Ad¬ 
vertising  Executives.  He  will 
retain  the  title  of  secretary- 
treasurer. 

The  action  taken  by  the 
INAE  board  of  directors  recent¬ 
ly  was  annonuced  by  the  presi¬ 
dent,  Ronald  A.  Judges,  execu¬ 
tive  assistant  to  the  president 
of  the  Montreal  Star. 

In  January,  1946,  the  board 
employed  Pace  as  secretary- 
treasurer  to  succeed  the  late 
Irv  Buntman. 

“In  the  24  years  Bob  Pace 
has  served,  the  membership  the 
Association  has  grown  to  rep¬ 
resent  over  95%  of  the  paid 
circulation  of  daily  newspapers 
in  the  United  States  and  Can¬ 
ada  and  includes  members  in  14 
foreign  countries,”  said  Judges. 


Robert  C.  Pace 

details  handled  by  Pace  would 
enable  them  to  enjoy  the  experi¬ 
ence  of  steering  the  organization 


“His  astute  management  of  that  has  been  called  the  ‘spark- 
the  INAE  office  in  Danville,  Ill-  plug’  of  the  newspaper  advertis- 
inois,  is  largely  responsible  for  ing  business.” 
the  excellent  financial  condition  Prior  to  being  employed  as 
of  the  association  .  .  .  and  the  full-time  secretary-treasurer  in 
and  100,000  circulation —  l)oard  merely  confirmed  in  title  July  1952,  Pace  was  the  adver- 


Norman  W.  Tischer,  Muncie 
(Ind.)  Star  and  Press.  For  one 
year. 

Although  there  was  some  out¬ 
spoken  criticism  of  the  ABC’s 


what  has  been  fact  for  many  tising  director  of  the  Danville 
years  under  Bob’s  guidance.  Commercial-News  for  16  years. 
INAE  Presidents  through  the  Pace  and  the  INAE  staff  have 
years  have  found  great  peace  been  assisted  through  the  years 
of  mind  that  the  multitude  of  by  his  wife.  Ruby. 
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ANA  hears  advice  Ad-ventures 
to  level  with  piibhc 


“Less  puffery,  more  facts” 
was  the  prescription  given  to 
members  of  the  Association  of 
National  Advertisers  this  week 
at  their  annual  meeting  in  the 
Homestead  at  Hot  Springs,  Vir¬ 
ginia. 

Advertisers  were  warned  not 
to  lose  sight  of  the  fact  that  the 
job  of  advertising  is  to  sell  pro¬ 
ducts  in  the  coming  age  of  con¬ 
sumerism. 

These  themes  prevailed  in  a 
message  from  Willard  F.  Rock¬ 
well  Jr.,  chief  executive  officer 
of  North  American  Rockwell, 
and  a  talk  given  by  William 
Bernbach,  president  of  Doyle 
Dane  Bernbach  advertising 
agency. 

Elish  Gray  II,  chairman  of 
Whirlpool  Corp.,  also  under¬ 
scored  the  advice  that  the  con¬ 
sumer  movement  can  no  longer 
be  taken  lightly.  The  time  has 
come  for  business  to  take  the 
initiative  with  a  voice  that  will 
receive  acceptance  in  the  mar¬ 
ketplace,  he  declared. 

Because  a  fog  blanket  pre¬ 
vented  his  pilot  from  landing 
the  North  American  Rockw'ell 
plane,  Rockwell  cancelled  his 
appearance  at  the  meeting  and 
had  his  report  delivered  by  the 
company’s  vicepresident  for  ad¬ 
vertising  and  public  relations, 
H.  Walton  Cloke. 

In  Rockwell's  words,  business 
is  “flubbing”  an  opportunity  to 
help  inform  the  public  about  na¬ 
tional  problems  through  adver¬ 
tising.  He  expressed  the  need 
for  industry  to  embark  on  ad¬ 
vertising  campaigns  that  would 
explain  these  national  problems 
in  factual  terms  rather  than 
“puff  up  solutions  that  are  nei¬ 
ther  not  there  or  not  good 
enough.” 

Rc  frank  with  public 

On  pollution  he  recommended 
an  advertising  program  that 
would  hammer  home  the  hard 
facts  of  the  cost  of  pollution 
control. 

“All  of  us,”  he  pointed  out, 
“are  confronted  with  a  $71  bil¬ 
lion  monster  with  decades  of 
difficult  work  ahead.” 

On  the  power  shortage  crisis, 
Rockwell  advised  that  the  mes¬ 
sage  which  must  be  conveyed  to 
the  public  is  the  necessity  for 
compromise  between  environ¬ 
mental  safeguards  and  industry 
which  would  permit  the  building 
of  more  nuclear  power  gener¬ 
ating  plants. 

“Frankness  with  the  public 
on  this  issue  is  essential,”  he 
said. 


On  the  space  program,  he  be¬ 
lieves  industry  has  failed  to 
convey  the  fact  that  space  is 
actually  an  earth  resource,  com¬ 
parable  to  oil  in  the  ground,  the 
forests,  minerals  in  the  earth 
and  the  fish  in  the  sea. 

“The  public  must  be  shown,” 
Rockwell  stated,  “that  the  fu¬ 
ture  of  this  country  depends  on 
exploration.” 

Bernbach  declared  tremen¬ 
dous  sins  will  be  committed  in 
the  name  of  social  consciousness 
at  the  sacrifice  of  good  sound 
selling.  Telling  people  through 
advertising  about  “how  very 
much  we  are  in  favor  of  clean 
air,  clean  streets,  healthful  pro¬ 
ducts,  honest  packaging  will  get 
people  to  say  isn’t  that  nice  but 
nothing  will  happen  to  make 
this  business  prosper  because 
we  won’t  be  selling  anything,” 
Bernbach  said. 

“If  in  the  process  of  adapting 
to  the  new  society  the  business 
man  forgets  that  in  addition  to 
selling  himself  to  that  society 
he  must  sell  his  product  he  will 
not  survive.” 

He  said  it  is  “admirable  and 
desirable”  for  a  manufacturer 
to  become  preoccupied  with  the 
content  of  his  advertising  to 
make  sure  that  each  ad  per¬ 
forms  a  consumer  service — “but 
a  mere  cataloging  or  hysterical 
shouting  of  his  product  advant¬ 
ages  is  not  the  answer”  because 
this  results  in  boring  advertis¬ 
ing  which  does  not  get  read. 

Gray  proposed  a  two-prong, 
long  range  plan  which  calls  for 
the  development  of  a  buyer  edu¬ 
cation  program  to  be  taught  at 
all  levels  of  the  public  education 
system  and  a  national  public 
television  program  for  con¬ 
sumer  education  outside  of  the 
school  structure. 

Whirlpool’s  chief  disclosed 
that  the  National  Better  Busi¬ 
ness  Bureau  had  formed  a  coun¬ 
cil  composed  of  business  and  ad¬ 
vertising  executives.  In  about 
30  days  it  will  hire  a  president 
to  act  as  “a  creditable  voice” 
for  business  interests. 

As  envisioned  by  Gray,  con¬ 
sumer  education  courses  w'ould 
be  regarded  as  equally  impor¬ 
tant  with  “reading  and  writ¬ 
ing’'  in  grade  school  and  as 
necessary  as  psychology  in  col¬ 
lege. 

William  A.  Bartel,  vicepres¬ 
ident  communications  and  mer¬ 
chandising,  Celanese  Corpora¬ 
tion,  was  elected  chairman  of 
the  board  of  the  ana.  He  re¬ 
places  John  P.  Kelley  of  Good¬ 
year  Tire  &  Rubber  Co. 


By  Jerry  Walker  Jr. 

Latest  intelligence  from  Hot  Springs,  Va. — Publisher  Harry 
Thompson  of  Newsweek  predicts  “another  12-months”  of  declin¬ 
ing  advertising  sales.  “We  are  in  an  advertising  recession,”  he 
told  this  reporter  at  the  ANA  meeting.  He  sees  no  real  recovery 
from  the  ad  slump,  which  is  affecting  both  agencies  and  media, 
before  the  fall  of  ’71  when  new-car  introductions  are  made  .  .  . 
Many  ad  managers  of  big  companies  expressed  regret  the  news¬ 
paper  people  violently  objected  to  guidelines  that  would  limit  the 
amount  of  cents-off  coupons  in  any  one  edition.  Revised  guidelines 
to  be  issued  jointly  by  ANA-AAAA-INAE  will  have  seven,  instead 
of  eight,  points,  according  to  Tom  Purcell  (Homiel  Co.).  They’re 
aimed  at  discouraging  abuses  in  coupon  redemption.  ANA  sub¬ 
committee  will  try  to  persuade  that  organization  to  promulgate 
the  original  set  of  desired  rules. 


Retailers  welcome. — Directors  of  the  Association  of  National 
Advertisers — an  organization  of  500  members  whose  products 
are  marketed  nationally  or  regionally — ^voted  to  open  member¬ 
ship  to  retailers,  such  as  Sears,  Roebuck,  A&P,  J.  C.  Penney,  who 
have  been  ineligible  for  66  years.  One  qualification  will  be  that 
the  retailer  uses  “national  media  for  advertising.”  .  .  .  ANA  pres¬ 
ident  Peter  Allport  said  he  is  recommending  a  10%  boost  in 
dues  beginning  in  1972.  Ever  since  last  raise  in  1964,  Allport 
said  “ANA  has  been  getting  broker  and  broker  due  to  inflationary 
costs.”  The  ’72  meeting  will  be  in  the  lush  new  Cerromar  Beach 
Hotel  in  Pueito  Rico  .  .  .  This  year’s  meeting  drew  520  registrants, 
as  compared  with  630  last  year  in  Scottsdale,  Arizona.  Among 
newspaper  big-wdgs  were  Herbert  Moloney  Jr  of  Branham-Molo- 
ney,  Richard  Tullar  of  the  San  Diego  Tribune,  Jim  Van  Herke 
of  the  Minnengolia  Star  and  Tribune,  and  Roy  Duckworth  of  the 
New  York  News. 


Another  supplement. — Tuesday  Publications  Inc.  is  starting  a 
new  newspaper  supplement  for  the  black  homemaker  next  April. 
Called  Tuesday  at  Home,  it  will  be  distributed  once  a  month  by 
the  22  papers  that  now  have  Tuesday,  also  a  monthly,  with  close 
to  2.3  million  circulation.  W.  Leonard  Evans  Jr.,  publisher,  said 
Tuesday  at  Home  will  have  twice  the  circulation  of  Ebony.  To 
date,  he  said,  165  pages  of  ads  are  booked  in  the  new  supp,  with 
300  in  Tuesday,  for  next  year.  Price  of  a  full-color  page  in  TAH 
is  $14,600.  New  editorial  concept  is  called  black  eclectic  .  .  .  Carl 
Ally  received  happy  news  that  his  agency  has  been  appointed  to 
take  some  of  the  $35  million  Pan  American  Airways  billings  that 
have  been  going  to  J.  Walter  Thompson  almost  since  man  learned 
to  fly  .  .  .  Richard  A.  Speer  will  manage  the  new  Detroit  adver¬ 
tising  office  of  the  New  York  Times.  He  moves  from  Time  maga¬ 
zine;  earlier  he  was  with  McCall’s  and  O’Mara  and  Ormsbee  .  .  . 
La  Choy  Food  Products  will  use  major  market  newspapers  in 
January  for  1,000-line  two-color  and  600-line  b  and  w  ads  for 
Chinese  food  .  .  .  New  contact  at  Wilkinson  Sword  Inc.,  Moun¬ 
tainside,  N.J.,  is  F.  William  Kreeck,  vicepresident/ marketing  .  .  . 
Vladimir  &  Evans,  Miami,  is  off  and  running  with  the  Hialeah 
race  track  account.  Hume,  Smith,  Mickelberrj’  now  an  also-ran 
.  .  .  Offices  of  Herbert  Arthur  Mooris  Advertising  smell  nice  these 
days,  with  Yardley  of  London’s  Lentheric  and  Tweed  accounts. 
Media  schedules  still  in  the  works  .  .  .  Bureau  of  Advertising 
survey  led  to  conclusion  that  black  readers  respond  positively  to 
black  models  in  retail  ads  and  few  white  readers  react  nega¬ 
tively. 


Golf  sections.  Branham-Moloney  Inc.,  newspaper  representa¬ 
tives,  and  the  Bureau  of  Advertising  have  teamed  up  in  a  na¬ 
tion-wide  drive  to  sell  national  advertisers  into  special  golf 
sections  that  are  published  in  many  newspapers  where  there  are 
PGA  approved  tournaments.  The  Bureau  has  hired  Ellis  Folke, 
its  former  director  of  public  relations,  to  handle  the  assignment. 
Frank  Stapleton,  who  developed  and  brought  the  idea  to  the 
attention  of  the  Bureau,  is  heading  the  B-M  sales  team.  The 
idea  has  not  been  greeted  warmly  by  some  of  the  other  newspa¬ 
per  representatives  because  several  of  the  newspapers  are  not  B-M 
clients.  The  plan  for  the  sections,  which  have  been  a  successful 
producer  of  local  store  linage  for  newspapers,  has  been  endorsed 
by  the  PGA. 
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N.Y.  Times  buys  3  Cowles 


papers,  other 

The  New  York  Times  Com¬ 
pany  is  acquiring  three  Florida 
daily  newspapers  and  other 
properties  from  Cowles  Com¬ 
munications  Inc.,  it  was  an¬ 
nounced  by  Arthur  Ochs 
Sulzberger,  president  of  the 
New  York  Times  Company,  and 
Gardner  Cowles,  chairman  of 
the  board  of  CCI. 

The  properties  involved  are 
WREC-tv,  Memphis;  the  Lake¬ 
land  Ledger,  Gainesville  Su7i 
and  Ocala  Star-Bawier;  Fami¬ 
ly  Circle,  a  monthly  consumer 
magazine  published  in  the 
United  States  and  Britain; 
Cambridge  Book  Company, 
which  specializes  in  educational 
reading  material;  and  the  Mod¬ 
ern  Medicine  group  of  profes¬ 
sional  magazines. 

Debt  obligation 

Look  magazine  is  not  in¬ 
volved  in  the  transaction  in 
which  CCI  will  receive  2,600,- 
000  shares  of  Times’  Class  A 
common  stock,  worth  more  than 
$50  million  at  the  current  mar¬ 
ket  price.  The  properties  will 
be  acquired  by  a  wholly-owned 
Times  subsidiary  subject  to 
$15,000,000  of  long-term  debt 
formerly  a  Cowles  obligation  on 
which  the  interest  rate  will  be 
6%%. 

Revenues  for  the  properties 
to  be  acquired  for  the  nine 
months  ended  September  30, 
were  about  $36,278,000  and  af- 


properties 

their  basic  policies.  We  believe 
all  of  the  properties  have  a 
large  potential  for  further 
growth  and  profitability.” 

■Stalemenl  by  Cowles 

Gardner  Cowles  has  agreed 
to  join  the  board  of  directors  of 
the  Times.  He  said:  “I  believe 
the  sale  of  certain  of  our  prop¬ 
erties  to  the  Times  is  clearly  in 
the  interest  of  Cowles  Commu¬ 
nications  Inc,  stockholders  .  .  . 
We  will  be  receiving  substan¬ 
tial  dividend  income  .  .  .  Our 
sizable  interest  should  rise  in 
value  over  the  years.*’ 

After  completion  of  the  sale, 
he  added,  CCI  will  be  substan¬ 
tially  free  of  debt  and  will  have 
a  “strong  and  liquid  balance 
sheet.” 

The  Lakeland  Ledger’s  circu¬ 
lation  is  23,000  in  a  town  of 
41,146,  the  Gainsville  Sun’s  is 
23,000  in  a  town  of  63,818  and 
the  Ocala  Star-Banner’s  is 
nearly  15.000  in  a  town  of  22,- 
091. 

WREC-tv  is  a  CBS  affiliate 
in  the  28th  largest  market  in 
the  United  States,  as  measured 
by  the  number  of  homes  with 
television  sets.  This  wdll  be  the 
first  ownership  by  the  Times  of 
a  tv  station.  It  has  owmed  radio 
stations  for  many  years. 

Family  Circle,  which  is  sold 
mainly  in  supermarkets,  has 
circulation  in  excess  of  7-mil- 
lion  per  issue.  The  price  of  the 


Communications  had  no  inten¬ 
tion  at  this  time  of  registering 
New'  York  Times  stock  for 
sale.  We  hope  and  plan  to  hold 
on  to  it,  he  added.  The  agree¬ 
ment  permits  Cowles  to  sell  up 
to  85  per  cent  of  the  Times 
stock  in  the  first  year  and  all  of 
it  within  four  years. 

At  this  point  Gardner  Cowles 
said,  “I  feel  very  simpatico 
with  the  management  of  the 
New  York  Times”  having  re- 
feiTed  to  long-time  family 
friendships. 

Cowles,  who  resumed  the 
Editor-in-Chief  duties  at  Look 
following  resignation  of  William 
Attwood  recently,  declared: 
“Look  has  been  profitable  for 
21  consecutive  years,  and  I  see 
no  reason  to  panic  over  one  bad 
year.  If  the  economy  in  1971 
improves,  and  I  think  it  will, 
and  with  a  $5  million  reduction 
in  expenses,  I  am  optimistic  for 
1971.” 

He  termed  the  transaction  an 
“attractive  deal”  for  the  Times 
They  had  been  nervous  for 
some  time  about  having  all 
their  eggs  in  one  basket,”  and  he 
added  matter  of  factly,  “It’s  not 
unattractive  to  hold  23  percent 
of  the  No.  1  new'spaper  in  the 
world.” 

Of  the  three  Florida  dailies 
acquired  by  the  Times,  Cowles 
said  their  circulation  area  was 


growing  by  “leaps  and  bounds” 
and  that  he  had  “calls  from  a 
dozen  people  who  had  wanted  to 
buy  those  papers.  There  is 
great  demand  for  these  small 
dailies.” 

Cowles  personally  still  owns 
two  small  Florida  dailies,  the 
Palatka  News  and  the  Leesburg 
Commercial. 

Whatmore  declared,  “CCI  be¬ 
lieves  in  the  general  interest 
magazine  field.”  He  had  earlier 
referred  to  the  cost  reduction 
and  increase  in  advertising  for 
Look  (from  “12  major  ac¬ 
counts”)  as  indicating  a  good 
chance  for  its  being  in  the  black 
in  1971.”  The  other  Cowles  mag¬ 
azines  involved  in  the  transac¬ 
tion  were  discussed,  including 
Venture,  which  Whatmore  said 
had  great  growth  but  was  not 
profitable.  “It  should  have  been 
in  ’70  but  the  reduction  in 
travel  had  direct  effect  in  ad¬ 
vertising.” 

• 

Lask  Heads  Guild 

Thomas  Lask,  a  book  critic 
on  the  staff  of  The  New  York 
Times,  was  elected  president  of 
The  Newspaper  Guild  of  New 
York  at  a  representative  assem¬ 
bly  October  28.  He  was  un¬ 
opposed.  Harry  Fisdell  defeated 
Miss  Jean  Davidson  for  the 
office  of  Secretary-Treasurer. 


Times-Mirror  will  buy 


rest  of  Newsday  stock 


ter-tax  net  income  was  approx¬ 
imately  $3  million.  These 
figures  do  not  reflect  any 
charge  for  interest  on  the  debt. 

CCI,  which  will  have  a  23% 
interest  in  the  Times,  ■will  con¬ 
tinue  to  own  and  operate  Look, 
Venture,  Cowles  Book  Compa¬ 
ny;  television  stations  WESH 
in  Daytona  Beach-Orlando, 
Florida,  and  KRNT,  Des 
Moines;  radio  stations  WREC 
in  Memphis  and  KRNT  in  Des 
Moines;  Xograph,  the  three- 
dimensional  printing  process; 
Publication  Sales  subsidiaries ; 
and  Creative  Marketing  Ser¬ 
vices  division. 

The  transaction  is  subject  to 
Federal  Tax  rulings  and  ap¬ 
proval  by  the  stockholders  of 
both  companies.  The  transfer 
of  WREC-tv  is  subject  to  ap¬ 
proval  by  the  Federal  Commu¬ 
nications  Commission. 

Commenting  on  the  pur¬ 
chase,  Sulzberger  said :  “The 
acquisition  of  these  properties 
w'ill  be  an  important  step 
toward  the  diversification 


magazine  was  raised  from  20c 
to  25c  with  the  September  is¬ 
sue. 

In  June  CCI  sold  the  San 
Juan  Star  in  Puerto  Rico  to  a 
Scripps-Howard  subsidiary. 
The  Times  transaction  leaves 
CCI  without  newspaper  proper¬ 
ties.  Cowles  family  interests  in 
newspapers  in  Des  Moines, 
Minneappolis  and  elsewhere 
are  not  in  CCI. 

Marvin  C.  Whatmore,  presi¬ 
dent  of  CCI,  in  a  press  confer¬ 
ence  Thursday  expressed  opti¬ 
mism  for  the  future  in  general 
and  1971  in  particular.  He 
termed  the  transaction  not  a  sale 
but  “a  partial  merger  of  CCI 
with  the  New  York  Times.  And 
noted  that  the  employees  of  the 
properties  going  to  the  Times 
would  have  benefits  equal  to 
what  they  had  at  Cowles. 

He  said  that  no  other  proper¬ 
ties  are  being  offered  and  no 
broker  is  authorized  to  represent 
CCI,  although  they  are  close  to 
the  sale  of  the  encyclopedia  op¬ 
eration  and  are  interested  in 


Heirs  of  Alicia  Patterson 
have  agreed  to  accept  1,042,500 
shares  of  Times-Mirror  Co. 
common  stock,  worth  about  $35 
million  at  the  current  trading 
price,  for  their  49  percent  in¬ 
terest  in  Newsday,  the  Long 
Island  daily  newspaper. 

Agreement  in  principle  was 
announced  this  week  after  ap¬ 
proval  was  voted  at  a  meeting 
of  the  Times-Mirror  directors 
in  Los  Angeles.  The  company 
that  publishes  the  Los  Angeles 
Times  purchased  the  majority 
(51  percent)  control  of  News- 
day  last  May  from  Harry  F. 
Guggenheim,  the  late  Miss  Pat¬ 
terson’s  husband. 

Miss  Patterson,  co-founder 
30  years  ago  and  first  editor  of 
Newsday  which  now  has  circu¬ 
lation  in  excess  of  450,000,  left 
her  shares  in  trusts.  The 
beneficiaries  are  Adam  M.  Al¬ 
bright,  Blandina  Albright, 
Josephine  P.  Albright,  Joseph 
P.  Albright,  Alice  A.  Hoge  and 
Dorothy  J.  Holdsworth. 

Their  statement  concerning 


per  she  (Miss  Patterson) 
built.” 

At  the  same  time,  they 
added,  the  new  majority  owners 
have  made  an  encouraging 
start  on  their  own  toward  the 
goal  of  running  Newsday  as  an 
independent  newspaper, 

“We  have  decided  to  accept  a 
fair  offer  in  order  to  free  our 
hands  for  the  future,”  the 
statement  concluded. 

Joseph  Albright,  head  of 
New'sday’s  Washington  bureau, 
and  Adam  Albright  are  neph¬ 
ews  of  Miss  Patterson.  Diana 
Albright  and  Alice  (Mrs. 
James)  Hoge,  wife  of  the  edi¬ 
tor  of  the  Chicago  Sun-Times, 
are  nieces.  Each  owns  12% 
interest. 

For  the  Guggenheim  shares. 
Times  Mirror  was  committed  to 
give  500,000  of  its  common 
shares  this  year,  100,000  more 
in  1972,  depending  on  News- 
day’s  1971  profit,  plus  $10  mil¬ 
lion  in  cash  installments  from 
1971  to  1980. 


which  the  Times  has  been  seek-  reducing  the  investment  in  the  agreement  with  Times-  Newsday  was  selling  at  5c  a 


ing.  The  properties  are  profita¬ 
ble.  We  have  no  expectation  of 
changing  the  managements  or 


Family  Circle  in  West  Germany, 
w'here  they  are  one-third  owner. 
Whatmore  also  said  Cowles 


Mirror  said  they  have  “reluc¬ 
tantly  given  up  hope  of  influen¬ 
cing  or  controlling  the  newspa- 


copy  in  May.  The  price  has 
since  been  doubled,  with  only  a 
small  loss  in  sales. 
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The  Weekly  Editor 


NO  LONGER  FREE 


Rv  Craig  Tomkinsoii 


A  free  circulation  list  is  no  ing  national  and  international 
guarantee  of  readership  and  news  would  be  competing  for 
should  not  be  used  to  judge  the  readers  with  the  Bridgeport 
merits  of  a  controlled  circula-  Post  and  Telegram;  the  JVor- 
tion  publication,  according  to  B.  walk  Hour,  (all  three  of  which 
V.  Brooks  Jr.,  publisher  of  the  carry  some  Westport  news)  and 
formerly  free,  now  paid,  circu-  the  New  York  Times  and  New 
lation  Westport  (Conn.)  News.  York  News,  which  Westport 
In  his  words,  “a  free  paper  can  commuters  buy  in  the  morning, 
buy  circulation  but  must  earn  But,  according  to  Harry  J. 
readership.”  Lally,  News  general  manager 

Brooks  knows  from  whence  he  and  executive  vicepresident,  the 
sp>eaks.  In  the  six  years  the  decision  was  made  earlier  this 
News  has  been  on  the  Westport  year  to  go  twice  a  week  rather 
scene  it  has  striven  to  maintain  than  daily  in  order  to  maintain 
journalistic  standards  to  earn  the  character  of  the  paper, 
readership  and  has  avoided  ^he  character  of  the  News  is 
“paid  vs.  free”  arguments  with  home-town  and  chatty.  West- 
the  town  s  other  paper,  which  ^  a  small  to^vn 

recently  went  out  of  business.  adjacent  to  Westport  which  the 
There  is  no  question  that  the  News  also  serves,  are  communi- 
News  was  instrumental  in  ties  of  New  York-oriented  peo- 
causing  the  demise  of  West-  pie  who  are  active  in  communi- 
port’s  Town  Crier,  but  it  was  ty  affairs.  The  area  has  a  well 
through  competitive  quality  not  oiled  social-cocktail  circuit 
circulation.  From  its  inception  which  the  News  caters  to,  some- 
in  1964  the  people  and  adver-  times  to  distraction.  Westport 
tisers  in  the  town  welcomed  the  has  one  of  the  highest  per  fami- 
News.  Its  first  issue  carried  no  ly  incomes  ($22,000)  in  the 
fewer  than  35  pages  of  adver-  country  and  the  local  people  are 
tising  (the  News  is  tabloid  articulate  and  demanding, 
size). 

Brooks,  who  had  no  back-  Is  a  newspaper 

ground  in  journalism  before 

financing  the  start  of  the  News,  From  its  inception  the  News 
created  the  paper  because  he  fit  into  the  sometimes 

wanted  another  voice  in  the  pejorative,  but  always  conve- 
community.  “I  started  it  as  a  nient,  terms  of  “throw-away” 
public  service,”  he  said,  “I  was  “shopper.”  It  was  free  until 
disgusted,  and  I  think  many  this  past  September  and  it  did 
others  were  disgusted,  with  the  rely  on  advertising  for  sur- 
other  paper.”  vival.  That’s  where  the  compar- 

The  Crier  was  at  the  time  of  >son  ends.  The  News  has  always 
the  News’  birth  a  twice-a-week  tiad  a  news  staff  and  has  always 
paper,  paid  circulation.  In  ’68  it  reported  the  local  events  in  true 
went  daily  under  new  owner-  newspaper  style, 
ship,  but  six  months  later  col-  That’s  what  Brooks  means 
lapsed.  It  was  bought  again  and  when  he  talks  about  quality 
another  attempt  was  made  to  earning  readership.  He’s  not 
I)ut  it  out  daily — but  it  failed  talking  about  anything  but 
again.  Through  this  entire  peri-  good,  active  newspapering, 
od  essentially  the  same  people  qualities  lacking  even  in  some 
dominated  the  paper’s  editorial  paid  circulation  weekly  newspa- 
matter,  in  opposition  to  which  pers. 

the  News  was  originally  The  News  has  won  national 
created.  awards  for  excellence,  including 

.  .  two  for  general  excellence  given 

Daily  could  survive  National  Association  of 

Ironically,  when  the  News  be-  Advertising  Publishers,  of 
came  a  loner  in  the  Westport  which  the  News  is  no  longer  a 


HAPPINESS  IS  READER  ACCEPTANCE  could  be  the  thought  on 
the  minds  of  Mrs.  B.  V.  Brooks,  Westport  (Conn.)  News  board 
chairman,  B.  V.  Brooks  Jr.,  publisher  and  president,  right,  and  Harry 
Lally,  general  manager  and  executive  vicepresident,  as  they  survey 
the  large  number  of  returns  of  subscription  envelopes. 


wagging  the  dog.  He  feels  two  in  private  did 
hours  or  so  a  week  printing  Remember 
time  does  not  warrant  a  press  jng  about  the 
purchase  and  he  doesn't  want  to  nig  about  a 
run  a  printing  business.  '  many  would  < 

Early  acceptance  shop 

There  were  indications  right  Brooks  fee 
along  that  the  News  was  get-  like  Westpon 
ting  the  readership  while  its  “newspaper” 
competition  was  losing  it.  In  “The  housew 
1968  the  Crier’s  editorial  page  wouldn't  go  1 
editor  was  running  for  state  per,”  he  sai 
office  on  the  GOP  ticket.  He  was  many  bright 
certain  of  election  because  no  can’t  feed  t’ 
Democrat  had  been  elected  in  quality.” 
the  town  since  1921. 

In  advance  of  election  time  No  o 

the  News  wrote  an  editorial  What  he  s 
questioning  his  credentials  and 
threw  its  support  to  the  Dem-  u  , 

ocratic  candidate.  For  the  most  V.r.r.iin-1, 

part  the  News  has  supported  niembers 
Republican  candidates.  resorting  to 

The  election  was  another  ke  has  nevei 
sweep  for  the  Republicans —  that  surpass^ 
except  for  the  defeat  of  that  might  not  be 
one  GOP  candidate  the  paper  before 

opposed.  neonle 

The  News,  in  Brooks’  words,  be 

“IS  a  crusading  paper.  It  has  a 
good  track  record  for  Its  young  ^ 

age  The  biggest  trophy  on  its  bii^ations 
wall,  so-to-speak,  is  a  large  '  ,  ^ 

,  .  ,  power  company  that  had  ideas 

jmber.  It  also  won  a  third  building  an  atomic  power  „thpr  wpeklli 
ace  for  ^st  use  of  photos  pj^ut  on  an  island  in  Long  Is- 
om  the  National  Newspaper  Westport.  The  ,  The  News 

ssociation,  as  well  as  other  through  the  efforts  of  its  Broc 

former  editor,  Mrs.  Jo  Brosious,  holding* 

The  quality  of  the  paper  is  .^^.as  able  to  spearhead  the  drive  centers 

rried  out  in  printing  too.  The  which  resulted  in  the  company  Lonp  Island 
ews  does  not  own  its  own  abandoning  its  plans  and  the  non-instituti 
•inting  press  but  is  delivered  island,  which  it  sold  to  the  f 

a  job-printer  in  negative  town.  helped  brir 

rm.  ready  for  offset  printing.  The  competition  paper,  News. 
Brooks  feels,  as  some  weekly  failing  to  move  with  public  (Contini 
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Retail  ad  $ 
7.3%  greater 
in  September 

Retail  advertising  revenues  of 
daily  newspapers  gained  7.3% 
in  September  and  6.1%  for  the 
first  nine  months  of  the  year, 
according  to  the  Bureau  of  Ad¬ 
vertising,  ANPA. 

Both  national  and  classified 
advertising  declined  but  total 
ad  revenues  registered  no 
change  from  the  same  month  a 
year  ago.  For  the  January- 
September  period,  total  ad  rev¬ 
enues  w'ere  1.4%  ahead  of  the 
like  1969  period. 

These  revenue  estimates  are 
based  on  actual  linage  measure¬ 
ments  by  Media  Records  Inc. 
and  reflect  changes  in  rates  and 
distribution  as  measured  by  the 
Bureau  of  Advertising. 

National  linage  down 

National  advertising  was 
down  4.9%  in  September  and 
3.5%  in  the  nine-month  period. 
One  of  national’s  components, 
general,  was  up  2%  for  the 
month  and  down  3.5%  for  the 
three  quarters.  The  other  na¬ 
tional  component,  automative 
advertising,  declined  19.6%  for 
September,  reflecting  the  Gen¬ 
eral  Motors  strike,  and  3.5% 
for  the  January-September  pe¬ 
riod. 

Classified  advertising  dropped 
9.9%  for  September  and  3.9% 
for  the  three  quarters. 

NLRB  sues  unions 
in  San  Rafael  ease 

The  National  Labor  Rela¬ 
tions  Board  has  filed  suits 
against  three  unions  charging 
violations  of  court  orders  in 
the  San  Rafael  (Calif.)  Inde¬ 
pendent -Joiirtml  printer’s 
strike. 

Hit-and-run  picketing  and 
the  intimidation  of  truck  driv¬ 
ers  making  deliveries  to  I-J  ad¬ 
vertisers  constituted  criminal 
contempt,  the  NLRB  charged. 
The  suit  named  locals  repre¬ 
senting  the  printers,  teamsters 
and  longshoremen. 

Last  spring  federal  judges 
issued  injunctions  against  se¬ 
condary  boycotts  of  advertisers 
and  against  coercion  of  drivers 
making  I-.J  delivers.  The  strike 
began  last  January  7. 

The  suit  said  the  roving 
picketing  began  October  8. 
(E&P  Oct.  17).  A  major  groc- 
er>'  establishment  blamed  the 
failure  to  receive  merchandise 
in  cancelling  this  week’s  I-J 
ad. 


Linage  Leaders . 
.  First  8  Months 

1970 

Morning 


Los  Angeles  Times  .  42,20l,i97 

Miami  Herald  .  38,263,723 

Chicago  Tribune  .  31,914,134 

Washington  Post  .  31,623,093 

San  Jose  Mercury  .  28,422,078 

Phoenix  Republic  .  26,672,167 

Dallas  News  .  26,427,339 

Houston  Post  .  26,212,264 

New  York  Times  .  25,780,482 

New  Orleans  Times-Picayune  .  24,378,917 

Evening 

Houston  Chronicle  .  31,641,333 

Fort  Lauderdale  News  .  30,577,860 

San  Jose  News  .  28,349,476 

Atlanta  Journal  .  27,232,110 

Phoenix  Gazette  .  26,446,702 

Dallas  Times-Herald  .  26,416,421 

Toronto  Star  .  26,332,411 

Detroit  News  .  25,676,568 

Montreal  La  Presse  .  24,478,754 

Milwaukee  Journal  .  24,336,202 


Sunday 

Los  Angeles  Times  .  27,140,470 

New  York  Times  .  24,657,984 

Miami  Herald  .  17,487,373 

Philadelphia  Inquirer  .  17,271,129 

Chicago  Tribune  .  16,362,288 

New  York  News  .  16,072,851 

Boston  Globe  .  I4,407,5M 

Milwaukee  Journal  .  14,104,713 

Columbus  Dispatch  .  13,933,827 

Washington  Post  .  13,507,496 

Six  and  Seven-Day  Totals 
Los  Angeles  Times — M&S  ....  69,342,167 

Miami  Herald— M&S  .  55,751,101 

New  York  Times — M&S  .  50,438,466 

Chicago  Tribune — M&S  .  48,276,422 

Washington  Post— M&S  .  45,130,589 

Houston  Chronicle — US  .  44,697,362 

Fort  Lauderdale  News — E&S  ..  41,272,315 
Atlanta  Journal  &  Journal  & 

Constitution — E&S  .  38,902,391 

Milwaukee  Journal — E&S  .  38,440,915 

Detroit  News— E&S  .  37,603,291 


1969 

Morning 


Los  Angeles  Times  .  45,496,956 

Miami  Herald  .  37,117,428 

Washington  Post  .  33,644,352 

Chicago  Tribune  .  33,451,782 

New  York  Times  .  28,749,087 

San  Jose  Mercury  .  28,354,545 

Houston  Post  .  26,579,181 

Dallas  News  .  25,788,193 

New  Orleans  Times-Picayune  .  25,535,235 
Santa  Ana  Register  .  24,853,051 

Evening 

Houston  Chronicle  .  31,598,211 

San  Jose  News  .  28,330,200 

Fort  Lauderdale  News  .  28,254,406 

Toronto  Star  .  27,373,281 

Atlanta  Journal  .  27,183,608 

Milwaukee  Journal  .  26,738,337 

Dallas  Times-Herald  .  25,929,955 

Montreal  La  Presse  .  25,706,823 

Detroit  News  .  25,205,425 

Santa  Ana  Register  .  24,853,015 

Sunday 

Los  Angeles  Times .  29  476,077 

New  York  Times  .  27,903,894 

Philadelphia  Inquirer  18,053,880 

Chicago  Tribune  .  16,780,651 

Miami  Herald  .  16,377,366 

Milwaukee  Journal  .  15,420,272 

New  York  News  .  15,299,902 

Boston  Globe  .  14,493,647 

Cleveland  Plain  Dealer  13,803,707 

Columbus  Dispatch  .  13,462,564 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  74,973,033 

New  York  Times  MS  .  56,652,981 

Miami  Herald  MS  .  53,494,794 

Chicago  Tribune  MS  .  50,232,433 

Washington  Post  MS  .  47,102,674 

Houston  Chronicle  ES  .  43,567,587 

Milwaukee  Journal  ES  .  32,158,611 

Atlanta  Journal  & 

Constitution  ES  .  38,210,636 

Minneapolis  Star  &  Tribune  ES  38,174,158 
Fort  Lauderdale  News  ES  .  37,511,283 


Source;  Media  Records  Inc. 


Advertising  Linage  Trends 

Compiled  by  EDITOR  &  PUBLISHER  from  MEI)I.4  RECORDS _ 

52  Cities  Report 


Classification 

1970 

1969 

Gain/  *E&P 
Loss  %  Index 

Retail  (Including  Dept. 

September  . 

Store) 

167,7(56.000 

159,894,000 

104.9 

107.0 

August  . 

167,159,000 

165,277,000 

101.1 

106.9 

Year  to  date  . . . 

1,431,387,000 

1,411,6.58,000 

101.4 

107.0 

Department  Stares 

September  . 

53,563,000 

53,372,000 

100.4 

98.0 

August  . 

52,166,000 

52,578,000 

99.2 

97.1 

Year  to  date  . . . 

432,921,000 

440,633,000 

98.2 

96.6 

General 

September  . 

24,624,000 

25,052,000 

98.3 

90.2 

August  . 

17,281,000 

18,160,000 

95.2 

92.6 

Year  to  date  . . . 

196,828,000 

216,062,000 

91.1 

92.0 

Automotive 

September  . 

13,024,000 

16,728,000 

77.9 

83.8 

August  . 

13,251,000 

13,997,000 

94,7 

99.6 

Year  to  date  . . . 

123,038,000 

135,125,000 

91.1 

93.1 

Financial 

September  . 

5,470,000 

6,138,000 

89.1 

102.5 

August  . 

4,017,000 

4,583,000 

87.6 

93.6 

Year  to  date  . . . 

57,146,000 

61,445,000 

93.0 

107.6 

Total  Display 

September  . 

210,884,000 

207,812,000 

101.5 

124.4 

August  . 

201,708,000 

202,017,000 

99.8 

104.7 

Year  to  date  . . . 

1,808,399,000 

1,824,290,000 

99.1 

106.3 

Classified 

September  . 

75,292,000 

86,100,000 

87.4 

95.8 

August  . 

83,738,000 

92,242,000 

90.8 

101.4 

Year  to  date  . . . 

709,297,000 

777,740,000 

91.2 

101.2 

Total  Advertising 

September  . 

286,176,000 

293,912,000 

97.4 

100.9 

August  . 

285,446,000 

294,259,000 

97.0 

103.7 

Year  to  date  . . . 

2,517,696,000 

2,602,030,000 

96.8 

103.3 

*The  E&P  Index  is  an  average  of  the  five  past  years. 


LET  'EM  OFF! — Brian  A.  Storey,  Southern  Press,  Toronto,  holds  the 
door  for  William  F.  Robertson,  Richmond  Newspapers,  and  Gordon 
A.  Calverley,  Worcester  Telegram  &  Gazette,  on  their  way  to  attend 
a  session  of  the  Institute  of  Newspaper  Controllers  and  Finance 
Officers  in  Chicago. 
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“Were  it  left  to  me  to  decide  whether 
we  should  have  a  government  without 
newspapers,  or  newspapers  without  a 
government,  I  should  not  hesitate  a 
moment  to  prefer  the  latter.” 

. . .  Thomas  Jefferson 


^ranti$(0  (iCIjronirIr 


Fairley:  ‘‘Of  course  different  buyers 
are  looking  for  different  things.  Some 
are  looking  for  the  metro  area  and 
some  are  looking  for  the  ADI  because 
they’re  working  out  a  media  mix  of 
both  broadcast  and  newspapers.  And 
some  are  looking  for  state  coverage. 


Fairley:  "Of  course  we  have  to  get 
more  mileage  out  of  the  money  we 
spend  to  support  our  direct  selling 
effort.  Standard  Rate  &  Data  has  al¬ 
ways  been  the  most  important  factor 
in  our  sales  promotion  plan.  If  any¬ 
thing  had  to  be  cut.  the  last  thing 


arc 


The  men  largely  responsible  for  the  FORT 
WORTH  STAR-TELEGRAM’s  steady  growth  in 
national  lineage  pinpoint  Standard  Rate’s  unique 
and  important  role  in  their  total  sales  communi¬ 
cations  system. 


Snyder:  “In  today's  economic  slow- 
down  our  promotion  has  to  work 
■Blindly  harder  than  ever  to  help  us  get  husi- 

■  gj  ness.  We  have  a  relatively  small 

sales  staff,  so  our  choice  of  the  media 
,  we  use  to  help  us  communicate  with 

V  advertising  agencies  is  extremely  im¬ 

portant  to  us.  Standard  Rate  is  one  of  our  primary 
selling  tools.” 


So  in  our  advertising  in  Standard  Rate  we  try  to  have 
some  statistical  breakouts  for  everyone." 


we'd  think  of  cutting  out  would  be  Standard  Rate. 

“Right  now  we’re  putting  the  major  portion  of  our 
advertising  in  Standard  Rate  because  this  is  the  place 
buyer  and  seller  meet.” 


a  Ray:  ”  You  know,  years  ago  when  you 
would  call  on  the  largest  of  agencies, 
all  you  had  to  do  was  to  contact  one 
man.  But  now  they  have  whole  floors 
of  nothing  but  space  buyers  and  me¬ 
dia  supervisors.  So,  what  with  all  the 
other  people  that  sometimes  are  in¬ 
volved,  you  could  spend  a  couple  of  weeks  just  in  one 
agency. 

“So  it  makes  sense  to  be  in  Standard  Rate.  It  is  the 
bible  of  the  agtmcy  people.” 


Ray:  “We  try  to  tell  as  much  of  our 
story  as  we  can  in  as  few  words  as 
we  can  and  often  we  use  maps  to 
help  people  get  the  story  at  a  glance. 
I  find  that  more  and  more  people  are 
glad  to  have  the  ADI  description.  I 
just  got  back  from  .Atlanta  and  I 
found  that  almost  everybody  was  pleased  to  have  the 


G 


L.  to  R.  William  Fairley,  Promotion  Director,  FORT 
WORTH  STAR-TELEGRAM;  David  Snyder,  Advertising 
Director;  Ralph  Ray,  National  Advertising  Manager. 


(liita  sho\vinf>  our  ADI  coverage.  Last  trip  to  New  York 
1  found  that  this  concept  is  very  well  accepted  there.” 

Snyder:  “Well,  as  one  buyer  put  it  to 
I  I  me,  ‘Why  not?’  ‘After  all,’  he  said, 
*  ‘  ‘we’re  tying  it  all  together.  We’re  buy- 
big  whatever  media  we  need  in  order 
I  to  get  the  coverage  we  want  for  a 


made  was  not  the  first  time  they  had  heard  of  us.  It 
added  to  the  sum  total  of  what  they  knew  about  us  up 
to  that  point.  And  then  I  imagine  there  were  many  dis¬ 
cussions  and  undoubtedly  the  people  involved  there 
went  back  to  Standard  Rate  dozens  of  times  in  the 
ensuing  six  months  as  they  weighed  all  the  alterna¬ 
tives  for  covering  this  market.” 

Snyder:  “What  we  have  in  Standard 
Rate  is,  in  large  measure,  a  summary 
V  of  the  presentation  Ralph  put  on.  I 
can’t  imagine  that  it  did  us  any  harm 
to  have  people  reminded  of  the 
things  he  had  said,  everytime  they 
went  back  to  Standard  Rate  to  re¬ 
view  media  information  in  the  course  of  making  up 
their  minds.” 

Fairley:  “That’s  why  it’s  so  impor-  SH®^****^®  1 

tant  for  us  to  take  as  much  space  as 

we  can  in  Standard  Rate  to  tell  both 

parts  of  our  story;  the  importance  of 

the  total  market  and  our  dominant  ' 

coverage  of  our  portion  of  the  I 


ery  important  indi¬ 
cation  that  our  information  in  Standard  Rate  is  used. 
It  is  the  plain  fact  that  we  get  contracts  where  obvi¬ 
ously  we  were  bought  rather  than  having  sold  some¬ 
body.  We  get  contracts  from  people  we  have  never 
called  on  and  from  people  we  haven’t  seen  in  a  long. 


Ray:  “I  would  never  expect  anybody  i  1  **  *** 
to  read  our  ad  and  immediately  sign  I 
a  contract.  But  for  that  matter  I  don’t  jHHH 

expect  to  walk  out  with  a  signed  con-  L* 
tract  in  my  fist  when  I  make  a  sales  t 

“I  went  to  Chicago  not  long  ago  to  BMk 
put  on  a  full-scale  presentation  to  sell  an  important 
account  and  I  didn’t  know  whether  or  not  we  were 
going  to  get  the  business  until  the  contract  came 
through  six  months  later. 

“1  don’t  imagine  any  business  we  get  is  the  result 
of  any  single  thing  we  do.  That  sales  presentation  we 


IN  SRDS  YOU  ARE  THERE  mM 

selling  by  helping  people  buy^r 

5201  Old  Orchard  Road,  Skokie,  Ill.  60076 
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Ward  S.  Just 


Ward  Just  takes 
father’s  place 
in  Waukegan 

Ward  S.  Just,  35,  has  t)een 
named  editor  and  publisher  of 
the  Waukegan  (Ill.)  \'ews-Sun 
and  chairman  of  the  l)oard  for 
the  Keystone  Printing  Service. 

Just,  author  of  three  books 
and  a  former  war  correspondent 
for  the  Washington  Post,  suc¬ 
ceeds  his  father,  F.  Wai'd  Just, 
who  died  a  week  after  announc¬ 
ing  his  retirement.  The  elder 
Just  had  been  editor  and  pub¬ 
lisher  since  the  death  in  1953 
of  his  father  Frank  Just,  who 
in  1921  founded  the  Waukegan 
Daily  News. 

Keystone  Printing  Service, 
parent  organization  for  the 
News-Sun,  also  publishes  a 
weekly  newspaper,  the  Liherty- 
ville  (Ill.)  Indeyendent-Regis- 
ter,  and  owns  a  radio  station. 

Richard  F.  Kennedy,  52,  as¬ 
sistant  to  the  publisher  since 
1959,  has  been  named  executive 
vicepresident  and  general  man¬ 
ager  of  the  News-Sun. 

Other  promotions  include: 

Harry  C.  Spears,  51,  circula¬ 
tion  director,  to  business  man- 


o£  the  Post’s  Saigon  Bureau  in 
1965,  and  became  a  member  of 
the  newspaper’s  board  in  1968. 

His  first  book  on  Vietnam, 
“To  What  End”,  was  published 
in  early  1968.  His  second,  a 
novel,  “Soldier  of  the  Revolu¬ 
tion,”  was  published  in  June  of 
1970. 

He  left  the  Washington  Post 
in  late  1969  to  write  a  book  on 
the  Army  which  is  appearing  in 
serial  form  in  Atlantic  maga¬ 
zine. 

*  ♦  ♦ 

Fr.ank  .1.  Heinrich,  circula¬ 
tion  director  of  the  Burlington 
(Vt.)  Free  Press  and  vicepres- 
dent  of  McClure  Newspapers, 
Inc. — named  president  of  the 
Burlington — Lake  Champlain 
Chamber  of  Commerce. 

»  •■!=  ;!■ 

Ray  Clark  —  area  football 
official — named  to  the  advertis¬ 
ing  staff  of  the  Plano  (Texas) 
Post  when  it  became  a  6-day 
newspaper  recently. 

^  >K 

Richard  G.  Hofmann,  first 
graduate  in  the  English-jour- 
nalism  concentration  at  Ship- 
pensburg  (Pa.)  State  College, 
has  gone  to  work  as  a  reporter 
for  Grit,  Williamsport. 

»  *  ♦ 

Gerald  E.  Newton,  a  former 
news  bureau  chief  for  the  Santa 
Rosa.  (Calif.)  Press  Democrat, 
is  now  information  officer  for 
the  California  State  Depart¬ 
ment  of  Conservation.  In  recent 
years  he  has  been  a  law  enforce¬ 
ment  officer  at  Ukiah,  Calif,  and 
secretary  of  the  Colusa  County 
Chamber  of  Commerce. 

♦  ♦  ♦ 

James  P.  Decker,  a  former 

Buffalo  Evening  News  reporter 
who  went  into  public  relations 
work — now  a  vicepresident  of 
John  Movnahan  &  Co.,  New 

York. 

*  ♦  ♦ 


Shanahan  Hornby 


Shanahan,  Hornby 
given  new  duties 
with  Denver  Post 

Appointments  of  Robert  H. 
Shanahan  as  general  manager 
and  William  H.  Hornby  as  ex¬ 
ecutive  editor  of  the  Denver 
Post  have  been  announced. 

Shanahan,  45,  will  succeed 
Charles  R.  Buxton  as  general 
manager  when  Buxton,  vice- 
president  of  the  newspaper, 
becomes  editor  and  publisher  of 
the  Post  January  1,  upon  re¬ 
tirement  of  Palmer  Hoyt. 

Shanahan,  business  manager 
since  1965,  has  served  succes¬ 
sively  as  advertising  salesman, 
assistant  business  manager, 
personnel  director,  retail  ad¬ 
vertising  manager  and  adver¬ 
tising  director.  He  is  a  native 
Denverite  and  a  graduate  of 
the  University  of  Denver. 

Began  as  copy  editor 

Hornby,  47,  who  is  filling  a 
new  position,  joined  the  Post 
in  1957  and  was  a  copyreader 
and  editorial  writer  before 
becoming  managing  editor  in 
1960.  His  previous  newspaper 
experience  included  World  War 
II  service  on  Stars  and  Stripes, 
and  reporting  and  editing  with 
the  San  Francisco  News,  the 
Associated  Press  and  the  Great 
Falls  (Mont.)  Tribune.  He  was 


•people 

Changes  in  San  Diego 

Recent  changes  at  the  San 
Diego  (Calif.)  Evening  Tri¬ 
bune  include: 

Howard  Welty  former  as¬ 
sistant  managing  editor  to  as¬ 
sistant  to  the  editor. 

Richard  Eby  from  city  ed¬ 
itor  to  assistant  managing  ed¬ 
itor. 

Jack  Gregg  from  assistant 
city  editor  to  city  editor. 

Mike  Konon  from  building, 
real  estate  and  business  writer, 
to  general  assignment. 

G.  L.  Schultz  from  general 
assignment  to  building  and  real 
estate  writer. 

Tom  Gable  from  general  as¬ 
signment  to  business  writer. 

Mark  R.  Dahlinger  from 
Dubuque  (la.)  Telegraph-Her¬ 
ald  copy  reader,  to  Tribune 
copy  desk. 

Elson  Irwin,  from  copy  desk. 
Stars  &  Stripes,  Pacific  edition, 
Tokyo  to  Tribune  copy  desk. 

David  Molina  from  Clavis 
(N.M.)  Neivs-Journal  copy  desk 
to  Tribune  copy  desk. 

*  »  ♦ 

Kay  Schultz — appointed  as¬ 
sistant  sports  editor  of  Chicago 
Today  after  many  years  of  op¬ 
erating  the  Western  Conference 
(Big  Ten  Football)  news  bu¬ 
reau. 

»  *  * 

Hugh  Harelson,  news  editor 
of  the  Arizona  Republic  at 
Phoenix  for  past  four  years,  is 
now  news  editor  of  KTAR-tv. 
A  1952  graduate  of  University 
of  Arizona,  Harelson,  39,  wa.s 
new’s  editor  of  Bisbee  (Ariz.) 
Daily  Review  before  joining 
the  Republic  as  sports  writer 
in  1956. 

*  «  « 

Danella  Parnell  has  been 
named  women’s  page  editor  of 
the  Fort  Stockton  (Texas)  Pi- 


ager;  Marvi.n  Astrin.  general  sales  bom  in  Kalispell,  Montana,  and  oneer  and  will  write  “Tempo,” 

Curtis  Quednau,  comptroller,  manager  of  WGN  Radio — to  graduated  from  Stanford  Uni-  a  column;  she  succeeds  Mr.s. 


to  News-Sun  treasurer.  Spears  president,  following  retirement  versity.  He  also  attended  the  George  Baker,  wife  of  the  pub- 

will  retain  his  position  as  cir-  of  Charles  E.  Gates,  former  University  of  London.  li.sher. 

culation  director.  classified  advertising  salesman  »  ♦  *  #  *  * 


Young  Just  was  named  chief  for  the  Chicago  Tribune. 


Kennedy  Spears  Quednau 


Roy  L.  Karon — to  news  di¬ 
rector  of  KDAL  radio  and  tv, 
Duluth,  Minn.,  succeeding  Bill 
Krueger,  who  becomes  editorial 
director  of  the  two  stations. 

*  *  * 

Joseph  Barletta — appointed 
labor  relations  manager  of  the 
Chicago  Tribune  and  John  R. 
Goldrick,  whom  he  replaces, 
was  appointed  special  projects 
manager  of  the  operations  divi¬ 
sion  of  the  Tribune  circulation 
department.  Barletta  joined  the 
Tribune  in  August  after  four 
years  as  labor  relations  man¬ 
ager  of  Dow  Jones  &  Co. 


Lance  Harrison,  former 
auto  supply  store  employee,  has 
been  named  to  the  advertising 
staff  of  the  Anadarko  (Okla.) 
Daily  Netvs. 

*  * 

Claude  M.  Gray,  reporter, 
news  editor  and  associate  edi¬ 
tor,  Walla  Walla  (Wash.) 
Union-Bulletin  since  1929,  re¬ 
tires  at  year  end.  He  joined  the 
U-B  from  the  Kansas  City 
(Kans.)  Headlight-Sun.  Earlier 
he  was  with  the  Kansas  City 
Star  and  the  Kansas  City 
(Kans.)  Kansan. 
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in  the  n 


Kreiq  Barker 


Orange  Coast  Pilot 
adds  to  news  staff 

Two  promotions  and  two  addi¬ 
tions  to  the  Orange  Coast  Daily 
Pilot  news  staff  were  announced 
here  by  Thomas  Keevil,  editor. 

Richard  Nall  was  promoted 
from  South  Coast  editor  to  a 
newly  created  assistant  man- 
eging  editor  position  for  the 
Newport  Beach-Costa  Mesa, 
Calif,  daily.  He  joins  Charles 
Loos,  already  an  assistant  man¬ 
aging  editor,  in  flanking  man¬ 
aging  editor  Thomas  Murphine 
and  dividing  up  editing  and  as¬ 
signment  responsibilities. 

Nall  is  to  continue  to  be  di¬ 
rectly  responsible  for  the  news¬ 
paper’s  three  editions  covering 
Southern  Orange  County — the 
daily  Laguna  Beach,  Saddle¬ 
back  and  San  Clemente-Capis- 
trano  editions.  Nall,  11,  joined 
the  Daily  Pilot  staff  in  May, 
1966. 

.\lso  on  the  promotion  list 
was  L.  Peter  Kreig,  27,  who 
rejoined  the  Daily  Pilot  in  Au¬ 
gust  as  Newport  Beach  city 
tieat  reporlei’.  He  has  been  pro¬ 
moted  to  city  editor  of  the  New- 
l)ort  Beach  edition. 

Recently,  he  had  worked  in 
\Vestj)ort  and  Milford,  Conn., 
while  attending  the  University 
of  Bridgeport. 


W.  H.  COWLES  3rcl  is  now  pub¬ 
lisher  of  the  Spokane  (Wash.) 
Spokesman-Review  and  president 
of  Cowles  Publishing  Co.  of 
Spokane — posts  formerly  held  by 
his  father  who  is  chairman  of  the 
board. 
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Leidal 


Nall 


Added  to  the  Daily  Pilot 
news  staff  were  two  “casual¬ 
ties”  of  the  Orange  Connty 
Evening  News  cutback.  The 
former  daily  newspaper  in 
Garden  Grove  is  new  operated 
by  Bidder  Publications  as  a  tri¬ 
weekly  “conti’olled  circulation” 
newspaper. 

Robert  Barker,  39,  former 
managing  editor  of  the  Orange 
County  Evening  News,  joined 
the  Daily  Pilot  news  staff  as  a 
copy  editor. 

George  Leidal,  29,  a  graduate 
of  Syracuse  University  with  a 
degree  in  psychology  and  educa¬ 
tion  specialist  on  the  Orange 
County  News  staff,  has  joined 
the  Daily  Pilot  staff  as  a  gen¬ 
eral  reporter  who  will  specialize 
in  education  beat  coverage. 

*  *  * 

Virginia  Potter,  a  staff 
writer  since  1966 — named  edi¬ 
tor  of  the  family  pages  in  Mor¬ 
ris  County's  Daily  Record,  Mor¬ 
ristown,  N.J. 

♦  ♦  * 

Daniel  Castellano,  a  for¬ 
mer  scholastic  football  and 
wrestling  star — appointed  as¬ 
sistant  sports  editor  of  Morris 
County’s  Daily  Record,  Morris¬ 
town,  N.J. 

*  *  * 

Jerry  Bernstein,  former  edi¬ 
tor  of  the  Arcadia  (Calif.) 
Tribune,  has  joined  the  public 
relations  department  of  the 
Metropolitan  Water  District  in 
Los  Angeles. 

Brian  O’Doherty,  a  former 
art  critic  for  the  New  York 
Times  and  Newsweek  magazine 
— named  editor  of  Art  in  Amer¬ 
ica. 

*  *  * 

Charles  W.  Koenig,  news¬ 
paperman  for  30  years — named 
managing  editor  of  the  weekly 
Ma Header  at  Lynbrook,  L.I. 

«  '*  * 

Dr.  Leo  Bogart,  executive 
vicepresident  and  general  man¬ 
ager  of  the  Bureau  of  Adver¬ 
tising,  was  elected  to  the  board 
of  directors  of  the  National 
Safety  Council. 

Bruce  Mair,  president  and 

chief  executive  officer  of  the 

Evening  News  Publishing  Co., 

for  October  31,  1970 


Newark,  N.J.,  has  been  elected  | 
to  the  board  of  directors  of 
Midlantic  Banks  Inc. 

*  *  « 

Willard  J.  Stevens,  day  , 
managing  editor  of  the  Wash-  I 
ington  (Pa.)  Observer-Reporter, 
retired  October  1  after  32  years  j 
as  a  member  of  the  editorial  1 
staff.  He  has  been  managing 
editor  since  December,  1962. 
Stevens  was  succeeded  by  Rob¬ 
ert  H.  Ca.mpbell,  promotion 
manager  of  the  publishing  firm  j 
since  1957  and  associate  day  edi¬ 
tor  since  1962. 


Campbell 


Stevens 


Richard  A.  Justice  has  been 
named  acting  director  of  engi¬ 
neering  and  plans  for  the  Cop¬ 
ley  Newspapers  of  Illinois  and 
California.  He  fills  a  vacancy 
created  when  Robert  G.  Marbut 
resigned  to  become  a  vicepresi¬ 
dent  of  Harte-Hanks  New.spa- 
pers,  San  .4ntonio. 

♦  ♦  * 

AlerI';d  Balk  has  been  reap- 
l)ointed  visiting  editor  of  Colum¬ 
bia  .Journalism  Review  for  the 
academic  year  ending  next  sum¬ 
mer.  Founding  editor  James  R. 
Boylan  has  returned  to  the 
staff  as  contributing  editor. 

C.  W.  Price,  former  news  ed¬ 
itor  of  the  weekly  Hunterdon 
County  Democrat  in  Fleming- 
ton,  N.J.,  is  now  assistant  night 
city  editor  at  the  Trenton 
(  N.J . )  E ren ing  T imes. 


Delta  is  an 
air  line  run  by 
professionals, 
like  George 
RosS)  Captain. 
19  years  with 
Delta.  17,000 
hours,  over  6 
million  miles 
in  a  Delta 
cockpit.  When 
you’re  flying 
it’s  nice  to 


know  there’s 
a  George  Ross 
up  front. 


Delta  is  ready 
when  you  are. 


Introducing  the  FototronicTxT: 


The  best  typesetting  buy 

The  heat’s  on  to  get  copy  into 
type  faster  than  ever  before. 

So  we’ve  developed  a  new 

text/display  typesetter,  called  Fototronic  TxT,  that’s  both  super 
fast  and  super  practical.  It  gives  you  more  lines  of  type  per  dollar 
of  capital  investment. 

You  get  twelve  sizes  on-line  from  5  through  36  point,  up  to  120 
characters  per  font,  up  to  150  lines  per  minute,  and  up  to  42  pica 
line  widths.  And  you  also  get  intra-line  size  and  type  face  mixing, 
kerning  and  reverse  leading. 

The  TxT  accepts  six  level  wire  service  paper  tape,  eight  level 
paper  tape  or  nine  channel  magnetic  tape.  Sets  high  quality  type 
from  discs  developed  for  the  extensive  Fototronic  library. 

Put  all  these  advantages  together,  and  you’ve  got  more  than 
just  a  superb  typesetter.  You’ve  got  the  biggest  type  bargain  in 
town. 

For  the  complete  story  on  the  Fototronic  TxT,  write  Intertype, 

360  Furman  Street,  Brooklyn,  New  York  11201. 

■INTERTYPE 

A  DIVISION  OF  HARRIS-INTERTYPE 


Newhouse  paper’s 
promotion  copied 
in  Australia 

An  annual  women’s  page 
promotion  which  began  in  the 
Jersey  Journal,  Jersey  City, 
eight  years  ago  now  has  a 
counterpart  in  Australia.  The 
Hobart  (Tasmania)  Mercury 
has  launched  a  Women  of 
Achievement  program  based 
upon  the  New  Jersey  promo¬ 
tion.  The  two  papers  were 
brought  together  by  Dick 
Shively  Jr.,  editor  of  a  newslet¬ 
ter  of  the  International  News¬ 
paper  Promotion  Association. 

The  Jersey  Journal  annually 
asks  for  nomination  of  women 
who  have  achieved  distinction. 
In  seven  years  it  has  awarded 
gold  medallions  to  90  women 
representing  a  cross  section  of 
races,  ethnic  backgrounds,  reli¬ 
gions,  and  economics.  They 
have  included  doctors,  novel¬ 
ists,  church  workers,  public 
officials,  business  executives,  an 
athlete,  and  policewoman. 

The  gold  medallions  and  cita¬ 
tions  are  awarded  at  a  lunch¬ 
eon  which  draws  more  than  800 
women. 

.4bout  a  year  and  a  half  ago 


James  F.  Barker,  drealation 
and  promotion  manager  of  the 
Mercury,  asked  Shively  for 
leads  to  women’s  promotions. 
Referred  to  the  Newhouse 
newspaper  in  Jersey  City  pa¬ 
per,  he  got  from  Eugene  Far¬ 
rell,  executive  editor,  details  of 
the  entire  program. 

In  promotion  stories  the  Mer¬ 
cury  gave  credit  to  the  Jersey 
Journal  for  the  idea. 

• 

Nossiter  is  author 
of  book  about  India 

Harper  &  Row  has  just 
published  “Soft  State:  A  news¬ 
paperman’s  Chronicle  of  India,’’ 
by  Bernard  Nossiter,  the 
Washington  Post’s  correspond¬ 
ent  in  India,  1967-68. 

During  his  assignment  Nos¬ 
siter  reported  from  12  of  the 
17  states  in  the  country.  Some 
of  the  stories  which  he  cov¬ 
ered  were  tribal  guerrilla  fight¬ 
ing,  the  deathbed  of  a  labor 
minister,  and  the  expulsion  of 
a  Jesuit  missionary  who  had 
worked  for  years  trying  to  help 
the  farmers.  He  interviewed  B. 
K.  Nehru,  Mrs.  Gandih,  leftist 
officials,  as  well  as  laborer,  who 
along  with  thousands  of  others, 
slept  on  the  sidewalks  of  Old 
Delhi  and  who  is  now  “probably 
dead  of  cold  and  exposure,” 


FOR  YOU  , . .  when  you  test  ALTOONA! 


ISOLATION  from  major  metro  influences  and  a  typical 
economic  mix  give  unclouded  results. 

COMPACT  SIZE  of  our  1-county  metro  area  makes 
test  programs  easy  to  plan,  handle  and  assess. 

OVERNIGHT  DELIVERY  of  your  product  from  most 
eastern  and  midwest  manufacturing  centers. 

ALTOONA  RETAILERS  are  receptive  to  testing,  co¬ 
operate  on  ads,  and  give  you  full  support. 

FULL  AND  SPOT  COLOR  or  Hi-Fi  inserts  here  pay  off 
in  sales,  as  growing  color  linage  proves. 

4  OUT  OF  5  HOUSEHOLDS  in  the  market  (and  98% 
of  Altoona  homes)  read  and  rely  daily  on  the 

Eltoona  SKitror 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 
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By  Roy  H.  Copperud 

When  Experts  Fall  Out — I 

The  new  American  Heritage  Dictionary  of  the  English 
Language  may  be  the  first  dictionary  in  history  that  was 
intended  as  an  antidote  to  another  one,  namely,  the  Third 
Edition  of  Webster’s  New  International,  published  in 
1960.  That  book  made  many  people  unhappy  and  some 
furious  because  it  accepted  as  standard  certain  usages 
that  had  been  and  still  are  widely  criticized. 

Some  examples:  like  used  as  a  conjunction  (“Winstons 
taste  good,  like”  etc.) ;  due  to  as  a  preposition  (“due  to 
a  cold,  he  stayed  home”) ;  unique  as  something  less  than 
absolute  (“the  most  unique  experience  he  ever  had”)  ; 
ain’t  as  standard  for  am  not,  are  not,  and  is  not  in  speech. 
There  were  many  more. 

Quite  likely  the  person  who  was  unhappiest  of  all  about 
the  revised  Webster,  or  at  least  the  one  who  reacted  most 
dramatically,  was  James  Parton,  president  of  the  Ameri¬ 
can  Heritage  Publishing  Co.  Mr.  Parton  unsuccessfully 
attempted  to  buy  Merriam- Webster,  the  publisher  of 
Webster  III,  so  that  he  might  point  its  lexicography  in 
what  he  considered  the  right  direction,  that  is,  away  from 
“permissiveness”  and  toward  a  more  prescriptive  ap¬ 
proach. 

But  he  lost  out  to  the  Encyclopaedia  Britannica.  The  up¬ 
shot  was  that  American  Heritage  joined  forces  with 
Houghton  Mifflin  to  pi’oduce  the  American  Heritage  Dic¬ 
tionary.  To  decide  questions  like  the  ones  that  got  Webster 
III  into  so  much  trouble,  a  Usage  Panel  of  about  100 
writers,  editors,  teachers  and  other  presumed  experts 
was  formed  to  make  judgments  on  disputed  points. 

Their  verdicts  are  recorded  by  percentages  in  usage 
notes.  For  example,  97  per  cent  of  the  panel  favored  ac¬ 
cepting  the  new  term  dropout.  The  panel  divided  about 
50-50,  however,  on  the  split  infinitive — if  it  is  not  too 
clumsily  split — and  on  fault  as  a  verb  (“his  judgment 
cannot  be  faulted”).  Contact  as  a  verb  was  rejected  by 
66  per  cent.  And  so  the  percentages  vary  widely,  through¬ 
out  the  800  or  so  usage  notes,  as  the  experts,  like  thieves, 
fell  out. 

This  arrangement,  however,  does  put  the  user  of  the 
American  Heritage  Dictionan,’  on  guard  as  to  the  ac¬ 
ceptability  of  disputed  usages,  and  also  shows  him  where 
the  weight  of  the  panel’s  opinion  lies.  .And  it  still  leaves 
him  free  to  knowingly  accept  the  minority  opinion  on 
any  point,  if  he  prefers.  Experience  shows  that  what  the 
user  of  a  dictionary  wants  is  guidance  in  these  matters, 
and  that  he  feels  misled  and  even  cheated  if,  on  a  point 
he  knows  or  later  discovers  to  be  disputed,  the  dictionary 
fails  at  least  to  indicate  the  fact. 

Even  so,  the  opinions  of  this  board  of  so-called  experts 
.settle  nothing  finally,  and  they  are  the  more  unsatisfactory 
when  the  division  is,  say,  55-45  or  even  65-85.  Further¬ 
more,  a  board  composed  of  people  who  may  be  skillful 
writers  but  are  not  experts  in  lexicography  or  usage  is 
of  limited  value.  Such  people  ai'e  often  extremely  dog¬ 
matic  and  resistant  to  change.  .A  good  deal  of  silly  emo¬ 
tionalism  was  evident  in  the  comments  (not  included  in 
the  dictionary,  usually!  of  some  of  these  experts  when 
confronted  with  usages  they  objected  to,  but  which  many 
of  their  fellow  experts  found  perfectly  acceptable. 

The  definitions  in  the  American  Heritage  Dictionary  are 
succinct  and  lucid.  Among  the  innovations  in  this  book 
is  the  u.se  of  photographic  illustrations,  which  are  placed 
in  wide  outer  margins  left  for  this  purpose.  All  the  pic¬ 
tures,  including  many  maps,  are  sharp  and  clear.  The 
typography  is  attractive,  and  the  system  for  indicating 
l)ronunciation  is  readily  gi’asped.  Webster  is  too  technical 
in  this  respect,  using  a  system  that  suits  the  needs  of 
the  linguist  but  is  too  difficult  for  the  layman. 

(The  first  of  two  columns  on  the  American  Heritage 

Dictionary,  adapted  by  permission  from,  a  review  that 

first  appeared  in  Seminar,  a  quarterly  for  newspaper¬ 
men.) 
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Newspapers  alerted 


to  political 

The  Fair  Campaign  Practices 
Committee  has  asked  newspa¬ 
pers  and  broadcasting  stations 
to  help  keep  the  election  cam¬ 
paign  clean.  The  media  have 
been  asked  to  adopt  a  policy  of 
cutting  off  new  attacks  in  po¬ 
litical  advertising  and  com¬ 
mercials  five  days  before  Elec¬ 
tion  Day. 

The  objective,  according  to 
Samuel  J.  Archibald,  executive 
ilirector  of  the  Committee,  is  to 
•‘help  stem  the  flood  of  last 
minute  dirty  politics.” 

.4rchibaid  reported  that  fewer 
complaints  of  violation  of  the 
Code  of  Fair  Campaign  Prac¬ 
tices  have  been  filed  this  year 
than  during  the  comparable 
period  of  other  campaign  years. 
He  added,  however,  that  “this 
does  not  mean  that  campaigns 
are  cleaner  in  1970”  but  only 
that  “unfair  tactics  are  more 
subtle,  more  difficult  to  pin¬ 
point.” 

“If  a  new  issue  is  raised  in  a 
l)olitical  advertisement  or  com¬ 
mercial  on  the  deadline  day,” 
the  Committee  advised,  “the  ac- 


trickery 

cused  candidate  should  be  given 
the  opportunity  to  purchase 
equal  space  or  time  for  an  an¬ 
swer  on  the  same  day,  if  possi¬ 
ble.” 

The  five-day  prohibition  of 
political  advertising  need  not 
apply  to  political  news,  the 
Committee  said,  but  added: 

“If  new  political  attacks  must 
be  reported  in  the  closing  five 
days,  newsmen  should  be  re¬ 
quired  by  the  newspaper  pul>- 
lisher  or  station  manager  to 
make  every  possible  effort  to 
report  the  answer  at  the  same 
time  as  the  attack.” 

The  “political  tricksters”,  the 
Committee  said,  “are  holding 
back  their  dirty  politics  until 
the  closing  days  of  the  cam¬ 
paign”  and  that  is  why  the  as¬ 
sistance  of  the  media  is  needed 
to  keep  the  campaign  as  clean 
as  possible. 

The  Committee  sent  to  each 
newspaper  publisher  and  station 
manager  a  study  of  current  pro¬ 
cedures  followed  by  the  informa¬ 
tion  media. 

The  study,  called  “Beware 


the  Witching  Hours”,  shows 
that  a  bare  half  of  the  news¬ 
papers  and  broadcasting  sta¬ 
tions  have  established  policies 
“to  prevent  slick,  political  op¬ 
erators  from  using  the  informa¬ 
tion  media  to  hurls  new  and 
false  charges  too  late  for  op¬ 
ponents  to  answer,”  the  Com¬ 
mittee  said,  “and  even  the  half 
which  has  set  a  political  cam¬ 
paign  cut-off  date,  sets  it  so 
close  to  election  day  that  there 
is  no  time  for  an  effective  an¬ 
swer.” 

“There  is  some  validity  to 
the  argument  that  the  objective 
news  coverage  policy  makes  a 
cut-off  date  for  political  news 
unnecessary.”  the  Committee 
stated,  “but  this  argument  falls 
flat  when  applied  to  the  “for 
sale”  side  of  the  information 
business — the  advertising  space 
and  commercial  time  which  can 
be  brought  right  up  to  election 
eve  by  a  candidate  who  wants 
to  make  a  completely  new  and 
false  charge  too  late  for  an  an¬ 
swer.” 


Dow  Jones  divideml 

Directors  of  Dow  Jones  & 
Company,  Inc.  declared  a  reg¬ 
ular  quarterly  dividend  of  25< 
a  share  to  stockholders  of  re¬ 
cord  November  17. 


Tribute  to  a  sheriff 

The  sheriff  for  14  years  in 
Ellis  County,  Texas,  recently 
was  honored  by  a  special  ed¬ 
ition  of  the  Waxahachie  Daily 
Light.  Weldon  Owens,  “Cross 
Country”  columnist  of  the 
Dallas  Times  Herald,  quoted 
Elmer  Fincher  of  the  Light  as 
refening  to  it  as  “one  of  the 
finest  special  editions  ever  de¬ 
voted  to  a  public  servant.” 


Broun  (leadline  set 

The  .American  Newspaper 
Guild  has  set  Saturday,  Janu¬ 
ary  9,  1971,  as  the  deadline  for 
entries  in  the  1970  Hej'wood 
Broun  Memorial  writing 
award.  Richard  P.  Lane,  Mem¬ 
phis  newsman,  is  chairman  for 
the  competition  which  is  open 
to  both  members  and  non¬ 
members. 


Making  his  mark 

When  Dallas  Times  Herald 
subscribers  saw  that  blob  of 
bright  orange  paint  on  their 
curb  they  wondered.  No  prob¬ 
lem.  The  carrier  who  was  to 
be  away  gave  his  brother  a 
map  of  the  route  but  to  be 
doubly  sure  dabbed  the  orange 
smear  on  the  curb  in  front  of 
his  subscribers’  homes. 


Don't  rent,  lease  or  buy 

anybody's  bundle  tying  equipment 
until  you  talk  to  us 
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I.AYOLT  AND  UESIGN 

Re-design  in  easy  stages 


ing  the  14-pica  measure  to  11-pica  columns.  We  en¬ 
courage  the  ad-layout  people  to  give  us  deep  three 
and  four-column  holes  inside  into  which  we  can 
spread  14-pica  jumps.” 

*  *  # 


Ity  llowuni  l{.  I'uyKir 

Kditurial  Cun!>ullanl.  t'-opley  Interiialioiial  (!orp. 

The  Arizona  Republic  in  Phoenix  has  effected 
dramatic  layout  changes  in  recent  time.  It  went 
from  an  eight-column  format  to  seven  and  one-half 
and  finally  six. 

Hugh  Harelson,  Republic  news  editor,  said  the 
pages  were  restyled  slowly  over  a  period  of  months 
rather  than  in  one  dramatic  flourish.  This  enabled 
item-by-item  experiments. 

“A  bewildering  lineup  of  nine  tyjje  measures  ha<l 
been  created  to  provide  variety  in  makeup  of  the 
seven  and  one-half  column  page,”  Harelson  ex¬ 
plained.  “The  pages  were  pretty  enough,  but  they 
didn’t  fit.  W’e  often  had  to  jigsaw  page  1  together. 

“Fortunately,  the  seven  and  one-half  column 
page  was  an  expedient  that  would  take  the  Republic 
away  from  the  cramped  gray  of  the  traditional 
eight  columns  to  the  airy  freedom  of  the  contempo¬ 
rary  six  columns.” 

Since  it  went  to  a  14-pica  measure  on  page  1  and 
on  open  section  pages,  the  Republic  has  in  stages 
sunk  rules  and  indented  body  type  on  eight-column 
inside  pages,  switched  to  down-style  heads  and  re¬ 
modeled  cutlines  to  10-point  bold. 

“Contrary  to  what  some  others  are  doing,  we  have 
not  eliminated  boxes,”  Harelson  said.  “I  believe 
elimination  of  column  rules  increases  the  oppor¬ 
tunity  and  desirability  of  packaging  related  type 
and  art  with  full  boxes.  We  color  the  boxes  fre¬ 
quently.  (Here  the  hood  in  upper  right  and  the 
head  on  the  index  are  color  spots — red. 

“We  like  the  square-off  technique  you  advocate 
for  type,  an  approach  which  oWiously  provides 
better  grouping  and  more  multi-column  heads. 

“Like  others,  we  have  some  problems  with  jump- 


fiS  Tee  Ariz^a  Republic 


(ranil)liii^  iinder  firej  Mx^n’^nden, 

f.ilMriHrcrarlaloirnannoiinrrflbvp<J!t^Ai!i‘/  i  Cofortn  bill 


The  94-year-old  New  Orleans  States-Item  has  a 
new,  contemporary  look  in  keeping  with  its  slogan: 
“The  lively  one  with  a  mind  of  its  own.” 

Changes  in  the  format  followed  a  campaign  call¬ 
ing  attention  to  the  States-Item’s  independent  news 
and  editorial  status. 

Until  May,  1969,  both  Newhouse  newspapers — 
the  Times-Picayune  and  the  States-Item — were  di¬ 
rected  by  a  single  executive  editor.  At  that  time 
Ashton  Phelps,  president  of  the  publishing  corpora¬ 
tion,  annoimced  that  each  paper  would  have  editorial 
and  news  independence. 

The  States-Item  adopted  a  six-column,  13.6-em 
makeup  for  Page  One,  the  editorial  page  and  in¬ 
side  feature  pages.  C!olumn  rules  were  eliminated 
throughout  the  paper  except  on  classified  advertis¬ 
ing  pages  and  sports  and  financial  pages  where 
tabular  matter  is  used  extensively. 

VV'^alter  G.  Cowan,  editor,  said  cutoff  rules  will 
be  used  on  Page  One  only  in  rare  cases  when  the 
juxtaposition  of  stories  might  be  confusing. 

“In  changing  our  format,  we  could  not  overlook 
the  fact  that  as  an  afternoon,  big-city  paper  we 
must  depend  heavily  upon  street  sales,”  Cowan  ex¬ 
plained.  “Our  objective  is  to  obtain  newsstand  im¬ 
pact  with  a  bold,  yet  clean  and  simple  display. 

“We  know  that  headlines  are  important  in  mak¬ 
ing  sales,  and  as  a  result  we  had  to  rule  out  the 
magazine-type  makeup  which  is  effective  for  some 
newspapers  which  have  mostly  home-delivered, 
subscription  circulation.” 

The  logotype  was  changed  to  Tempo  Extrabold 
Wide,  60  points  for  the  Page  One  line.  The  legends 
and  other  clutter  of  the  previous  Page  One  heading 
were  junked. 
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WHEN  YOU  BUY 
ATYPESET-8 
COMPUTER, 
YOU  GET 
THIS  YEAR’S, 
AND  NEXT  YEAR’S 
PROGRAMS, TOO. 

The  latest  development  in  composition 
software  is  available  to  every  owner  of 
TYPESET-8. 

For  example : 

TYPESET-8  now  has  a  Classified  Ad 
Storage  Program  that  provides  a  daily 
updated  classified  section  for  the  com¬ 
pletely  photocomposed  newspaper. 

The  program  sorts  the  ads,  stores  each 
one  in  proper  sequence  and  provides 
galley  length  sections  of  classified  to  be 
pasted  up. 

The  program  permits  automatic  kills,  al¬ 
lows  dates  to  be  deliberately  skipped,  de¬ 
lays  the  running  of  ads  placed  early  until 
the  proper  issue  is  reached.  The  ads  can 
be  sorted  alphanumerically  or  by  size, 
age,  or  assigned  priority  -  and  you  can 
mix  the  sorting  techniques,  classification 
by  classification. 

The  program  also  minimizes  cost  by  allow¬ 
ing  the  use  of  high  speed  line  printers  for 
proofing. 

That’s  one  of  this  year’s  programs.  We 
figure,  if  you’re  going  to  stay  in  the  com¬ 
puterized  typesetting  business,  you  have 
to  keep  working  at  it.  That’s  what  the 
customers  want. 
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Lively’  campaign 
sells  new  format 


By  George  Will 

The  \ew  Orleans  (La.) 
States-Item  used  the  adoption 
of  a  new  six-column  format  to 
kick  off  an  all-out  promotion 
campai^  directed  to  tell  the 
reading  public  that  it  is  “The 
Liv’ely  One  .  .  .  with  a  mind  of 
its  own.” 

The  campaign,  which  includes 
television,  radio,  outdoor,  trans- 
ln)rtation  and  print  exposure, 
was  developed  by  the  Swigert 
Company,  a  New  Orleans  adver¬ 
tising  and  public  relations  firm. 

The  campaign,  and  the  new 
format  for  front-page,  editorial 
page  and  feature  pages  “was 
designed  to  emphasize  the 
States-Item’s  separate  identity, 
as  opposed  to  our  morning  coun- 
erpoint,  the  Times-Picayune,” 
said  Walter  Cowan,  editor  of 
the  States- Item. 

The  States-Item  has  enjoyed 
complete  editorial  independence 
for  more  than  a  year,  and  in  a 


front  page  statement — explain¬ 
ing  the  new  format — promised 
“other  improvements  in  the 
works,  all  intended  to  make  you 
regret  it  if  you  miss  your  States- 
Item  for  even  a  single  day.” 

Cowan  said  the  advertising 
campaign  has  already  created 
interest  and  was  simjily  an 
adoption  of  advice  newspapers 
have  been  giving  to  potential 
advertiseis  for  years. 

“We  are  very  enthusiastic 
about  building  a  new,  progres¬ 
sive  entity  of  our  own,”  Cowan 
said.  good  advertising  cam¬ 
paign  can  go  a  long  way  toward 
making  our  purpose  clear  and 
contributing  to  the  overall  suc¬ 
cess  of  the  effort.  For  the  first 
time,  the  States-Item  is  using 
other  media  to  promote  our¬ 
selves.  It’s  a  sales  talk  we’ve 
used  for  years  —  adv’ertising 
l)ays  off.” 

The  external  campaign  has 
taken  the  form  of  television 


and  radio  spots,  outdoor  bill- 
l)oards,  illuminated  signs  on 
city  busses,  and  paid  ads  in  spe¬ 
cial  interest  publications.  It  has 
also  made  use  of  ad  space  in  the 
States-Item  and  the  companion 
morning  Times-Picayune,  dis¬ 
plays  on  newspaper  trucks,  coin 
l)oxes  and  vendor  stands,  and  on 
the  sign  area  of  a  downtown 
garage  owned  by  the  publishing 
company. 

Editorial  cartoonist  Ralph 
V’inson  produced  the  caricatures 
which  are  featured  in  several 
l)hases  of  the  campaign.  Copy 
reminds  potential  readers  that 
“comics  brighten  your  life,” 
staff  w'riters  “rake  you  l)ehind 
the  local  news,”  and  columnists, 
ranging  from  Tom  Wicker  to 
William  Buckley,  Jr.,  “speak  out 
with  minds  of  our  own  to  give 
you  more  understanding  of 
what’s  going  on.” 

The  lead  editorial  on  October 
12  recognized  that  not  everyone 
in  conservative  New  Orleans 
might  agree  with  this  policy 
but  hoped  to  “earn  their  respect 
through  well-reasoned  editorials 
on  the  major  issues  and  person¬ 
alities  of  the  day. 

“We  want  to  stimulate  our 
readers.  And  we  want  them  to 
stimulate  us.  We  want  our  edi¬ 
torial  page  to  be  a  forum  for 
discussion.” 

In  addition  to  announcing  the 
new  editorial  policy,  new  type 
faces  and  makeup,  the  States- 
Item  also  announced  the  start  of 
a  weekly  column  by  a  university 
professor  w'hose  culinary  tastes 
have  become  the  center  of  a  lo¬ 
cal  controversy.  The  column,  by 
Richard  H.  Collin,  rated  a  front 
page  announcement,  since  his 
book.  New  Orleans  Underground 
Gourmet,  has  become  a  runaway 
best  seller  in  food-conscious  New 
Orleans. 
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FALL  FASHIONS  —  The 
Nicollet  Mall  Fashion  Show% 
sponsored  for  11  years  in  the 
spring  by  the  Minneapolis  Star 
and  Tribune  Company  and  the 
Downtown  Council  of  Minnea¬ 
polis  was  presented  for  the  first 
time  in  fall  showings. 

Two  performances  of  the  show 
were  seen  by  near-capacity 
crowds  totalling  2,500  in  the 
Radisson  Hotel.  Theme  of  the 
show  was  Mall  Fashion  Win¬ 
dows.  Some  20  downtown  retail¬ 
ers  presented  more  than  100 
fashions  for  women,  men  and 
children.  Barbara  Flanagan,  col¬ 
umnist  for  the  Minneapolis  Star, 
was  commentator,  with  Ole  Bor¬ 
den,  New  York  designer  for 
Rembrandt,  who  commented  on 
the  new  fashion  length  in  an 
interview  with  Miss  Flanagan. 

Mrs.  Ruth  Shipley,  public 
service  supervisor  for  the  Star 
and  Tribune,  W’ho  has  written 
and  coordinated  all  the  fashion 


show  programs  during  the  11- 
year  history  of  the  event,  was 
over-all  program  coordinator. 

♦  ♦  ♦ 

HUNTING  CALENDAR 
Hunters  throughout  the  hunt¬ 
ing-crazy  state  of  Michigan  can 
now  tell  at  a  glance  when  and 
where  they  can  hunt  game, 
thanks  to  the  Detroit  News. 
More  than  10,000  hunting  cal¬ 
endars  were  provided  to  Michi¬ 
gan  Hunting  license  dealers, 
news  advertising  salesmen,  and 
city,  county  and  state  conser¬ 
vation  agencies.  The  calendars 
show  clearly  when  and  where 
hunters  can  hunt  anything  from 
l)ear  to  ruffled  grouse.  A  draw¬ 
ing  of  News  outdoor  editor 
serves  to  remind  hunters  that 
his  News  column  is  the  state’s 
best  source  of  up-to-date  hunt¬ 
ing  and  conservation  informa¬ 
tion. 

*  *  * 

TOUCHDOWN!  —  Litho¬ 
graphs  of  four  Southwest  Con¬ 
ference  quarterbacks  and  of  a 
Texas  touchdown  against  Ar¬ 
kansas  are  being  sold  by  the 
Dallas  Times  Herald  at  $1.75 
each  or  $4.45  for  the  five.  The 
scoring  picture  is  referred  to 
as  a  “bonus,”  showing  “one  of 
the  biggest  touchdowns  of  the 
first  100  years  of  college  foot¬ 
ball.”  Tbe  pictures  are  16  by 
20  and  suitable  for  framing. 

♦  «  ale 

ON  ICE— Tbe  fourth  Fam¬ 
ily  Hockey  Forum,  presented 
by  the  St.  Louis  Globe-Demo¬ 
crat,  drew'  a  capacity  crowd  of 
17,122  fans  to  the  St.  Louis 
Arena  on  October  11.  The  pro¬ 
gram  is  free,  and  is  held  in 
cooperation  with  the  St.  Louis 
Blues  and  KTVI,  Channel  2. 

*  ♦  * 

SKI  SHOW  —  The  Bangor 
(Me.)  Daily  News  promotes  its 
Maine  Ski  Show  souvenir  sec¬ 
tion  with  a  “lift  ticket.”  The 
promotion  piece  tells  ski  resorts, 
sporting  goods  dealers  and  ski 
fashion  retailers  that  they  will 
give  their  sales  a  “lift”  by  ad¬ 
vertising  in  the  souvenir  sec¬ 
tion.  A  reply  card  is  attached 
for  respondents  who  w’ant  to 
know  more  about  the  Maine  Ski 
Show.  Write  Dick  McGrath  for 
a  copy  at  the  Bangor  Daily 
News. 


CHARGE!  —  Cartoons  of  a 
platoon  of  cavaliers  announce 
that  the  Baltimore  Sunpapers 
invite  advertisers  to  start  their 
Christmas  sales  season  wih  four 
Veterans’  Day  Sales  Specials, 
November  8-11.  The  Sunpapers 
promote  the  Sunday  through 
Veterans  Day  specials  as  a 
bonus  sales  event  to  promote 
early  Christmas  shopping  and 
lay-away  gift-giving  promotion. 


EDITOR  ac  PUBLISHER  for  October  31,  1970 


J 


28 


HENDRD< 


EDITORS’  CHOICE 


Newspaper  editors  are  picking  Hendrix  for  a 
number  of  reasons. 

The  most  experienced  CRT  Editing  System  in  the 
newspaper  industry.  The  most  complete  data 
base  file  systems  available.  Clear,  anti-glare 
characters  for  fatigue-free  viewing  all  day  long. 
The  lowest  priced  CRTs  in  newspaper  use  today. 
Delivery  now. 

We've  been  installing  our  systems  in  newspaper 
plants  for  over  a  year  now  with  compatible  hook¬ 
ups  to  wire  service  lines,  computers,  magnetic 
tape  and  disc  memories,  paper  tape  readers  and 
punchers,  hard  copy  printers  and  data  sets. 

We  have  storage  capacity  for  300,000  characters 


in  our  data  base  with  expansion  from  there. 
Upper/lower  case  alphanumerics  and  special 
newspaper  function  characters  are  standard.  Our 
stand-alone  CRT  terminal/desk  consoles  are 
priced  below  $9,900. 

If  you  buy  greater  profit  efficiency  for  ad  mark-up, 
editing,  proofing  and  correcting  of  text,  classified 
ads  and  wire  news  services  . . .  buy  Hendrix's 
experience.  It's  greater  than  anyone's. 

Write  or  call  today. 


Hendrix  Electronics,  Inc. 

Grenier  Industrial  Village,  Londonderry,  New  Hampshi'e  03053 
Telephone  (603)  669-9050 


Benjamin  M.  McKelway 
and  Samuel  H.  Kauffmann, 
each  of  whom  has  served  the 
Washington  Star  for  50  years, 
were  initiated  into  the  Star’s 
25-50  Year  Club.  McKelway, 
now  75,  joined  the  Star  1920  as 
a  copyreader,  rose  through  the 
ranks  as  reporter,  assistant  city 
editor,  city  editor,  news  editor, 
assistant  managing  editor,  man¬ 
aging  editor,  and  editor.  He  is 
now  senior  vicepresident  and 
editorial  chairman.  He  is  the 
only  man  outside  the  Noyes 
family  to  hold  the  Star’s  ed¬ 
itorship.  Kauffmann,  73,  served 
the  Star  as  president  from 
1949  to  1963  when  he  was  el¬ 
ected  chairman  of  the  board. 
Three  journalists  of  the  Peggyann  Hutchinson,  gen-  He  is  still  active,  overseeing 

Western  Hemisphere — one  from  eral  assignment  reporter  and  investments  and  employe  trusts. 

Brazil,  one  from  Canada,  and  church  editor  for  the  Medford 
one  from  the  United  Stetes —  (Ore.)  Mail-Tribune,  received 
were  honored  (October  29)  at  the  Oregon  Press  Women’s 

the  32nd  annual  presentation  “Emmy,”  in  “recognition  of 

of  the  Maria  Moors  Cabot  Priz-  outstanding  service  to  joumal- 
es  at  Columbia  University.  The  ism  and  the  community.”  The 
gold  medals  for  ‘distinguished  award  was  established  in  1958 
journalistic  contributions  to  the  to  honor  the  late  Mrs.  Emma 
advancement  of  inters  American  McKinney,  owner  of  the  Hills- 
understanding,”  were  presented  boro  (Ore.)  Argus  and  active 
to:  in  the  newspaper  field  in  Ore- 

Alberto  Dines,  editor-in-chief  gon  for  nearly  75  years, 
of  Journal  do  Brasil,  of  Rio  de  ♦  *  ♦ 

Janeiro.  Hu  Blonk,  managing  editor 

John  M.  Goshko,  until  re-  of  the  Wenatchee  (Wash.) 
cently  the  Latin  America  cor-  Daily  World,  accepted  the  John 
respondent  of  the  Washington  Peter  Zenger  award  presented 
Post,  and  now  that  newspaper’s  annually  by  the  national 
correspondent  in  West  Ger-  Eagles’  organization  with  the 
many.  notation  he  was  acting  in  be- 

JOHN  D.  Harbon,  associate  half  of  all  editors  who  “smack 
editor  of  the  Toronto  Telegram,  secrecy  in  the  head.” 

The  Toronto  Telegram  and  the  Blonk  is  vicechaimian  of 
Washington  Post  were  awarded  bench,  bar  and  press  relations 
silver  plaques  on  ebony.  for  APME. 


THE  Honor  roll 


JANET  ANDERSON  of  the  Hart¬ 
ford  (Cotxn.)  Courant  won  the 
National  Association  of  Independ¬ 
ent  Insurers  Public  Service  Award 
in  the  general  press  category  for 
1970.  She  was  chosen  on  the  basis 
of  an  article  on  automobile  repair 
costs.  She  will  receive  $500  and  a 
plaque.  A  matching  gift  will  be 
presented  by  the  Courant. 


Harbon 


Goshko 


RoBtniT  Cromie,  Chicago 
Tribune  columnist  and  its  for¬ 
mer  book  reviewer,  has  been 
named  to  receive  the  Myrtle 
Wreath  Award  of  the  Chi¬ 
cago  chapter  of  Hadassah  the 
Women’s  Zionist  Organization 
of  America. 


the  World  Wildlife  Fund’s  Cer¬ 
tificate  of  Merit.  The  award 
cited  the  Times  “for  taking  the 
national  lead  in  editorially  sup- 
portingthe  conservation  of  en- 
JoiiN  Cameron,  editor  of  the  dangered  species.”  John  B. 
Foley  (Ala.)  Onlooker — named  Oakes  editorial  page  editor, 
by  the  Alabama  Jaycees  one  of  accepted  the  certificate.  The 
four  outstanding  young  men  conservation  organization  con- 
for  1970.  ducts  a  globol  campaign  to  save 

spotted  cats  (cheetah,  jaguar, 
leopard,  ocelot)  in  danger  of 
extinction. 


Seminar,  a  quarterly  review 
for  newspapermen  published 
by  Copley  Newspapers,  receiv¬ 
ed  the  first  place  award  for 
general  excellence  at  the  Pa¬ 
cific  Industrial  Communicators  Governor  Claude  Kirk  for 
Tfie  her  “superlative  contributions  to 
’  the  environmeital  renaissance” 
taking  place  in  Florida.  She  was 
given  a  Governor’s  Conservation 
Award  gold  plaque. 


Association  conference, 
award  was  accepted  by  Lyle 
L.  Erb,  editor  of  Seminar, 
as  having  “achieved  the  highest 
journalistic  and  editorial  stand¬ 
ards  in  the  field  of  industrial  m 

communications.”  I^ILL  T.  Beck,  former  editor 

*  *  of  the  Holton  (Kans.)  Recorder 

and  a  member  of  its  staff  from 
David  Starr,  editor  of  the  printer’s  devil  days  in  the  late 
Long  Island  Press,  was  award-  1880s  to  his  death  in  1967,  was 
ed  the  highest  honor  given  an-  named  to  the  Kansas  Newspa- 
nually  to  the  mass  media  by  per  Hall  of  Fame  at  the  William 
the  35,000-member  New  York  Allen  White  School  of  Journal- 
State  Conservation  Council.  He  ism.  University  of  Kansas, 
is  the  first  newspaper  editor  to  *  ♦  * 

receive  the  award  but  he  was  Fijidinand  Mendenhall,  ed- 
unable  to  accept  it  personally  itor  of  Van  Nuys  (Calif.)  News 
because  he  was  presiding  at  the  and  president  of  California 
New'house  newspaper’s  own  Newspaper  Publishers  Associa- 
dinner  honoring  a  leader  in  tion,  has  been  presented  a  pla- 
L  o  n  g  Island  conservation  que  commending  him  for  out- 
movements.  standing  contributions  to  the 

*  *  *  community  by  Los  Angele^ 

Slt:  Ann  Wood,  reporter  for  Board  of  Supervisor.-. 

the  St.  Louis  Globe-Democrat, 
and  Cordell  W.  Tindall,  ed¬ 
itor  of  the  Missouri  Ruralist 
magazine,  received  Distingpiish- 
ed  Service  Awards  from  the 
Alumni  Association  of  the  Uni¬ 
versity  of  Missouri. 


Ben  Z.  Lhuchthi,  editor  of 
the  Vineland  (N.J.)  Times-Jour- 
nal,  and  co-publisher  of  the 
Hammonton  (N.J.)  News,  re¬ 
ceived  a  1970  Haverford  Aw'ard, 
presented  annually  to  alumni  of 
Haverford  College  ( Pennsylv- 
nia)  who  best  refiect  the  col¬ 
lege’s  stated  concern  that  know¬ 
ledge  be  applied  to  socially  use¬ 
ful  ends. 


E.  K.  Gaylord,  president  of 
the  Oklahoma  Publishing  Co., 
publisher  of  the  Daily  Okla¬ 
homan  and  Oklahoma  City 
Times — given  award  of  honor 
for  1970  by  the  American 
Guernsey  Cattle  Club. 


Richard  B.  Ramage,  assist¬ 
ant  city  editor  of  the  St. 
Louis  Globe-Democrat,  has  been 
presented  with  the  Honorary 
Legion  of  Honor,  by  the  Order 
of  DeMolay  for  his  work  with 
the  boys’  organization. 


Vince  Devitt,  Toronto  Tele¬ 
gram  reporter — a  $300  prize 
in  the  Police  Press  Award 
competition  for  his  story  de¬ 
scribing  the  mood  and  color 
of  the  Metro  Police  Commission 
traffic  ticket-fixing  hearing. 
Other  winners:  Harvey  Cur- 
RELL,  Toronto  Telegram  urban 
affairs  editor,  for  editorials; 
Gwynn  (Jocko)  Thomas,  To¬ 
ronto  Star,  spot  news;  Franz 
Maier,  Toronto  Globe  and  Mail, 
feature  picture;  Fred  Ross, 
Star,  news  photo. 


Winners  of  the  1970  Howar  l 
W.  Blakeslee  Award  from 
American  Heart  Associati 
will  receive  citations  Monday. 
November  16,  at  the  AMA  meet¬ 
ing  in  Atlantic  City,  N.  J.  They 
include:  Bill  Sidlinger,  Hutchin¬ 
son  (Kans.)  News;  Patrick 
The  New  York  Times  became  Young,  National  Observer;  and 
the  first  newspaper  to  receive  Lou  Adler,  WCBS  radio. 
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Commentary  ‘Colonials’  in  debut  for  bicentennial 


on  4-day  riot 
fills  3  pages 

After  another  outbreak  of 
civil  disorder  the  Pontiac 
(Mich.)  Press  presented  its 
readers  a  three-page  report  of 
citizen  comment.  The  report  was 
put  together  by  a  task  force  of 
seven  reporters. 


Covering  civil  disorder  has 
become  routine  for  the  Press,  a 
six-day  daily  of  79,000  circula¬ 
tion.  The  latest  violence  (Octo¬ 
ber  5-8)  followed  disturbances 
last  fall  in  two  local  high 
schools  and  unrelated  confronta¬ 
tions  this  summer  in  neighbor¬ 
ing  Royal  Oak  and  Waterford 
Township.  The  most  recent  dis¬ 
order  was  spread  over  four 
days. 

It  was  a  weary  staff  that  un¬ 
dertook  the  task  of  contacting 
65  people  for  comment  on  the 
violence. 

The  reporters — Mary  Sund- 
strom,  Yolanda  Benavides,  Tim 
McNulty,  Gerald  Nelson,  Law¬ 
rence  Laurain,  Dan  Trainor 
and  Jim  Long — did  the  inter¬ 
views  and  wrote  the  report  in 
less  than  eight  hours.  Comments 
from  43  persons  were  recorded 
in  three  full  pages  of  Monday’s 
paper.  The  report  was  titled 
“Pontiac  Dialog.” 

• 

Innovative  youth 
section  scrapped 

Detroit  News  editor  Martin 
S.  Hayden  announced  that  the 
News  is  dropping  “The  Other 
Section.” 

The  News  undertook  this  ex¬ 
periment  in  journalism  be¬ 
ginning  on  September  18,  1969 
as  “an  effort  to  depart  from 
routine  journalistic  approaches 
and  try  to  cover  and  interpret 
the  activities  of  youth  in  an 
innovative  manner.” 

The  section  generated  ma¬ 
terial  interest  among  journal¬ 
ism  teachers  and  appealed  to 
readers  both  old  and  young, 
Hayden  said,  but  the  direct 
cost  in  newsprint,  typographic¬ 
al  expense  and  editorial  salar¬ 
ies  totaled  $485,000  annually. 

“It  produced  little  or  no  com¬ 
pensating  advertising  revenue,” 
he  reported.  “The  two  pages 
of  entertainment  and  restaur¬ 
ant  listings  will  continue  as  a 
regular  feature  of  our  Thurs¬ 
day  papers.  Specific  youth-ori¬ 
ented  stories  will  continue  in 
our  regular  columns.  As  an 
entity,  however.  The  Other 
Section  departs  with  this  issue. 
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“The  Colonials”  will  arrive 
on  the  comics  scene  November 
30  as  the  latest  offering  of 
United  Feature  Syndicate  in 
time  “to  help  papers  all  over 
the  country  celebrate  the  na¬ 
tion’s  200th  birthday,”  according 
to  James  L.  Freeman,  managing 
editor. 

The  six-a-week  strip  is  the 
first  on  the  bicentennial  birth¬ 
day  scene,  but  “no  doubt  there 
will  be  more,”  observes  Free¬ 
man. 

The  six-a-week  strip  is  the 
first  on  the  bicentennial  birthday 
Wauchula,  Fla.,  who  submitted 
“The  Colonials”  in  the  mail  to 
United  Features  as  one  of  three 


News  service 
will  specialize 
in  Pacific  area 

Specialized  coverage  of  Pa¬ 
cific  affairs  will  be  provided  by 
the  newly-formed  Pacific  News 
Service,  an  agency  associated 
with  Honolulu  Star-Bulletin 
Inc.,  and  Guam  Publications 
Inc. 

Gardiner  B.  Jones,  Honolulu 
newspaperman,  has  been  ap¬ 
pointed  editor  and  general 
manager  of  the  news  service 
with  offices  at  420  Ward  Ave¬ 
nue. 

Robert  E.  Udick,  vicepres¬ 
ident  and  general  manager  of 
Guam  Publications,  said  PNS 
will  make  available  to  newspa¬ 
pers  and  other  interested  insti¬ 
tutions  information  about  the 
Pacific  that  will  do  more  than 
report. 

Udick  said  it  is  also  hoped  to 
develop  “an  associated  publish¬ 
ing  venture  that  will  specialize 
in  books  and  periodicals  about 
this  vast  area  of  the  world.” 

Udick  said  that  PNS  initially 
will  serve  the  Honolulu  Star- 
Bulletin  and  the  two  Guam 
newspapers  he  manages,  the 
Pacific  Daily  News  and  Date¬ 
line. 

Jones,  48,  is  a  graduate  of 
the  University  of  Minnesota, 
School  of  Journalism.  After 
five  years  with  United  Press  in 
Minneapolis  and  Sioux  Falls, 
S.  D.,  he  joined  the  Honolulu 
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strips  and  enclosed  several 
weeks’  supply  of  each  for  the 
editors  to  evaluate. 

“The  Colonials”  cast  includes: 
Teeber,  the  likable  but  crude 
woodsman;  Lord  Straitly,  the 
crown’s  representative  or  mag¬ 
istrate;  Dan’L,  Teeber’s  buddy; 
Doc,  the  colony’s  physician  al¬ 
ways  on  call;  Hazel,  the  witch, 
a  hex  who  wrecks;  Prudence, 
who  has  a  passion  for  Harry 
Trueblood,  who  has  a  passion 
for  fashion ;  and  Rev.  Goodbody, 
who  provides  the  colony’s  spirit¬ 
ual  needs. 

Born  in  Danville,  Va.,  Escour- 
ido  attended  10  schools  in  nine 
cities  before  he  finished  high 

Advertiser  in  1951.  From  1964 
to  1967,  he  was  a  staff  officer  of 
the  Peace  Corps. 

• 

stations  show 
newspaper  program 

Educational  television  pro¬ 
grams  on  newspapering  which 
were  developed  in  Omaha  will 
be  seen  by  thousands  of  stu¬ 
dents  outside  Nebraska  and 
western  Iowa. 

The  Newspaper  in  the  Class¬ 
room  shows  were  prepared  last 
year  through  the  cooperation  of 
the  World-Herald  and  the  Met¬ 
ropolitan  Omaha  Educational 
Broadcasting  Association. 

Great  Plains  National  In¬ 
structional  Television  Library, 
with  headquarters  in  Lincoln,  is 
offering  the  programs  to  educa¬ 
tional  television  stations  and 
schools  across  the  country. 

• 

Reporter-in-residence 
tells  campus  mood 

Gary  Rummler,  of  the  Mil¬ 
waukee  Journal  staff,  posed 
for  a  month  as  a  student  at 
Whitewater  State  University 
before  revealing  himself  to  ad¬ 
ministrators  and  faculty  to  re¬ 
port  attitudes  and  causes  be¬ 
hind  a  campus  civil  rights 
strife. 

His  reportorial  enterprise  was 
cited  in  an  award  at  the  Inland 
Daily  Press  Association  meet¬ 
ing  in  Chicago  last  w'eek. 


school  while  his  mother  worked 
as  creator  of  arrangements  and 
decorations  for  banquets  and 
parties  to  support  her  son  and 
three  older  daughters  during  the 
depression  years.  A  short  mili¬ 
tary  stint  during  the  closing 
period  of  World  War  II  entitled 
Escourido  to  G.  I.  schooling, 
and  he  entered  Pratt  Institute 
in  New  York,  majoring  in  il¬ 
lustration. 

He  was  graduated  from  Pratt 
with  honors  and  free-lanced  in 
book  illustration,  film  strips 
and  advertising,  and  after  a 
period  as  art  director  of  a  small 
agency,  returned  to  book  illus¬ 
trating. 

Luise  Putcamp’s  story 
AP  Christmas  feature 

AP  Newsfeatures’  40th  an¬ 
nual  Chirstmas  story  was  writ¬ 
ten  by  Luise  Putcamp  Jr.,  wife 
of  AP’s  general  sports  editor, 
Robert  H.  Johnson  Jr. 

Title  of  the  story,  in  14 
chapters,  is  “The  Miracle  at 
Derrick,  Texas.” 

The  author  formerly  was  book 
editor  of  the  Dallas  Times  Her¬ 
ald.  Her  APN  story  is  a  short¬ 
ened  version  of  a  larger  work, 
“The  Christmas  Carol  Miracle,”  ^ 
being  published  by  Abingdon 
Press. 

• 

Carriers  clean  up 

The  1737  Van  Nuys  (Calif.) 
News  carriers  collected  13  truck 
loads  of  glass  jars,  bottles,  con¬ 
tainers  and  aluminum  beverage 
cans  during  a  two  month  clean¬ 
up  crusade  in  the  circulation 
area  of  San  Fernando,  Simi, 
Conejo  and  Santa  Clarita  val¬ 
leys.  For  each  item  collected  the 
boys  received  on-the-spot  cash 
from  their  district  supervisor. 

• 

Daily  fills  a  gap 

The  News-Pilot  of  San  Pe¬ 
dro,  Calif.,  has  opened  a 
branch  office  in  Wilmington, 
Calif.,  a  community  that  has 
been  without  its  home  daily 
since  the  Press-Journal  ceas¬ 
ed  daily  publication  in  1963. 
since  1906,  is  published  by  W. 
Walton  Crouch. 
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Cartoons  need  picture  story  ingredient 

|{y  Douiflas  Borgstedt 

Editorial  CartooniM,  Philadelphia  Bulletin 

There’s  good  chance  that 
from  now  future 


now 

scholars  picking  through  the 
relics  of  our  present  tour  of 
duty  will  find  history  neatly 
preserved  in  time  capsules,  hav¬ 
ing  been  duly  recorded  on  the 
pages  of  today’s  newspapers, 
j  And  just  as  present  day 
■  scholars  unravel  history  from 
hierogljT)hics  and  cave  paint- 
jings,  it’s  possible  future  his¬ 
torians  can  put  it  all  together 
again  by  concentrating  on  that 
graphic  ingredient  of  the  edi¬ 
torial  page — the  editorial  car- 
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best  ones  will  still  come  across  ^vell  as  different  styles  of  draw-  to  elaborate  needlessly.  The  im- 
loud  and  clear,  as  the  message  jug.  The  thinking,  and  the  con-  portant  thing  is  to  make  every 
is  built  into  the  symbolism  in  the  trusting  methods  of  handling  line  contribute  to  the  meaning 
drawing.  The  others  may  sud-  ideas,  ranges  from  subtlety  to  of  the  cartoon,  and  not  to  in- 
denly  be  meaningless,  because  club  swinging.  The  drawing  dulge  in  artistic  embroidery, 
the  drawings  are  illustrations  varies  from  strict  economy  of  To  me,  editorial  cartoons  are 
I  for  gag  lines.  This  is  not  to  say  line  to  generous  application  of  essentially  pictures  that  should 
,that  captions  aren’t  useful  and  pen,  pencil,  brush,  grease  crayon  speak  for  themselves, 
often  stimulating.  My  point  is  and  what  have  you.  It’s  a  mat-  Whether  they  applaud  or 
that  captions  should  supplement  ter  of  individual  feeling.  I  like  criticize,  ridicule  or  devastate, 
■  the  drawing  and  not  have  to  the  simple,  bold  look  obtained  they  should  have  the  ability  to 
explain  it.  from  using  brush,  ink  and  ben-  command  instant  comprehension 

In  this  day  of  creeping  stan-  day.  Once  the  cartoon  idea  has  whatever  the  age,  background 
idardization,  the  very  personal  jelled  and  the  picture  approach  or  political  persuasion  of  their 
j  styles  and  far-reaching  observa-  come  into  focus,  I  translate  my  audience. 

itions  of  editorial  cartoonists  are  rough  sketch  into  the  finished  They  can  be,  in  short,  excel- 
a  refreshing  oasis  in  a  com-  drawing  without  delay.  The  lent  messengers  for  that  time 
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Duiiagin :  ^iiew  kind  of  cartoonist’ 

The  Orlando  Sentinel’s  syndi-  of  Lynn  Brudon,  now  living  in 
cated  cartoonist,  Ralph  Dunag-  North  Carolina.  Within  two 
in.  was  recently  honored  with  a  years  Dunagin’s  cartoons  were 
luncheon  given  by  the  Center  nationally  distributed  by  Pub- 
for  Practical  Politics  at  Rollins  lishers-Hall  Sjnidicate  to  more 
College  to  mark  publication  of  than  100  newspapers, 
the  center’s  report  on  “The  The  Center’s  report  called 
Cartoons  of  Ralph  Dunagin.”  Dunagin  “a  new  kind  of  car- 
The  center  12  years  ago  be-  toonist.”  It’s  summary  declared 
gan  an  examination  of  color  he  has  a  “wholesome  but 
cartoons  published  in  the  Senti-  amused  and  sympathetic  con- 
nel  as  part  of  its  continuing  cern  for  people  who  are  con- 
study  of  mass  media.  At  that  fronted  with  problems.  There  is 
time  the  Sentinel  was  publish- 

ing  a  color  cartoon  on  its  front  •  -i  •  ,  ,  , 

J  — ,  m  his  soul  .  .  .  always  he  leaves 

page  seven  days  a  week.  j 

Dunagin,  who  had  joined  the  "‘th  a  concern  and 

Sentinel  staff  in  1961,  took  over  ^  mission-^ven  'when  he 
the  front  page  cartoon  series  in  stands  aside  and  gently 


New  syndicate  offers 
‘Men  in  Menopause^ 

“Men  in  Their  Menopause,” 
written  by  Jean  Sprain  Wilson, 
is  the  first  feature  offered  by 
New  Century  Features,  accord¬ 
ing  to  David  Gould,  executive 
vicepresident  of  the  new  organi¬ 
zation.  (253  E.  62d  Street,  New 
York,  N.  Y.  10021.) 

Eight  articles  take  a  close 
look  at  the  psychological,  eco¬ 
nomic,  and  emotional  stresses 
which  cause  men  to  change 
wives,  jobs,  and  themselves  with 
dangerous  impetuosity,  Gould 
said. 

Jean  Wilson  was  for  her 
eight  years  assistant  woman’s 
editor  and  newsfeatures  writer 
for  the  Associated  Press.  Pre¬ 
vious  to  that,  she  was  women’s 
editor  of  the  Miami  News,  a 
reporter  for  the  Columbus 


(Ohio)  Citizen,  and  was  the  ed¬ 
itor  of  the  Daily  Lantern  dur¬ 
ing  her  senior  year  at  Ohio 
State  University.  For  the  past 
year  and  a  half,  she  was  in  the 
women’s  department  of  the 
Detroit  Fress  Press. 

• 

Marvin  will  direct 
Syracuse  program 

Burton  W.  Marvin,  former 
dean  of  the  William  Allen  White 
School  of  Journalism  at  the  Uni¬ 
versity  of  Kansas,  has  been 
named  associate  dean  of  the 
Syracuse  University  School  of 
Journalism.  He  has  been  a  mem¬ 
ber  of  the  faculty  since  1968. 

Dr.  Wesley  C.  Clark,  dean  of 
the  school,  said  Marvin’s  major 
task  will  be  to  strengthen  and 
cooi’dinate  the  growing  continu¬ 
ing  education  program  of  the 
School. 


AP  at  state  capital 

The  Associated  Press  has  es¬ 
tablished  a  bureau  at  Hartford, 
Conn.,  the  state  capital,  and 
placed  Donal  G.  Meikl,  its  Con¬ 
necticut  political  specialist,  in 
charge  of  it.  The  bureau  is  lo¬ 
cated  in  the  press  room  at  the 
State  Capitol.  Meikl,  a  gradu¬ 
ate  of  Knox  College  with  post¬ 
graduate  credits  at  Yale  and 
Northwestern,  has  been  an  AP 
man  in  Connecticut  11  years. 

• 

With  blanket  firm 

Chaides  T.  Schultz  has  form¬ 
ed  a  company  to  represent  the 
Cork  Manufacturing  Company 
of  London,  England,  manu¬ 
facturer  of  Neolangite  Blank¬ 
ets.  For  30  years,  Schultz  has 
serviced  newspapers  for  graphic 
arts  suppliers. 


We  are  pleased  to  announce 
that  Lurie,  for  the  first  time, 
is  available  through  syndication. 


The  work  of  this  enormously  talented  editorial  cartoonist 
appears  in  the  world’s  most  prestigious  publications.  He 
is  the  resident  editorial-page  cartoonist  for  Life  maga¬ 
zine,  a  regular  contributor  to  The  New  York  Times,  and  is 
seen  in  Time  Magazine,  Paris  Match  and  the  London  Times. 

He  possesses  that  rare  combination  of  a  superb  ability  to 
caricature  plus  the  perceptive  intelligence  of  an  astute 
political  analyst.  Lurie’s  unique  cartoon  commentaries 
will  be  available  on  a  six-day-a-week  basis,  as  origin¬ 
als,  not  as  reprints.  Included  will  be  a  separate  weekly 
drawing  of  a  newsworthy  personality,  so  that  you  can  build 
your  own  library  of  caricatures.  The  service  is  offered 
to  daily  and  weekly  publications  starting  on  November  9. 

The  Ben  Roth  Agency,  Inc.,  8  Longview  Drive,  Scarsdale,  N.Y.  10583 


CoUege  PoU 
adds  views 
from  abroad 

“College  Poll” — in  its  third 
year — will  be  released  in  a  new 
format  and  expanded  to  include 
reports  of  student  opinions  from 
a  dozen  overseas  countries,  it 
was  announced  by  Columbia 
Features. 

Robert  B.  Pearsall,  CF  presi¬ 
dent  said  50  newspapers  carry 
the  weekly  series  which  is  pre¬ 
pared  by  Greenwich  Research 
Center,  New  York.  The  editors, 
Robert  K.  Foley  and  James  A. 
Foley,  are  also  authors  of  “The 
College  Scene,”  a  book  based  on 
the  Poll  and  published  by 
Cowles. 

In  1968,  Columbia  Features 
chairman  Joe  Boychuk  ap¬ 
proached  Dr.  George  Gallup  to 
do  a  weekly  feature  of  campus 
opinion.  Because  of  contractual 
obligations,  tbe  Gallup  Poll 
could  not  undertake  the  project 
but  a  New  York  attorney, 
George  F.  Foley,  who  was  asso¬ 
ciated  with  the  Gallup  group, 
and  Washington  diplomat  Ker- 
mit  Roosevelt,  set  up  the  Green¬ 
wich  College  Research  Center  to 
specialize  in  a  regular  Gallup- 
type  Poll  of  college  student 
opinion. 

Foley  assigned  his  two  sons, 
Robert  K.  Foley  of  Villanova 
and  James  Foley  of  Norwalk 
to  head  up  an  advisory  coun¬ 
cil,  with  students  at  50  colleges 
helping  to  develop  the  basic  ap¬ 
proach.  They  engaged  ex-news- 
paper  editor  Bill  Papp  (who 
also  wrote  Gallup’s  tv  and  radio 
shows)  to  supervise  the  news¬ 
paper  articles.  Statistician  Dar¬ 
rell  Dewey  handles  the  data 
processed  reports. 

Now,  three  years  later,  with 
student  representatives  on  200 
campuses,  and  with  over  20,- 
000  interviews  completed  and 
data  processed,  the  College  Poll 
has  a  data  bank  of  student 
opinion  which  has  turned  out 
more  than  100  weekly  features 
and  is  a  fund  of  information  for 
government,  industry  and  col¬ 
lege  administration  officials  as 
well. 

All  the  College  Poll  Surveys 
are  based  on  1,000  personal  in¬ 
terviews,  according  to  Pear¬ 
sall.  Ballots  are  pre-tested  and 
validated  in  accordance  with 
established  research  techniques. 

The  Foley  brothers  set  up 
College  Poll  units  in  Ireland, 
England,  France,  Italy  and 
West  Germany.  They  will  add 
Sweden,  Spain  and  Belgium 
soon. 
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School  busing 
hurts  service 
by  carriers 

Busing  of  school  children  to 
effect  racial  balance  in  commu¬ 
nities  has  added  to  the  problems 
of  newspaper  circulation  man¬ 
agers,  according  to  Frank 
Gwynn  of  the  Pasadetia  (Calif.) 
Star-News. 

In  his  city,  Gwynn  pointed 
out,  the  system  involves  double¬ 
busing  for  many  children.  As  a 
result  of  bus  and  class  schedu¬ 
les,  many  carriers  get  home 
later  than  when  they  attended 
neighborhood  schools  and  this 
affects  service  on  both  morning 
and  afternoon  routes. 

Gwynn  mentioned  the  problem 
in  his  report  as  president  of 
the  California  Newspaperboy 
Foundation,  meeting  in  conjunc¬ 
tion  with  the  recent  Cal- 
VVestern  Circulation  Managers 
Association  sessions  at  San  Die¬ 
go.  (E&P,  October  17). 

Safety  law  action 

A  bicycle  safety  law  is  now 
being  extended  across  the  na¬ 
tion  through  ICMA  efforts, 
Gwynn  reported.  The  expansion 
is  being  directed  by  circulators 
in  the  various  states.  Gwynn, 
who  is  chairman  of  the  ICMA 
committee  on  safety,  said  Cali¬ 
fornia  already  has  adopted  the 
requirement  for  reflector  pedals 
on  bicycles  which  was  first  pro¬ 
posed  by  Lee  E.  Owens,  busi¬ 
ness  manager,  Whittier  (Calif.) 
Neivs. 

On  its  25th  anniversary  CNF 
continues  a  must,  said  Jack 
Herrington,  manager.  The 
year’s  activities  included  oppo¬ 
sition  to  a  law  legalizing  girl 
carriers  and  a  measure  to  re¬ 
peal  many  youth  employment 
provisions. 

Service  awards 

The  Foundation  issued  34 
community  service  awards  dur¬ 
ing  the  year  and  sent  8,000  boys 
to  fairs. 

L.  B.  Casaday,  retired  San 
Francisco  Examiner  circulation 
manager,  was  present  at  the 
meeting  to  represent  the  CNF 
founders. 

Ralph  H.  Markham,  Van 
Nuys  (Calif.)  News,  is  newly- 
elected  president. 

The  Palm  Springs  (Calif.) 
Desert  Sun  received  three  first 
place  CNF  awards.  Two  firsts 
went  to  the  Riverside  (Calif.) 
Press-Enterprise.  Two  more 
were  shared  by  the  Ridder 
dailies  of  Long  Beach. 

James  C.  Copley,  chairman  of 
Copley  Press  and  publisher  of 
the  host  San  Diego  Unioiv- 


Tribune,  received  the  first 
award  presented  under  a  new 
CNF  program  recognizing  con¬ 
tributions  to  the  Foundation’s 
scholarship  program.  Through 
Copley  Charities,  he  has  been  a 
scholarship  donor  since  this 
program  began.  CNF  now  gives 
30  scholarships  each  year. 

• 

Boulder  Camera’s 
new  shopper  goes 
to  16,000  homes 

The  weekly  Boulder  County 
Shopping  News,  published  by 
the  Boulder  (Colo.)  Daily 
Camera,  a  Ridder  newspaper, 
w'as  inaugurated  October  8. 

The  new  paper  will  be  deliv- 
ered  free  each  Thursday  to 
nearly  all  Boulder  County  res¬ 
idences  which  do  not  receive 
the  Daily  Camera  by  paid  sub¬ 
scription.  The  first  issue  went 
to  nearly  16,000  homes.  The 
Camera’s  circulation  is  approx¬ 
imately  20,000. 

Volume  1,  Number  1  of  the 
Shopping  News  had  32  stan¬ 
dard  size  pages.  The  advertis¬ 
ing  content  measured  about  75 
per  cent. 

The  weekly  contains  county 
news  selected  from  the  preced¬ 
ing  week’s  issues  of  the 
Camera.  Most  of  the  Shopping 
News  ads  have  run  or  will  run 
in  the  Camera  under  a  combi¬ 
nation  rate. 

• 

Garden  page  cited 

The  San  Bernardino  Sun-Te¬ 
legram’s  Garden  Section  (Au¬ 
gust  23)  has  been  judged  “best 
in  competition”  for  newspapers 
of  more  than  50,000  circulation 
by  the  California  Association  of 
Nurserymen.  The  page,  created 
by  Sunday  Editor  Ross  Haynes, 
featured  a  story  about  using 
plants  around  the  swimming 
pool  and  a  column  on  gardening 
tips. 


Office  paid 
sub  systems 
may  multiply 

Studies  made  by  the  Circula¬ 
tion  Promotion  Research  Center 
at  Milwaukee  may  compel  news¬ 
paper  sales  executives  to  recon¬ 
sider  their  longtime  objection  to 
billing  systems  that  allow  a 
subscriber  to  pay  the  office  in¬ 
stead  of  the  carrier. 

The  official  bulletin  of  the  In¬ 
ternational  Circulation  Manag¬ 
ers  Association  for  October  rec¬ 
ognizes  the  possibility  that  a 
trend  toward  office  prepaid  sub¬ 
scriptions  is  in  the  offing. 

Noted  particularly  by  ICMA 
is  the  system  instituted  by  the 
Milwaukee  Journal  and  Sentinel 
last  April.  Circulation  manager 
Harold  Schwartz  said  customer 
reaction  has  been  good  and  a 
paid-in-advance  program  is  now 
being  promoted  extensively  for 
city  subscribers. 

Schwartz  indicated  the  Mil¬ 
waukee  papers  became  com¬ 
mitted  to  the  prepaid  system  on 
the  basis  of  research  that 
showed  at  least  a  quarter  of 
home-delivery  customers  in 
several  cities  are  “definitely  un¬ 
happy”  %vith  the  weekly  collec¬ 
tion  system  and  another  25  per¬ 
cent  can  be  readily  sold  on  paid- 
in-advance  if  solicited. 

The  ICMA  Bulletin  explained 
that  the  organization  has  dis¬ 
couraged  PIA  (paid-in-advance 
at  the  office)  primarily  because 
of  the  legal  danger  that  these 
might  be  interpreted  as  sub¬ 
scribers  belonging  to  the  news¬ 
paper  rather  than  the  carrier. 

Guidelines  issued  by  the 
American  Newspaper  Publish¬ 
ers  Association  for  maintaining 
the  independent  contractor 
status  of  newspaperboys  identi¬ 
fy  pre-paid  subscriptions  as  an 
element  of  “control  that  should 


be  carefully  avoided. 

Schwartz  justified  the  system 
on  the  ground  that  newspapers 
must  modernize  their  collection 
methods,  as  the  milkmen,  the 
bakers  and  other  door-to-door 
services  have  done  over  the  past 
decade.  The  computer,  he  points 
out.  makes  it  possible  to  handle 
efficiently  thousands  of  sub¬ 
scriber  accounts. 

The  Journal  and  Sentinel  ■ 
have  more  than  44,000  PIA  cus¬ 
tomers.  There  has  been  a  gain 
of  4,000  in  a  year.  Most  billing 
is  for  six  months  or  a  year. 

• 

New  weekly 

A  new  publication,  Thursday 
Citizen,  has  been  added  to  the 
Citizen  Publishing  Corporation 
group  of  southwest  Chicago 
suburban  newspapers.  It  is  the 
ninth  newspaper  of  the  group 
and  will  circulate  in  six  com¬ 
munities  w’ith  a  population  of 
more  than  40,000. 

• 

Higher  sub  prices 

Subscription  prices  of  the 
Worcester  (Mass.)  Telegram 
and  Evening  Gazette  have  been 
changed,  as  follows:  single 
copy,  from  10c  to  15c;  home  de¬ 
livered,  from  60c  to  75c  for  six 
days;  mail,  from  $31.20  to  $39 
annually.  The  Sunday  Telegram 
price  was  unchanged. 

• 

Sunday  raised  to  40c 

The  Providence  (R.  1.)  Jour¬ 
nal  and  Bulletin  have  boosted 
the  price  of  the  Sunday  Jour¬ 
nal  from  35  to  40  cents.  The 
morning  Journal  and  the  after¬ 
noon  Bulletin  will  continue  at 
15  cents  a  copy. 

• 

All  in  Boston  15c 

The  Boston  Record-American 
raised  its  copy  price  from  10c 
to  15c  this  week.  The  Globe  and 
Herald-Traveler  went  to  15c 
during  the  summer. 


CONSTRUCTION  ii  under  way  on  a  new  plant  for  the  Corvallis  (Ore.)  Gazette-Times,  a  Lee  Enter¬ 
prises  newspaper.  Robert  C.  Ingalls,  editor/publisher,  said  total  investment  including  equipment 
would  exceed  $1.4  million.  Rising  is  a  I08x200-foot  building  on  the  block  bounded  by  Southwest 
Sixth,  Jefferson,  Seventh  and  Adams  streets.  A  new  40-page  Goss  Urbanite  offset  press  will 
be  housed  in  the  two-story  section  of  the  building.  The  newspaper  is  converting  to  a  comput¬ 
erized  phototypesetting  and  offset  operation. 
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Preprint  advantages 
hailed  by  retailers 

•  Preprint  sections  of  news-  manager  of  the  Sheboygan 

papers  provide  a  quality  sales  (Wis.)  Press,  didn’t  agree.  He 
incentive  tool  that  gets  vastly  hires  women,  mostly  wives  of 
greater  readership  than  occu-  employes,  to  stuff  preprints  at 
pant  mail.  $4  to  $5  each  for  his  31,- 

•  Multiple  users  of  preprints  OOO-circulation  paper. 

should  not  pay  the  same  rate  as  Preprints  on  his  paper,  he 
casual  advertisers  and  newspa-  said,  are  up  25  percent  over 
l)ers  should  offer  more  attrac-  last  year  and  but  for  a  fire  that 
tive  rates  and  discounts  for  hit  the  section  of  the  building 
preprints.  where  this  work  is  done  he  esti- 

•  Preprints  should  be  accept-  mated  the  increase  would  have 
ed  for  any  publishing  date,  thus  been  50  percent. 

extending  the  philosophy  of  su- 


GENERAL  AND  AUTOMOTIVE  LINAGE 


perior  service  to  advertisers 
and  providing  steady  valuable 
customer  messages. 

These  were  some  of  the  reali- 


Pancl  on  co-op  ads 

“How  to  Get  More  Dollars 
for  Co-op  Advertising”  gave 
another  panel  opportunity  to 


ties  and  suggestions  propound-  detail  how  some  newspapers 
cd  by  a  Panel  on  Preprints  led  have  approached  the  source  of 
by  Gordon  F.  Phillips,  general  untapped  co-op  funds, 
manager,  of  the  Midland  Ross  Ualbey,  Jr.,  co-op  adver- 

(Mich.)  News  during  the  In-  tising  coordinator,  Milwaukee 
land  Daily  Press  Association  Journal  and  Sentinel,  and 
meeting  in  Chicago  recently.  vicepresident  of  the  Newspaper 
Preprint  sections  are  impor-  Advertising  Co-Op  Network 
tant  to  the  advertising  program  (NACON),  said  too  many  ad- 
of  the  J.  C.  Penney  Company,  vertising  directors  maintain  a 
said  Ray  K.  Lohse,  regional  “hohum”  attitude  with  respect 
sales  promotion  manager,  be-  to  co-op  and  thus  are  not  re¬ 
cause  when  they  are  in.serted  ceiving  the  available  share, 
into  a  newspaper  the  “customer  Dalbey  ventured  that  one- 
knows  something  is  going  on  at  half  of  all  retail  advertising 
Penney ’s.”  Proper  timing  in-  levenue  can  come  from  co-op 
sures  readership  far  surpass-  but  many  thousands  of  dollars 
ing  that  of  occupant  mail,  will  not  be  used  because  of 
l.ohse  said.  inertia. 

He  spoke  of  some  of  the  pointing  out  that  co-op  ad- 

disadvantages  of  prepnnts-in  ..^rtising  is  not  the  exclusive 
.some  cases  lack  of  market  pen-  newspapers,  Dalbey 

etration,  too  much  circulation,  „  j  individual  in  the 

non-effective  circulation  cost,  advertising  department  be  as- 
wh.ch  IS  more  than  that  for  through  on 

mail  in  some  markets.  various  co-op  offers.  This  busi- 

Despite  these,  Penney’s  feels  ness  can  be  produced  at  a 
preprints  make  the  cornpany’s  greater  rate  than  presently, 
ROP  program  more  effective.  Dalbey  suggested,  adding  that 

manufacturers’  representatives 
need  help  from  newspapers 
Edward  J.  Kreitz,  advertis-  concerning  co-op,  as  do  many 
ing  promotion  director.  S.  S.  retail  advertisers. 

Kresge  Company,  said  70  John  A.  Riley,  advertising  di- 

K-Mart  stores  will  be  opened  rector  of  the  Pontiac  (Mich.) 
this  year  and  the  company’s  Press,  said  his  newspaper  had 
program  calls  for  60  to  70  new  developed  a  co-op  program  for 
stores  each  year.  shopping  centers,  adding. 

He  said  that  most  Kresge  “we’re  really  in  business  with 
store  managers  prefer  pre-  our  retailers.” 
prints  prior  to  the  heavy  shop-  The  Press  has  three  men  as- 
ping  days  of  the  week  rather  signed  to  co-op  advertising,  one 
than  early  in  the  week  and  on  in  the  Detroit  area.  One  of  the 
Sunday.  factors  leading  to  these  assign- 

He  called  for  more  attractive  ments  was  the  success  the 
rates  and  discounts  and  argued  Press  had  with  co-op  advertis- 
that  multiple  users  should  not  ing  in  the  grocery  business, 
pay  as  high  a  rate  as  non-  Riley  said.  The  shortening  peo- 
regular  preprint  advertisers.  pie  came  next. 

Even  on  smaller  newspapers.  Early  successes,  Riley  noted, 
Kreitz  said,  mechanical  stuffing  led  to  a  greater  rapport  be- 
is  more  satisfactory  than  man-  tween  advertising  salesmen  and 
ual.  their  accounts,  convincing  re- 

Michael  Progar,  business  tailers  that  account  men  were 
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SEPTEMBER  AND  FIRST  NINE  MONTHS 
1970  vs  1969 

( 14  City  Total — 6  and  7  Day  Basis]  Media  Records 

SEPTEMBER 

FIRST  NINE  MONTHS 

1970  vs 

1969 

1970  vs  1969 

GENERAL 

% 

%of 

% 

7oOf 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beveraoes . 

—  3.9 

6.6 

—  7.4 

6.1 

Foods  . 

+  2.1 

8.4 

—  14.5 

8.5 

Baby  Foods  . 

—  57.4 

0.0 

—  62.3 

0.0 

Baking  Products  . 

+  45.0 

0.9 

—  0.2 

0.7 

Beverages  . 

.  -1-  63.6 

1.3 

+  4.3 

1.4 

Cereals  &  Breakfast  Foods  . 

—  77.9 

0.0 

—  54.1 

0.2 

Condiments . 

—  19.6 

0.7 

—  18.2 

1.2 

Dairy  Products  . 

—  29.5 

1.0 

—  21.6 

1.0 

Frozen  Foods . 

—  14.0 

0.8 

+  12.0 

1.0 

Meats  &  Fish  . 

+  31.8 

0.9 

—  27.5 

0.7 

Industrial  . 

—  26.0 

1.8 

—  18.6 

1.8 

Insurance  . 

+  8.7 

2.8 

—  1.5 

2.4 

Medical  . 

+  52.9 

1.6 

—  7.9 

1.3 

Public  Utilities  . 

—  40.9 

2.1 

—  18.1 

2.2 

Publishing  &  Media  . 

—  5.6 

13.9 

—  8.2 

9.3 

Radio,  TV  &  Phonographs  .  .  . 

.  —  10.3 

2.5 

—  27.1 

1.6 

Sporting  Goods,  Cam.  &  Photo 

SuppI . 

—  79.4 

0.2 

—  28.8 

0.8 

Tobacco  . 

—  24.9 

1.5 

—  11.3 

2.0 

Toilet  Requisites . 

—  6.7 

1.7 

—  18.4 

1.7 

Dentifrices  . 

+  lO.I 

0.4 

—  10.2 

0.3 

Men's  Toiletries . 

—  54.5 

0.0 

—  54.1 

0.1 

Perfumes  &  Cosmetics  . 

—  23.2 

0.9 

+  7.9 

1.0 

Toilet  Soaps  . 

-1-989.6 

0.2 

—  63.5 

0.0 

Transportation  . 

+  2.2 

13.8 

—  3.2 

14.2 

Airways  . 

—  1.0 

9.3 

—  1.0 

9.5 

Bus  Lines . 

—  44.8 

0.3 

—  4.3 

0.4 

Railroads . 

+  192.9 

1.3 

—  10.0 

0.5 

Steamships . 

—  I.l 

1.5 

—  6.2 

1.5 

Tours  . 

—  7.6 

1.3 

—  8.0 

2.1 

Wearing  Apparel . 

—  22.6 

2.1 

—  11.3 

1.4 

AUTOMOTIVE 
(Selected  Classifications) 

Gasolines  &  Oils . 

—  31.2 

1.5 

+  59.2 

2.6 

Passenger  Cars — New 

+405.9 

10.2 

—  20.8 

11.3 

*Tires  . 

+  113.5 

8.0 

+  122.0 

9.3 

Trucks  &  Tractors  . 

.  +453.8 

0.5 

—  13.7 

0.4 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— 

TOTAL  GENERAL  . 

. .  —  1.7 

65.4 

—  8.9 

61.5 

TOTAL  AUTOMOTIVE  . 

.  22.1 

34.6 

—  8.9 

38.5 

TOTAL  GENERAL  AND 

AUTOMOTIVE  . 

. .  -  9.9 

100.0 

—  8.9 

100.0 

NOTE  (*)  Gain  due  principally  to  classifying  meihod  change  whereby  Tire 
add  copy  Auto  Supply  Stores  become  part  of  Tires  classification 
in  1970  rather  than  Automotive-Miscellaneous  classification  as 
in  1969. 

(Copyright  1970,  The  Editor  &  Publisher  Co.,  Inc.) 


70  new  K-Marts 


finding  out  what  goes  on  in  the 
merchandising  world. 

Charles  A.  Zoller,  co-op  and 
chain  store  coordinator  for  Lee 
Newspapers,  said  that  advertis¬ 
ing  personnel  on  those  papers 
make  calls  on  manufacturers 
and  their  representatives.  The 
representative,  he  said,  has  ad 
mats,  ad  repros,  etc.,  and  is  a 
prime  prospect  for  advertising 
because  the  end  result  means 
more  money  for  him. 


Listing  of  stolen  cars 
praised  by  police  chief 

Police  Chief  John  F.  Lyons 
has  credited  the  stolen  car  list — 
a  new  daily  feature — in  the 
Springfield  (Mass.)  Union  and 
Sunday  Republican  with  an 
“appreciable  decrease”  in  auto 
thefts. 


Publisher  leaves 
million  estate 


The  estate  of  the  late  Fred 
Boyd  Brown,  chairman  of  Pa¬ 
cific  Press  Ltd.,  Vancouver,  B. 
C.,  and  a  director  of  Vancouver 
Sun  amounted  to  $4.5  million 
when  he  died  recently. 

His  will,  filed  for  probate  by 
executors  Wilma  C.  Brown,  his 
widow,  June  Dorrance  Cliff,  his 
daughter,  and  the  National 
Trust  Co.  Ltd.  directed  that  $1 
million  go  to  the  Vancouver 
Foundation  to  set  up  a  fund  in 
his  name. 

The  balance,  after  estate  tax 
and  succession  duties, — which 
the  executors  estimate  will  be 
$2  million,  will  go  into  trust 
funds  for  members  of  his 
family. 
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5,269  moon-eyed  visitors 
explore  daily’s  new  building 


In  the  long  history  of  the 
Advocate  in  Newark,  Ohio, 
there  have  been  many  stories 
which  fascinated  readers,  but 
few  have  created  more  excite¬ 
ment  than  the  story  of  the 
newspaper’s  150th  anniversary 
celebration. 

The  story  of  the  way  a  newrs- 
paper  blends  the  history  of  the 
past  with  the  promise  of  the 
future  by  bringing  a  NASA 
moon  rock  to  towm  had  citizens 
buzzing  for  weeks  before  and 
congratulations  pouring  in  days 
after  the  event. 

“A  piece  of  the  moon  is  com¬ 
ing  to  the  Advocate  area,”  a 
front-page  story  announced  two 
weeks  before  the  anniversary 
day,  October  11.  Day  by  day 
more  details  w’ere  added.  Read¬ 
ers  were  told  the  story  of  the 
moon  rock,  the  story  of  the 
newspaper  and  the  many  ways 
they  w'ould  share  in  the  cel¬ 
ebration.  By  the  weekend  of  the 
showing  the  newspaper  was 
able  to  declare  in  a  banner 
headline  “Excitement  over  moon 
rock  mounts  in  Newark.” 

Behind  the  scenes  there  was 
a  flurry  of  activity.  A  reporter 
was  assigned  to  keep  the  moon 
rock  story  going  daily.  The 
photo  staff  was  kept  busy 
finding  pictures  of  the  moon 
and  the  astronauts.  Painters 
were  hard  at  work  transfor¬ 
ming  the  building  with  fresh 
color.  Everyone  in  the  newspa¬ 
per  plant  was  recruited  to  help 
in  making  the  celebration  a 
success. 

The  burden  of  responsibility, 
however,  fell  on  department 
heads.  At  times  they  may  have 
seemefl  a  bit  discouraged,  but 
when  readers  began  to  assem¬ 
ble  outside  the  doors  everything 
was  ready. 

It  was  a  cool,  gray  day.  At 
intervals  the  city  was  splashed 
with  rain.  To  top  off  the  dis¬ 
couraging  weather,  Ohio’s  fa¬ 
vorite  baseball  team,  the  Cin¬ 
cinnati  Reds,  was  engaged  in 
the  second  game  of  the  World 
Series.  Other  people  may  have 
stayed  in  their  warm  homes  to 
watch  the  game  that  Sunday 
afternoon,  but  not  the  citizens 
of  Newark.  Half  an  hour  be¬ 
fore  the  doors  of  the  new’spaper 
building  were  due  to  open  at 
noon,  the  line  began  to  form. 
Within  minutes  it  was  half  way 
down  the  block  and  around  the 
corner. 

Until  8  p.m.  when  the  last 


SOME  of  the  5,629  visitors  to  the  Newark  (0.|  Advocate's  open 
house  crowd  around  a  moon  rock  to  get  a  closer  look.  (Photo  by 
John  Allee). 


visitor  had  seen  the  rock  and 
toured  the  newspaper  plant  the 
line  was  long  and  steady.  The 
visitors  were  counted — 5,629. 
They  were  greeted  at  the  door 
by  a  “moon  maiden”  dressed  in 
silver. 

The  Advocate  had  brought  in 
the  display  designer  from  a  lo¬ 
cal  department  store  to  create 
a  setting  for  the  moon  rock  in 
the  photography  studio. 

A  huge  mural  of  the  moon, 
half  in  light  and  half  in  shad¬ 
ow,  filled  one  wall,  the  others 
were  blackened  with  cloth  and 
covered  with  twinkling  “stars”, 
“Moon  dust”  and  “boulders” 
were  strewm  about  the  floor  and 
a  space  suit  was  on  display 
along  with  a  replica  of  the 
Apollo  11  built  by  a  local  hob¬ 
byist. 

The  size  of  the  rock  was  not 
impressive,  but  its  significance 
w'as  and  many  stood  in  awe  as 
they  contemplated  the  efforts  of 
man  w^hich  brought  the  rock 
from  the  surface  of  the  moon  to 
earth. 

The  promise  of  the  future 
was  an  exciting  story  for  the 
Advocate  to  report,  but  it  did 
not  forget  the  past.  The  next 
day  an  “old  style”  paper  was 
published.  With  a  front  page 
resembling  that  of  a  19th  cen¬ 
tury  newspaper,  the  anniver¬ 
sary  edition  reported  the  news 
in  a  Victorian  way  using  “hon¬ 
orable,”  “esteemed”  and  “ven¬ 
erated”  to  describe  visitors. 

The  Advocate  received  many 
congratulatory  messages,  in¬ 
cluding  a  telegram  from  Pres¬ 
ident  Nixon. 


Editor  says  A^iew 
sparked  inspection 

Because  he  brought  squarely 
into  the  public  arena  the  ques¬ 
tion  of  the  performance  of  the 
American  press,  “Mr.  Agnew 
wasn’t  all  that  wrong.” 

This  assessment  of  the  Vice 
President  was  made  (October 
19)  in  a  lecture  at  Indiana 
University  by  George  N.  Gill, 
managing  editor  of  the  Louis¬ 
ville  (Ky.)  Courier-Journal. 

Gill  is  winding  up  a  month 
as  the  years’  first  Stewart  Riley 
visiting  professor  in  journalism 
at  Indiana  University,  Bloom¬ 
ington. 

Aside  from  the  details  of 
Agnew’s  charges.  Gill  said, 
“what  is  important  in  the  long 
run  is  that  the  issue  of  press 
performance  was  finally  raised 
with  such  prominence.” 

“After  the  initial  bristles  of 
defensiveness  calmed  down, 
many  newspapers  began  to  take 
hard  looks  at  themselves,  their 
performances,  their  fairness, 
their  thoroughness,”  Gill  ob¬ 
served. 

Gill  cited  as  examples  the 
Washington  Post,  w’hich  as- 
siged  a  news  executive  to  mon¬ 
itor  the  paper  continuously  for 
“fairness,  creditability,  balance, 
and  relevance.”  The  New  York 
Times,  he  noted,  established  a 
forum  opposite  its  editorial 
page  in  which  viewrpoints  other 
than  its  owm  can  be  aired  and 
explored.  In  several  cities, 
journalism  reviews  have  come 
into  being  to  critique  the  per¬ 
formance  of  newspapers  there. 
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22  attending 
copy  desk  class 
at  Columbia 

Daily  newspapers  in  15 
states,  two  provinces  of  Cana¬ 
da,  and  Puerto  Rico  and  one 
wire  service  are  represented  at 
a  tw'o-week  seminar  for  tele¬ 
graph  editors  and  copy  desk 
chiefs  that  began  Monday  (Oc¬ 
tober  26)  at  the  American 
Press  Institute,  Columbia  Uni¬ 
versity. 

The  22  seminar  members 
are : 

Walter  B.  Aldrich,  Bingham¬ 
ton  (N.Y.)  Press. 

William  D.  Ayres,  South 
Bend  (Ind.)  Tribune. 

William  T.  Bobo  Jr.,  Miami 
Herald. 

David  M.  Boerner,  Akron 
Beacon  Jourrial. 

Grady  W.  Crenshaw,  Mem¬ 
phis  Commercial  Appeal. 

Daryl  L.  Frazell,  New  York 
Tim£S. 

Frederick  H.  Goddard,  Lynn 
(Mass.)  Evening  Item. 

John  W.  Gorsage,  Columbia 
(S.  C.)  State. 

Eldon  B.  Gray  Jr.,  Newport 
(R.  I.)  Daily  News. 

Robert  O.  Grover,  Baltimore 
Sun. 

Mrs.  Gloria  Wolford  John¬ 
son,  United  Press  Interna¬ 
tional. 

Louis  J.  Laurenzi,  Pittsburgh 
(Pa.)  Press. 

Kenneth  H.  Lockerby,  Il’cst 
Chester  (Pa.)  Daily  Local 
News. 

Alexander  R.  Lyness,  Duluth 
(Minn.)  Herald  and 

News-Tribune. 

Benjamin  Montalvo,  San 
Juan  (P.R.)  El  Mundo. 

LeRoy  O.  Prophet,  Boston 
Globe. 

David  M.  Pryer,  Kitchener- 
Waterloo  ( Ont. )  Record. 

Daniel  J.  Sabol,  Cleveland 
Press. 

Robert  Summer,  Hackensack 
(N.  J.)  Record. 

Michael  J.  Trojanowski,  De¬ 
troit  News. 

Michael  E.  Waller,  Louisville 
Times. 

Garth  Wilton,  Montreal 
Star. 

• 

Kest  heads  OCMA 

Newell  C.  Kest,  Toledo  Times 
and  Blade,  was  elected  president 
of  the  Ohio  Circulation  Man¬ 
agers’  Association  at  the  annual 
meeting  recently  in  Columbus. 
Other  officers  are:  Vicepresi¬ 
dents  —  Walt  McCoy,  Fred 
Weber  II  and  Walt  Santell; 
sergeant,  Gordon  Wetzel;  secre¬ 
tary-treasurer,  W.  D.  Gee. 
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Obituaries 


Artiu  r  Weixs,  62,  a  former  Past  week’s  range 
lUmt/sor  (Ont  )  Star  reporter, 

fTOVPrnniPnt  infnrTYinfmrt  * 


government  information  officer 
and  teacher;  October  12. 


(NEW  YORK  STOCK  EXCHANGE) 

Oct.  21  Oct.  28 


Arthur  F.  Wollenliuupt 


as  a  l)oard  member  of  the  Peo-  editor  for  the  Chicnffo  Daily  Boise  Cascade 
rkt  Jcarnal-Star  and  was  for  News;  journalism  teacher  a  cowl«  Commi 


who  retired  December  31,  1968,  Rockford*  Newspapers,  Inc.,  ber  13.  ‘ 

as  president  and  treasurer  of  publishers  of  the  Rockford  Star  *  ♦  *  Eastman  Kodak  ' 

Poughkeepsie  Newspapers  Inc.,  and  Rockford  Keyister-Republi-  Philip  Zacii,  73,  former  pres-  FlVrchi?d°' Camera 
died  October  25.  after  a  lengthy  cati.  ident  of  Capper  Publications  Foote,'  Cone,  Beldi 

illness.  He  was  67.  During  his  stewardship  of  Inc.,  of  Topeka,  Kans. ;  New  Co.  . 

Wollenhaupt  had  been  associ-  the  News-Sun,  the  paper's  cir-  York  manager  and  advertising  Great  Norther'nVaF 
ated  with  Poughkeepsie  news-  culation  increased  from  20,000  director;  later  Time  Inc.;  Oc-  intertype 

papers  since  the  early  1920s,  to  40,000  daily.  This  year  the  tober  22.  ’  International' Paper 

except  for  three  years  with  the  paper  completed  moving  into  ♦  *  *  Kimberly  Clark  . 

Marine  Corps  in  World  War  its  multimillion-dollar  complex  Florence  Davies,  89,  wo-  N'Jj'rth^^r^rrican^R 

II-  at  the  corner  of  Madison  Street  men’s  editor  of  the  Detroit  News  Republic  Corp. 

The  daily  evening  and  Sun-  and  Sheridan  Road  in  Wau-  1922-47;  biographer  of  Mrs. 

day  paper  now  is  the  kegan.  Henry  Ford  (“The  Believer”  j'  V  Thompson 

Poughkeepsie  Journal,  a  mem-  He  was  the  first  Illinois  pub-  published  in  1960);  recently.  t'"’®*  m' . 

ber  of  Speidel  Newspapers  Inc.  lisher  outside  of  Chicago  to  in-  *  ♦  *  WhUe  Consoiidate( 

After  war  service  in  the  Pa-  .stall  a  full  color  press  in  1945.  Raymond  E.  Hildebrand,  74,  /AupRirAN  si 
cific  theater  as  a  master  serge-  In  1948  he  built  radio  station  publisher  and  editor  of  the 

ant,  Wollenhaupt  became  pro-  WKRS,  the  first  commercial  South  Side  News  a  weeklv  n-  •  c- 

motion  manager  in  1946  of  the  station  in  Lake  County.  new.snanev  in  ToipHn-  fnrmpV 


Berkey  Photo  . 

. .  7% 

8% 

Boise  Cescdde  . 

49% 

48 

Copital  Cities  Bdestg.  . . 

28% 

28 

Cowles  Communications 

. .  4% 

5% 

Crown  Zellerbach  . 

30>/4 

30% 

Cutler  Hammer  . 

21% 

22% 

Oayco  Corp . 

.  153/4 

14% 

Eastman  Kodak  . 

47 

44 

Eltra  Corp . 

.  23 

23 

Fairchild  Camera 

23% 

23% 

Foote,  Cone,  Belding 

.  8% 

8% 

Gannett  Co . 

.  27% 

27% 

Georgia  Pacific*- . 

51% 

55% 

Great  Northern  Paper  . 

.  45 

44% 

Harris  Intertype  i . 

..  49% 

49% 

Inmont  . 

.  8% 

8% 

International  Paper 

34% 

34% 

Kimberly  Clark  . 

32 

31% 

Knight  Newspapers  . 

..  38% 

38% 

North  American  Rockwell 

.  .  17 

14% 

Republic  Corp.  . 

12% 

12% 

Richardson  Co.  . 

.  .  12% 

12% 

Singer  . 

44% 

43% 

J.  W.  Thompson 

29% 

28 

Times  Inc . 

34% 

33% 

Times  Mirror . 

33% 

34% 

White  Consolidated 

13% 

12% 
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Poughkeepsie  New  Yorker,  suc¬ 
cessor  to  the  Star  and  Eagle 
and  predecessor  to  the  Journal. 
He  was  named  general  manag- 


ition  in  Lake  County. 

if:  *  ifc 

Arthur  L.  Koop  Jr. 

.Arthur  L.  Koop,  advertising 


new.spaper  in  Toledo;  former  Domtar  . 

member  of  the  Ohio  legislature;  Lee*''En'terprhes° 
October  20.  Media  General  . 


Lee  Enterprises  . 
Media  General  .. 
Milgo  Electronics  . 
New  York  Times 
Papert,  Koenig,  Lois 
Southwest  Forest  Ind. 
Wells,  Rich.  Greene 
Wood  Industries 


(OVER  THE  COUNTER) 


er  of  the  New  Yorker  in  1951,  gjjj^g  promotion  manager  AK***K*  * 

a  director  and  treasurer  of  ^^e  Mergenthaler  Linotype  Abltlbl  TCpOrtS  .’'^jSu'strfe?*"" 

Poughkeepsie  Newspapers  Inc.  .  October  ‘>5  of  leuke-  1  e  . 

in  1954,  vicepresident  in  1956  “  loSS  for  (|Uart6r  ^ 

^"Afte/^gr*?duSn  from  Dart-  wa'i  Operations  of  Abitibi  Paper  Booth  Newspapers 

mouth  College  he  joined  the  a  staff  aitist  and  was  Company  Ltd.  for  the  third  Boston  Herald-Traveler 

Star  on  a  funtime  baiis  in  1926  Huarter  resulted  in  a  net  loss  • 

and  was  chief  editorial  writer  p,.-  '  .  ,  ■  .  of  $255,000  in  comparison  with  Compugraphic  Corp. 

when  the  Star  and  the  Eagle-  the  Korean  / 


Oct.  21  Oct.  28 

731/2  421/4 
1 31/4  131/2 
10%  10 
1 41/4  1 41/2 

30  301/4 

33%  32% 
20%  19% 
3%  3% 

15%  17% 
121/2  12% 
14%  14% 


Oct.  21  Oct.  28 


and  was  chief  editorial  writer  p,.-  '  .  ,  ■  .  of  $255,000  in  comparison  with  Compugraphic  Corp. 

when  the  Star  and  the  Ea^le.  the  Korean  War  \w  ha3  Sfe  o'""'"®* 

News  were  purchased  by  Spei-  ^  associated  as  a  desieiier  Opei'ations  in  Septem-  Dow  Jones 

SceXn  Dunn  &Co  3^,  >>”1  ‘.>'e  gy.* 

Wollenhaupt  also  attended  ^  priitrev  fnv  Pir,o=  p„T,iir.o  resulting  net  earnings  were  in-  Federated  Publications 
TT„: _ T  fo^  P'oes  Publica-  .  eaartlr,on,;=L  tuo  Grey  Advertising  . 


University  of  Leyden  in  alumnus  of 

Holland.  He  was  a  native  of  _ i 


Poughkeepsie.  presiden 

He  leaves  his  widow  and  a 
daughter,  Carol.  vouncii. 


arr  eauor  lor  rines  rumica-  guffi^jent  to  extinguish  the  Grey  Advertising  9 

cZ’ev  TTnTon'  ^nd  Sg  rv^  Mather  :  :  2I 

Cooper  Union  Art  School  and  Aue-nct  Photon  .  9 

president  of  the  Graphic  Arts  ’  i  •  iu  j  ..  Gorp.  (Wise.)  lO 

Cnnnfil  quarter  Ridder  Pubs .  14 

^  ^  ^  were  $68,179,000,  a  reduction  of  Bo.  Shore  Pub .  2 

4.7%  in  comparison  with  last  (Canadian  exchange) 

Joseph  C.  Ingrah.am,  6.),  a  year.  While  newsprint  and  0*21 


25% 

25% 

31 

30 

24 

24 

7% 

7% 

15% 

14% 

9 

8 

8 

7% 

35% 

35% 

4% 

4% 

20% 

20% 

3% 

3% 

23% 

22% 

9 

9 

10 

10 

14% 

14% 

2 

2 

P'  Ivvct  Joseph  C.  Ingraham,  6.5,  a  year.  While  newsprint  and  , 

Ward  Just  writer  on  automotive  and  traffic  board  product  shipments  were  Abitibi  . 

F.  Ward  Just,  publisher  of  for  the  \€w  \  ork  Times  lo^ver  than  last  year,  the  com-  ®  ^  Forest 

the  Wmtkegan  (Ill.)  News-Sun,  smcf  193(1;  began  his  career-  in  reported  th^t  the  principal  S7cMiiifn*'B& 

died  October  24  after  a  brief  19-6s  Mith  the  Clncago  Tribune  faetor  was  the  change  in  value  Southam  Press 
illness.  Ohm  State  ,Journal;  Octo-  ^he  Canadian  dollar  that  re-  Newspapers 

Just,  64,  had  announced  that  -I-  duced  the  proceeds  from  ship-  ^ 

he  planned  to  retire  November  *  *  ♦  ments  to  the  United  States  SDX  club  omcer 

2  as  publisher  as  well  as  chair-  Joseph  M.  Sheehan,  56,  an  and  other  export  markets.  Lpg  Porter  of 

man  and  chief  executive  officer  assistant  sports  editor  of  the  Net  earnings  for  the  nine  +„/ 


Oct.  21  Oct.  28 
71/4  7% 

24%  25 
.  17%  16 

241/2  23% 
54  51% 

18%  19 


otner  export  markets.  Porter  of  the  Capi- 

Net  earnings  for  the  nine  fal-Journal  was  elected  pres- 
onths  to  September  30  are  $2,-  of  the  Topeka  Press  Club 


of  Keystone  Printing  Service,  Netv  York  Times  for  the  last  months  to  September  30  are  $2,-  jdent  of  the  Topeka  Press  Club 

the  newspaper’s  parent  firm.  seven  years;  a  member  of  the  858,000  in  comparison  with  $8,-  which  i«  the  local  chanter  of 

Survivors  include  his  widow  staff  since  1930;  October  24.  900,000  in  1969.  Earnings  per  gigma  Delta  Chi.  He  succeeds 

the  former  Elizabeth  Swift  of  *  *  *  common  share  are  13(1  compar-  Leroy  Towns,  also  of  the  Capi- 

Chicago;  his  son,  \V ard  S.  ]\iks.  Homer  Card  Gramm,  ed  with  last  year’s  47?:  per  tal-Journal  staff.  Ken  Willard 
Just;  a  daughter,  Mrs.  president  and  publisher  of  the  share.  of  radio  station  KTOP  was 

Lawrence  G.  Steiner  of  l^di-  Hamilton  (0.)  Journal-News;  Net  sales  for  the  nine  months  made  vicepresident  and  Wayne 
^apolis;  and  a  brother,  October  19.  to  September  30,  1970  are  $213,-  Berry  of  Southwestern  Bell 

William  ,  j  ,  I.-  ,  *  *  *  204,000  in  comparison  with  Telephone  Co.  secretarv-treas- 

Just  became  head  of  Keys-  ^  .$214,454,000  in  1969.  The  reduc-  urer. 

tone  "I  ^  operator  and  supervisor  for  30  tion  of  less  than  1%  in  sales 

upon  the  death  ’  years  at  Oklahoma  City,  Kan-  proceeds  is  more  than  accounted  • 

Frank  H.  Just,  who  founded  changed  value  of  *  .  , 


4U  XT  o  „  K  "  sas  Citv  and  Salt  Lake  City;  for  by  the  changec 

the  News-Sun  by  consolidating  ^  ^  ber  17  the  Canadian  dollar, 

the  News  and  the  Sun  in  1930.  vitiooerii.  .  . 


worked  as  a  do  fee  reporter^ foJ  Chester  L.  Hale,  68,  city  that  newsprint  consumption  m  International  Inc.  declared  the 
the  Chicaao  Tribune  for  sever-  editor  of  the  Los  Angeles  Times  North  America  is  continuing  at  regular  quarterly  dividend  of 

al  vears  l^fore  returning  to  the  from  1959  to  1962  and  member  ?•  level  below  that  of  1969  and  17  Va  per  share,  payable  to 

nVws  Sun  ^  of  the  editorial  board  until  1964 ;  shipments  by  Abitibi  reflect  this  shareholders  of  record  as  of 

From  1955  to  1969  he  served  October  16.  reduced  demand.  November  10. 
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The  company  report  stated 


A(1  agency  divideml 

Directors  of  Ogilvy  &  Mather 
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Enquirer  stock  sale 
plan  delayed  by  suits 


No  longer  free 

(continued  from  page  15^ 


It  was  primarily  a  financial 
consideration  which  determined 
that  the  News  would  go  to  man¬ 
datory  paid  circulation  Lally 
said  that  anticipated  rises  in 
mailing  rates  for  controlled  cir¬ 
culation  and  the  increased  cost 
of  putting  out  a  second  issue 
each  week,  made  remaining  free 
“suicidal.” 

A  carrier  system  in  Westport 
and  Weston,  he  said  also,  is  out 
of  the  question  because  of  the 
large  distances  between  homes. 
“Besides,  when  a  kid  gets  $15 
or  so  a  week  allowance  from  his 
parents  what  does  he  need  with 
three  or  four  bucks  from  a  pa¬ 
per  route?” 

So  the  paper  went  paid,  and 
increased  frequency  of  publica¬ 
tion  on  September  16.  Just  how 
popular  the  paper  was  in  the 
community  became  abundantly 
clear  when  after  only  five  weeks 
on  the  new  system  fully  65  per¬ 
cent  of  the  10,500  free  circula¬ 
tion  had  been  regained  in  paid 
or  newsstand  subscriptions.  By 
the  end  of  last  week  the  figure 
was  up  to  80  percent  of  which 
7,000  were  pre-paid  yearly  sub¬ 
scriptions  at  a  special  introduc¬ 
tory  rate  of  $5.  The  newsstand 
price  remained  at  15  cents. 

What  makes  the  whole  thing 
even  more  interesting  is  that 
aside  from  full  page  hou.se  ads, 
and  letters  to  the  homes  telling 
of  the  change,  no  other  promo¬ 
tion  was  used. 

Not  that  the  paper  didn’t 
have  a  promotion  campaign  all 
planned, — it  did.  The  plan  was 
laid  out  in  several  phases  which 
included  direct  phone  solicita¬ 
tion,  house  calls,  and  the  like, 
but  the  initial  returns  w'ere  so 
good  that  the  circulation  de¬ 
partment  hasn’t  gotten  out  of 
“pha.se  A”  yet,  and  it  may  nev¬ 
er.  Brooks  estimated  that  by  the 
end  of  the  year  fully  90  percent 
of  the  old  circulation  will  be 
regained.  That  may  prove  to  be 
a  conservative  estimate. 

Brooks.  Lally  and  other  News 
management  personnel  had 
enough  confidence  in  their  pro¬ 
duct  to  make  the  free  to  paid 
move  on  an  all  or  nothing  basis. 
There  was  no  use  of  the  “volun¬ 
tary”  paid  system  used  by  many 
cautious  publishers  trjnng  to 
get  circulation  income.  This 
voluntary  system,  which  asks 
readers  to  pay — if  they  want 
to — seldom,  according  to  Lally, 
produces  more  than  a  15  per¬ 
cent  return. 

“The  free  newspaper  publish¬ 
er — awhile  confident  that  he  can 
guarantee  the  advertiser  blan¬ 
ket  coverage,  “Lally  said,  “is 
never  really  certain  of  exactly 
what  percentage  of  the  recipi¬ 


ents  values  his  publication  high¬ 
ly  enough  to  pay  for  it.  More¬ 
over  few  publishers  of  profit¬ 
able  free  newspapers  are  willing 
to  put  the  question  to  test,  since 
the  heart  of  the  free  newspaper 
is  its  advertising — and  none  but 
the  brave  would  wish  to  expose 
that  heart  vulnerability  with  a 
test  of  compulsory  paid  circula¬ 
tion.” 

Lally  has  an  extensive  back¬ 
ground  in  newspapers.  He 
worked  for  the  Long  Island 
Press  and  the  Newark  (N.  J.) 
Star-Ledger  in  the  Newhouse 
group  right  after  college.  He 
did  a  stint  in  an  ad  agency  but 
returned  to  newspapers  as  own¬ 
er  and  publisher  of  a  group  of 
weeklies  in  Northern  New  Jer¬ 
sey.  After  selling  the  group  in 
1967  he  went  to  work  as  editor 
and  publisher  of  another  New’ 
Jersey  grroup  of  weeklies  and 
then  joined  the  News  early  this 
year. 

No  set-back 

Brooks  said  that  when  the 
Crier  ceased  publication  earlier 
this  year  there  was  little  in¬ 
crease  in  advertising  for  the 
News.  But  w’hen  the  New’s  went 
twice-a-week  advertising  had  a 
marked  increase,  as  advertisers 
wanted  to  get  into  both  papers. 
There  was  no  change  in  ad 
rates. 

News  readers  have  always 
gotten  a  full  nackage  page  and 
content-wise  its  very  first  edi¬ 
tion  carried  56  pages  and  it  has 
gone  as  high  as  126  pages  ac¬ 
cording  to  Mrs.  B.  V.  Brooks, 
chairman  of  the  board  of  the 
News,  and  the  publisher’s  moth¬ 
er.  The  paper  now-  averages  64 
pa^es  for  each  edition. 

To  fill  this  many  pages,  how 
much  filler  material  is  used — 
none.  The  new’sroom  has  11 
full-time  people  (including  the 
editor  Mrs.  Lucia  Donnelly,  the 
former  Crier  managing  editor) 
and  they  fill  the  pages  with  all 
local  news. 

The  paper  carries  some  sj'n- 
dicated  material  such  as  a  horo¬ 
scope  column,  but  most  are  lo¬ 
cally  written  by  staffers  or 
stringers. 

The  News  meets  the  sophisti¬ 
cation  of  the  communities  it 
sei’v’es.  When  Westport’s  tax 
collector  committed  suicide  fol¬ 
lowing  his  indictment  for  em¬ 
bezzlement  recently,  the  News 
gave  it  a  one  column  head. 
That’s  the  type  of  newspaper 
readers  pay  for  in  Westport. 

• 

Dinner  for  Murphy 

Professional  Public  Relations 
Association  of  Wilkes-Barre/ 
Scranton,  Pennsylvania,  will 
honor  Joseph  T.  Murphy,  re¬ 
tired  managing  editor  of  the 
Times  Leader-Evening  News, 
at  a  dinner  December  5  in  Ho¬ 
tel  Sterling, 


Minority  shareholders  of 
Cincinnati  Enquirer  Inc.  voted 
their  approval  of  a  proposal  to 
acquire  the  majority  interest  in 
the  company  held  by  E.  W. 
Scripps  Co.  and  related  par¬ 
ties. 

However,  the  transaction 
cannot  be  consummated  until 
the  courts  dispose  of  two  law¬ 
suits  brought  by  shareholders 
to  prevent  the  stock  purchase. 

The  special  meeting  of  share¬ 
holders  took  place  Friday  (Oc¬ 
tober  24)  under  court  orders. 
U.  S,  District  Judge  David  S. 
Porter,  who  holds  jurisdiction 
over  the  matter  under  an  anti¬ 
trust  consent  decree,  directed 
that  results  of  the  voting  could 
be  announced  but  all  ballots 
and  proxies  must  be  retained 
under  further  order  of  the 
court. 

Judge  Porter  also  directed 
that  the  two  minority  share¬ 
holder  suits  be  consolidated  for 
trial.  One  w’as  filed  by  Mrs. 
Jean  Whitehouse  Ramey,  the 
other  by  Mrs.  Angiolina  Morel- 
li.  Both  actions  seek  $5  million 
damages. 

The  shareholders  at  the  spe¬ 
cial  meeting  voted  approval  of 
the  financing  plan  to  allow  ac¬ 
quisition  of  the  501,986  shares 
owned  by  the  Scripps  group. 

There  are  834,677  shares  of 
Enquirer  common  stock  out¬ 
standing. 

Of  the  296,237  votes  cast  on 
the  proposal  to  acquire  the 
shares  held  by  the  Scripps 
group,  there  were  220,930 
shares  for  and  75,307  shares 
against  the  proposal. 

Of  the  798,240  votes  cast  on 
the  proposed  financing  plan. 
720,038  shares  were  voted  in 
favor,  78,  202  shares  against  the 
proposal. 

The  shares  held  by  the 
Scripps  group  were  voted  on 
the  financing  proposal  only. 

The  financing  of  the  pur¬ 
chase  will  involve  payment  of 
$1  million  in  cash  from 
Enquirer  funds;  $10.5  million 
to  be  obtained  through  a  loan 
with  the  Prudential  Insurance 
Co.  and  issuance  of  60,000 
shares  of  a  new  issue  of  cumu¬ 
lative  convertible  preferred 
shares  which  Scripps  has  con¬ 
tracted  to  sell  to  Prudential  for 
$6  million. 

The  purchase  plan  provides 
for  payment  of  $36,750  to  Jack 
R.  Howard,  president  of  E.  W. 
Scripps  Company,  for  1,050 
Enquirer  shares. 


Enquirer  would  buy  9,500 
shares,  at  the  same  price — $35 
a  share — from  Scripps-Howard 
Investment  Company,  for  a  to¬ 
tal  of  $332,500. 

Another  block  of  320,008 
Enquirer  shares  would  be  pur¬ 
chased.  for  $11,200,280  from  E. 
W.  Scripps  Company,  the 
Scripps-Howard  parent  11™. 

Enquirer  would  exchange  60,- 
000  newly  authorized  shares  of 
$7.65  cumulative  convertible 
preferred  stock  with  Scripps 
for  171,428  Enquirer  shares. 
The  entire  issue  would  be  sold 
to  Prudential  for  $6  million. 

The  total  purchase  price  for 
the  Enquirer  shares  was  given 
as  $17,569,530.  The  acquisition 
plan  was  developed  by  the 
Enquirer’s  president  and  pub¬ 
lisher,  Francis  L.  Dale,  who  is 
working  with  a  group  of  local 
businessmen  and  executives  of 
the  newspaper.  Scripps  decided 
to  avoid  litigation,  begun  in 
1964,  by  divesting  itself  of  the 
stock. 

In  citing  an  overwhelming 
approval  by  shareholders,  757< 
on  the  first  proposal  and  907< 
on  the  second  proposal.  Dale 
said: 

“While  the  transaction  can¬ 
not  be  consummated  until  the 
pending  lawsuits  are  resolved, 
this  is  the  first  step  toward  re¬ 
turning  the  control  of  this 
proud  129-year-old  newspaper 
primarily  to  employee- 
community  ownership. 

“The  owmers  have  clearly 
told  us  what  they  want  to  do 
and  now  it  is  up  to  us  to  carry 
out  their  wishes.” 

AP  group  elects 

Paul  Chalfant,  publisher  of 
the  Waynesboro  (Pa.)  Record- 
Herald,  is  the  new  president  of 
the  Pennsylvania  Associated 
Press  Association. 

He  succeeds  Quinton  E. 
Beauge,  vice-president  and  gen¬ 
eral  manager  of  the  Williams- 
Sun-Gazette.  Richard  Wilt,  pub¬ 
lisher  of  the  Greensburg  Trib¬ 
une-Review,  was  elected  vice- 
president  at  the  annual  meeting. 

• 

Digital  Equipment 

Digital  Equipment  Corp.  re¬ 
ported  first  quarter  earnings  at 
$3  million  (30c  a  share)  almost 
equal  to  earnings  for  the  same 
period  of  1969.  Sales  in  the 
period,  ended  September  30, 
were  $34  million,  as  against 
$28.9  million  a  year  ago. 
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Florida  paper 
changes  to  a.m. 

The  Miami  Beach  (Fla.) 
Sun,  an  evening  newspaper 
published  daily  for  41  years, 
has  become  a  morning  paper 
named  the  Beach  Sun.  The  pa¬ 
per  will  publish  every  day  ex¬ 
cept  Sunday. 

Jack  Gordon,  Miami  Beach 
financier,  and  Leon  C. 
McAskill,  publishing  executive, 
jointly  purchased  the  Miami 
Beach  newspaper  last  J  uly. 


Instead  of  confining  its  cov¬ 
erage  to  Miami  Beach,  the  Sun 
will  cover  all  news  that  affects 
the  beach  communities  from  the 
southern  tip  of  Miami  Beach 
northward  to  the  Broward 
County  line. 

Recently  named  as  editor  was 
John  Denson,  a  former  editor- 
in-chief  of  Newsweek  and  also 
a  former  editor  of  the  New 
Y ork  Herald-Tribune. 

The  Sun  moved  its  offices 
last  month  into  expanded  and 
modem  quarters  at  740  Arthur 
Godfrey  Road. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
APPRAISERS— CONSVLTAMS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership.  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

BILL  MclLWAIN 

Former  Editor  of  Newsday 
I  will  help 

any  size  newspaper. 

For  details,  write 
Box  7407,  Reynolda  Station, 
Winston-Salem,  N.C.  27106 


ADVERTISING  REVENUES  DOWN? 
We  specialize  in  locating  the  reasons 
why  I  Writ*  in  confidence  to: 

ENVIRO-DATA-RESOURCES 
4013  West  Olympic  Blvd. 

Los  Angeles,  Calif. — 90019 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS  j 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg.  Oregon  97470 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach. 

;  Florida  33515.  No  obligation,  of  course. 

I  NEGOTIATORS  for  transfer  of  news¬ 
paper  pre^erties — sale  or  purchase. 

•  Dixie  Newspapers.  P.O.  Box  490.  Gads- 

i  den,  Ala.  35902.  Ph:  (AC  205)  546-3357 

I  ' 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

DAILY  NEWSPAPERS 

Abbott  E.  Paine-Vernon  V.  Paine. 

Monte  M.  Miller-Pat  Miller 
.305  Taylor.  Claremont.  Calif.  91711 


START  OFFSET  PAPER  or  shopper  ;  SYD  S.  GOULD  ASSOCIATES 
with  our  equipment  on  rent-lease  basis  ‘‘the  broker  with  instant  buyers" 
if  you  have  know-how  and  modest  SALES,  SERVICEJS,  MANAGEMENT 
capital.  NAPSeX),  Berlin,  Wise.,  and  i  134  S.  Panama  St.,  P.O.  Box  7267 
18  W.  22nd  St.,  New  York,  N.Y.  10010.  |  Montgomery,  Ala.  (205)  262-2411 


HOW  TO  MAKE  MONEY  Writing 
Short  Paragraphs!  I  tell  you  what  to 
write,  where  and  how  to  sell,  and 
supply  lists  of  editors  buying  from 
beginners.  Small  checks  can  add  up  to 
worthwhile  extra  income.  Write  to  sell 
right  away.  Send  for  free  facts:  BAR¬ 
RETT.  Dept.  C-445-J,  6216  N.  Hark, 
Chicago.  Ill.— 60626. 


NEWSPAPERS  FOR  SALE 

NEWSPAPER  —  JEWISH  WEEKLY : 
English  language.  Well-established. 
California.  Great  potential.  $.50M  need¬ 
ed.  Mel  Hodell,  Broker,  1388  N.  Euclid, 
Upland,  Calif. — 91786. 


LIKE  COLORADO?  i 

Established  monthly  magazine  with  na-  ' 
tional  potential  is  seeking  experienced  ' 
editor  to  take  over.  Capital  investment 
is  required.  Box  1566,  Editor  &  Pub¬ 
lisher. 


COLLABORATOR  WANTED 

ARTIST  looking?  for  Social  Studies 
writer  interested  in  collaborating?  on 
illustrated  newspaper  feature.  Box 
1601,  Bkiitor  &  Publisher, 

NEWSPAPER  BROKERS 

The  DIAL  Agency,  1603  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph;  349-7422. 
‘‘America‘B  No.  1  Newspaper  Broker." 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ‘This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCTY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

Arizona  and  Western  Newspapers 
SELLERS  &  HOGUE 
1416  E.  University  Dr.,  Mesa.  Az. 


UTAH  OFFSET  WEEKLY— $85M  gross 
class,  growing  rapidly.  $70M  price.  29% 
cash  down,  if  soon.  Marion  R.  Kreh¬ 
biel,  Box  88,  Norton,  Kans. — 67654. 

CALIFORNIA  WEEKLIES;  one  rural 
letterpress,  312,000  down;  one  rural 
offset,  $18,000  down :  one  suburban  in 
plush  area,  offset,  $16,000  down.  All 
sound  and  profitable.  J.  A.  Snyder, 
Newspaper  Broker  2234  E.  Romneya 
Dr.,  Anaheim,  Calif. — 92806. 

AVAILABLE 
Newspapers.  Magazines,  Broadcast 
and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
325  W.  Park  Ave.,  Wheaton.  Ill.— 60187 


NEWSPAPER  IN  WHITBMORSE,  Cap¬ 
ital  of  the  Yukon  Territory,  Canada. 
Great  potential.  All-new  equipment; 
new  building,  etc.  Write  to:  Publisher, 
Midnight  Sun  Publications,  Ltd.,  P.O. 
Box  2848,  Whitehorse,  Yukon  Terri¬ 
tory,  Canada. 

TWO  ZONE  2  WEEKLIES 
Established  1873.  Gross  $50,000 
Excellent  profit  and  growth  potential,  j 
Box  1573,  IMitor  &  Publisher  ■ 

THE  PERSONAL  TOUCH 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  Colo.  80401. 
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NEWSPAPERS  FOR  S.iLE 


RETURN  TO  PARADISE  I  Own  a  well-  | 
established  weekly  on  the  Kona  Coast 
of  Hawaii.  Grossing  $100,000.  Circula-  I 
tion — 7,500.  Price  $75,000.  Two  allied  I 
businesses  ready-to-go:  Value  Printing 
a.nd  Holiday  On  The  Isle  of  Hawaii,  a  | 
tourist  weekly.  Price  and  terms  nego-  | 
tiable.  Ph :  Bob  Value,  329-3178,  or  | 
write:  P.O.  Box  675.  Kailua-Kona,  j 
Hawaii — 96740. 


CALIFORNIA  OFFSET  WEEKLY—  i 
$115M  gross;  price  $128M  with  $35M 
cash  down.  Marion  R.  Krehbiel.  Etox  I 
88,  Norton.  Kans. — 67654. 

NEAR  lOOTH  ANNIVERSARY— Week¬ 
ly,  upetate  N.Y. ;  $75,000  gross;  great 
possibilities ;  no  competition.  Good 
price  guaranteed;  excellent  terms.  H. 
W.  Palmer,  844  Sumner  Ave.,  Syra-  ; 
cuse,  N.Y. — 13210. 


ARKANSAS  WEEKLY  grossing  $78M  ; 
$67,600  price  with  $19M  cash  down,  if 
quick  sale.  Marion  R.  Krehbiel,  Box 
88,  Norton.  Kans.— 67654. 


MONTANA  OFFSET  WEEKLY— $75M 
gross  class;  priced  $70M  with  $20M  j 
cash  down.  Scenery,  clean  air.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans. —  ! 
67654. 


ZONE  2  ABC  WEEKLY,  official  news-  | 
paper  several  communities.  Fine  resi-  j 
dential  areas,  good  schools,  large  down-  ! 
town  shopping  section,  diversifiexl  in-  i 
dustry.  Complete  plant.  Asking  $200,- 
000.  Terms  available  only  to  those  with 
sizeable  financial  resources.  W.  B. 
Grimes  &  Co.,  National  Press  Bldg., 
Washington,  D.C.  20004. 


NEWSPAPERS  WANTED 


NEWSPAPER  PUBLISHING  CHAIN 
wishes  to  purchase  weekly  with  offset 
printinj?  facilities  in  Zone  2.  Box  1621. 
E<litor  &  Publisher. 

LET  US  HELP  YOU  jret  top  price  for  ! 
your  newspai>er.  Newspa|)t*r  Service  ! 
Co..  P.O.  Dr.  12128,  Panama  City,  Fla. 


WEEKLY  WANTED.  Northern  N.J.  or 
Lonj?  Island,  a^ut  $100M  gross,  by 
experience<l  publisher.  Prompt  action. 
Box  lo97,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

FIRST  TIME  EVER  OFFERED 
Highly  successful  weekly  shopper  in 
Area  4;  established  many  years;  show¬ 
ing  fine  growth.  Good  organization  and 
offset  plant  with  web  press.  Gross  is 
well  over  $200,000  with  high  profit  and 
room  for  more.  This  is  not  a  distress 
sale!  Principals  must  exchange  proof 
of  financial  responsibility.  Write  Box 
1517,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 
EDITORIAL  RESEARCH 


NYLENE  SINGELSTAD.  516  Seward 
Sq.  S.B.,  Washington,  D.C.  20003. 
Research,  interviews,  photos.  (202) 
544-3058. 


FEATURES  AVAILABLE 


"CALIFORNIA  STAGECOACH  DAYS” 
The  only  weekly  column  of  its  kind  1 
Adventure,  romance  and  history  of  the 
old  days  in  the  West  I  Exciting  tales! 
Send  for  samples  and  rates  1  Osborne 
House  Feature  Syndicate,  P.O.  Box 
966E,  Menlo  Park,  Calif.— 94025. 


‘‘INPORMA‘nON  DESK"  —  Reader 
questions  on  little-known  topics  thor¬ 
oughly  researched.  Weekly  feature. 
Proven  reader  response.  Observer  Ser¬ 
vice,  2028  Hyde  St..  No.  3,  San  Fran¬ 
cisco,  Calif. — 94109. 


BLACK  COLUMNIST  seeks  national  i 
exposure  for  weekly  gut-bucket  social  j 
commentary  that  is  well  garnished  with  i 
satire  and  soul.  Write:  ‘‘THE  (IREAT 
BLACK  HUN‘raR‘‘  —  c/o  NEW  i 
WORLD  NEWS  SYNDICATE.  Box  ' 
1574,  Elditor  &  Publisher. 


NEWSPAPER  SERVICES 
FEATURE  .4VAILABLE 


PET  COLUMN  with  angle  to  increa^ 
circulation  available  weekly  by  experi¬ 
enced  writer  on  animals.  Box  1494, 
Editor  &  Publisher. 


UNIQUE  TV  EDITORIAL 
SERVICE  AVAILABLE!! 

We  can  supply  you  with  a  complete  TV 
Program  Log  each  week  that  offers  list¬ 
ings  for  stations  in  your  area  plus 
stoprlines  and  movie  highlights.  Ma¬ 
terial  comes  to  you  already  typeset,  to 
your  specified  column  width,  camera- 
ready  for  reproduction.  Your  sales  staff 
can.  boost  ad  linage  selling  space  around 
listings.  Write  for  samples  and  addi¬ 
tional  information.  Box  1578,  ilditor 
&  Publisher. 


UPPITY  WOMEN 

Househens,  too,  want  more  than  you 
know  alx>ut  women‘s  liberation  ideas. 
Weekly  $6  column  discusses  equal 
rights,  sex,  family,  marriage,  jobs.  Box 
404,  Chappaqua,  N.Y.  10514. 


FEATURES  WANTED 

CALIFORNIA  WEEKLY— 10,000  free 
copies.  Need  material  on  TV,  home¬ 
making,  horoscope,  etc.  Reasonable 
rates,  a  must,  for  starting  publication. 
Box  1569,  Eiditor  &  Publisher. 


WANTED:  EDITOR  who  will  allow 
experiment  with  harmless  reader- 
participation  feature.  No  charge  until 
high  readership  prove<l.  H.  Paulk,  402 
E.  65th  St.,  New  York,  N.Y.— 10021. 


CLASSIFIED 

Advertising  Rates 
‘‘SITUATIONS  WANTED" 
I  Payable  with  order  I 


4- weel<s . $1.00  per  line,  per  Issue 

5- weeks  .  $1.10  per  line,  per  Issue 

2-weeks  .  $1.20  per  line,  per  Issue 

1-week  . $1.30  per  line. 


Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
IRemlffanee  should  accompany  clas¬ 
sified  copy  when  submitted  tor  pub¬ 
lication  unless  credit  has  been  es¬ 


tablished. 

4-weeks  $1.50  per  line,  per  Issue 

3-weeks  .  $1.60  per  line,  per  Issue 

2-weeks . $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 


Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  art  rtethred,  arc  valid  for  l-yur. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
lAC  2121  Plata  2-7050 
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NEWSPAPER  SERVICES 
PRESS  ENGI^EERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  112S1 
(AC  212)  JAckson  2-6105 


PRESS.TIME  AVAILABLE 


MACHINERY  &  SUPPLIES 
MAILROOM  EQuiPMEI^ 


SHERIDAN  STUFFER 


MACHINERY  &  SUPPUES 
PASTE-UP  SUPPLIES 

PASTE-UP  BORDERS 


MACHINERY  &  SUPLIES 
STEREOTYPE  EQUIPMENT 


FOR  SALE: 


9-Head  machine  with  2  heads  before  Solid  an<i  fancy  borders  all  at  our  low  I  EXCTILLEINT  STA-HI  MODEL  TRP 
the  opener — 48  pockets— complete  with  prices.  (>\-er  50  styles  to  pick  from.  1  TWIN  PLATE  ROUTER.  S#61826 
drive  and  delivery  table.  |  Prepaid  shippintr.  Once  you  earn  our  23A"  cut-off  plates:  operates  from 

Excellent  Condition  '  I?''®**-  applies  on  all  your  220-volt.  3-phase,  60-cycle  current;  only 

Priced  fob  Kansas  City.  Mo.  future  orders.  Send  for  our  easy  order  jj  years  old.  In  excellent  condition 

Available  Immediately  VdU"'  ,  ..„ii  tone-  koa  ,«ii  Offered  f.o.b.  Deer  Park.  Long  Island 

/"y./;  pf*r  roll  after  yJOO ;  59f  per  roll  -v  e  .•  .  e  ..  .  . 

COH,  ivnte  or  tVtre.  Cj  $150-  65e  per  roll  on  20  or  more  further  information,  contact: 

MID-CONTINENT  PTG.  f-olfs^  1  INLAND  NEWSPAPER  MACH.  CORF 

EIQUIPMENT.  INC.  yUio  ■write  for  our  '  I”'-®  Cherry  St..  Kansas  City.  Mo.  6410 

_ _  (Division  of)  complete  Art\t<e  cataloat  1-^0  816)  221-9060 


WEB  OFFSET  PRESS-TIME  available  i  INLAND  NEWSPAPER  MACH.  CORP. 
at  a  discount  every  day.  4-Unit  G^s  1720  Cherry  St.,  Kansas  City,  Mo.  64108 


Suburban  in  Northern  Illinois;  color  !  (AC  ’siO)  221-9060 

a  specialty:  camera  and  cold-type  — - T _ ! _ 

available.  32-page  tebs  or  16  broad-  SIGNODE  NAROSTRAP  WIRE  TYER, 


future  orders.  Send  for  our  easy  order 
form. 

49e  per  roll  after  J200 ;  59<  per  roll 
after  $150;  65<  per  roll  on  20  or  more 
ixills. 

Also  write  for  our 
complete  Artype  catalog t 
McGANN  &  MARSH  CO.,  INC. 

62  14th  St..  WTieeling.  W'.  Va.  26003 
(304)  233-5211 


3  years  old.  In  excellent  condition. 
Offered  f.o.b.  Deer  Park,  Long  Island. 

For  further  information,  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


sheet.  Can  collate.  Call  Earl  at  (312)  ,  Comnletelv  au 
428-5533,  The  Free  Press.  250  Williams  Bar.  Includes 
Road,  Carpentersville.  Ill. — 60110.  Block.  Three  v 


Completely  automatic  with  PVessure 
Bar.  Includes  $500  Spare  'IVister 


PERFORATOR  TAPE 


Block.  Three  years  old.  used  less  than  ,  ' 

two  hours  a  day.  Excellent  condition.  NOW  STATIC-FREE  perf  tapes  at  our 


PRESS  TIME  AVAILABLE 


6-unit  Goss  Community  press  w’lth  1  Oak,  Mich.  48067.  (313)  541 

Suburban  and  Community  folders  cap-  ]  ”222: _ _ _ _ _ 

able  of  printing  24  standard  and  48  SHERIDAN  STUFFING  MACHINE 


tabloid  pages.  Good  press  time  avail¬ 
able  every  day  including  Wednesday. 
Bob  Schultz  (AC  201)  766-3060.  Re¬ 
corder  Pub.  (3o.,  Bemardsville,  N.  J. — 
07924. 


Total  price:  $5,900.  The  Daily  Tribune,  same  prices — lowest  in  U.S.A.  All  col- 
Royal  Oak.  Mich. — 48067.  (313)  541-  ors.  Top  quality. 

^*^*^*^' _ Call  or  write: 

SHERIDAN  STUFFING  MACHINE  '  PORTAGE  (216)  929-4.433 


3000. _ 

SHERIDAN  STUFFING  MACHINE 
5  Head — 24  Pockets 
See  in  <H)eration.  Available  now! 
Phone  Bob  Terry  (213)  62.5-2345 

LOS  ANGELES  (CALIF.)  TIMES 


Box  5500,  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 


WANTED  TO  BUY 

ONE  STACKABLE  GOSS  SUBURBAN 
1100  Ser  es  unit  with  side  and  circum¬ 
ferential  register.  Contact  Chuck  Webb, 
The  Daily  News,  Greenville,  Mich. — 
48838. 


HELP  WANTED 
ADMINISTRATIVE 


MATERIAL  FOR  SALE  1  Cn-VTUT  dividual  with  experience  in  lator  re- 

- - - - - - - -  lations  to  assist  director  of  induatrial 

SAVE  MONTTY  nr,  J  i  Ceruth,  Koebau,  Goebel  relations  in  grievances  and  negotia- 

Headliner  paper  and  Also  auxiliary  machines  for  job  print-  ;  ,  multi-union  metro-dailv 

era^Su^f;  ?NAPS(^T  ^  Tit  and  packaging  printing,  j  newspaper.  Box  1498,  Editor  &  Pub- 

ers  ^upply  (NAPbCXj),  Berlin,  Wise.,  ,  All  machines  are  still  runninj?  and  m  a  K-UasJT 

on/1  Ifi  W  99  Qf  MV  XIV  IAAIA  T' _ _ *4.  _ a  !  HSner. 


M.4CHINERY  &  SUPPLIES 

I  lithe  films.  Order  from  Nat’l  Publish-  I  ing,  magazine  and  packaging  printing. 

COMPOSING  ROOM  '  ers  Supply  (NAPS(X)).  Berlin,  Wise..  ,  All  machines  are  still  running  and  in  a 

— — - - - I  and  18  W.  22  St..  N.Y..  N.Y.  10010.  very  good  condition.  For  sale  at  short 

JUSTOWRITERS.  rebuilt  by  Friden  '  W)PY  MACHINE  PAPER  for  Thermo-  at  low  prices.  Inquiries  to: 

trained  personnel.  Large  selection  of  fax,  SCM.  Apeco,  Ditto,  etc;  one-half  Walch,  P-O.  Box  108.  8032 

type  styles.  Flexowriters — Input  units  1  off;  free  samples.  Specify  make  and  '  t’'’af^“ag.  _West  Germany.  Telex  5-.3 
for  computers.  FHN  Business  Products.  I  model  of  machine.  IBM  factory-rebuilt  West  Germany. 

1500  Kings  Highway.  C3ierry  Hill,  N.J.  '  Selectrics  $365.  Write  for  prices  of  —  I 

—08034.  (AC  609)  428-3223.  ;  other  IBM  models.  Freight  included.  Convertible  Press  (1954) 

_  ^  _  ;  TYPEWRITER  CITY.  4005  W.  Olvm-  V.-H  Newspaper  Conveyors 

TITC"n/-VWT-DTrrrr-T.O  T  •  ^  AngclOS,  Calif. - 90019.  I 


LABOR  RFXATIONS  MANAGER 
Immediate  opening  in  Zona  9  for  in¬ 
dividual  with  experience  in  labor  re¬ 
lations  to  assist  director  of  induatrial 
relations  in  grievances  and  negotia- 


—08034.  (AC  609)  428-3223. 


JUSTOWRITERS— Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin. 
Wise.,  and  18  W.  22.  N.Y.C.— 10010 

FDR  SALE:  JUSTAPE,  non-mixing. 


MISCELLANEOUS  MACHINERY 

FOR  SALE: 

Journalist  Scan-A-Graver,  6.5-line 


sight  and  at  low  prices.  Inquiries  to:  p,  ■  i-  . 

S  Production  Engineer 

024,  West  Germany.  ANPA  Research  Institute  staff  posi- 

- —  - tion.  New  York  office.  Prefer  college 

HOE  Color  Convertible  Press  (1954)  educated  person  capable  of  valuating 

C-H  Newspaper  Conveyors  newspaper  production  department  costs. 

CLINE  REELS  &  PASTERS  equipment,  methods,  etc.  Must  have 

W'OOD  PONY  AUTOPLATES  ability  to  write  effectively.  Moderate 

'  STA-HI  MASTER  FORMkRS  travel  r^uir^, 

BEN  SHULMAN  ASSOCIATES  The  position  offers  interesting  and  di- 

60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590  ,  versified  work  and  an  excellent  career 

T i:^€r~;>.7^T~xr  a  \  ^  o  j — Tr — I - opportunity  for  qualified  person. 

ATF-CHIEF  (SOLNA)  124  offsrt  press  Write  to  Peter  P.  Romano,  Director  of 
(18  X  24)  and  accessories.  Good  con-  production  Dept..  ANPA/RI,  750  Third 


with  automatic  h.vphenation  mi^ule.  Im-  screen,  model  F  389;  Morrison  Table  Litton.  Bought  larger  p^.  Write  or  Avenue.  New  York  New  York,  10017 

Hammond  radial  router,  model  Phone  Lynd^  Boamnwo^.  The  John-  burnishing  full  particulars  of  educa- 
Pi  ■  v  Challenge  13  x  25  proof  press;  fp"  N.  Court  St..  |  yon.  experience  and  salary  require- 


Plains.  N.Y.— 10606.  (914)  761-7800.  model  8 

- -  --  - detector. 

ELEKTRON  with  autosetter,  quadder. 
mat  detector.  4  magazines.  6  mold  a 

discs,  serial  it70S73  " 

ELEKTRON  with  autosetter,  quadder.  ’00,  Abl 

mat  detector.  4  magazines,  4  mold  c9b-4— 3 


model  8  Linotype  with  TTS  and  mat  1  Pontiac,  III. — 61764.  (815)  844-5161. 


400,  Abbeville.  La.— 70510.  Ph : 


discs,  serial  #71978 

ELEKTRON  with  autosetter,  quadder. 
mat  detector,  4  magazines,  4  mold 
discs,  aerial  #71518 
STAR  PERFORATOR 
VANDEJRCOOK  325G  page  size  proof 
press,  serial  #11645 
UNIVERSAL  STRIP  CASTER,  gas 
pot,  electric  throat  heater,  nig  feeder 
PRODUCTION  TYPE 
1540  West  Mockingbird  Lane 
Dallas.  Tex.  75235  (AC  214)  637-4560 

ALT,  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.Y..  N.Y.  10007 


detector.  6-UNIT  HOE  Z  PATIERN,  6-unit  confidence. 

PRICED  TO  SELL!  double  width  Z  pattern  Hoe  press,  ap-  -  -  '  - - 

Contact  Barton  Bienvenu.  General  proximately  50  years  old,  36,000  palters  ;  WHAT  WE  WANT  IS  SOMF30NE  who 
Mgr.,  Abbeville  Meridional,  P.O.  Box  per  hour.  Double  folder  with  subway  j  has  gone  through  the  chairs  in  the  ad- 
400,  Abbeville.  La. — 70510.  Ph :  (318)  delivery,  single  conveyor,  limit  80  vertising  departments  and  can  com- 

893-4223. _ pages.  Press  is  end-fed  from  roll  municate  with  ad  managers  and  pub- 

1  7"  wide-range  Hammond  Saw  $  6"0  stands,  equipped  with  automatic  ten-  Ushers — as  well  as  staff  members— in 

1  Model  30  Linotype  . !$3.000  8‘on  100  H.P.  and  75  H.P.  drive-in  solving  the  problems  of  professional 

1  12"  (ioodkin  Stat  Camera !$1  750  tandem  auxiliary  100  H.P.  standby  newspaper  selling.  The  territory  covers 
1  Single  nlate  Sto-Hi  Router  '  "  S  ’400  '  drive.  Contact  Ken  Grace  (AC  201)  the  western  portion  of  the  country  so 

1  Sing'e  page  ChemcoIXr  “‘.ll.SOO  757-4000. _ there  is  extensive  travel  involved,  but 

the  commission  compensation  plan  lets 

»T*tTT:»  «T»T>TT>TrxTT79  A  xTv  ^-/rroc/i  ,  _  _  _  _ ,  _ _ .  , _ . 


1  7"  wide-ranpre  Hammond  Saw  6"0  1  stands,  equiTOed  with  automatic  ten- 

1  Model  30  Linotype  . $3,000  sion  100  H.P.  and  75  H.P.  driv^in 

1  12"  Goodkin  Stat  Camera  ....$1,750  tondem  auxiliary  100  H.P.  stondby 

1  Single  plate  Sta-Hi  Router  ...  .$  400  !  <lnve.  Gm tact  Ken  Grace  (AC  201) 

1  Sing'e  page  CTiemco  etcher _ $1,300  757-4000.  _ _ 


THE  TRIBUNE  COMPANY  Available 

507  E.  Kennedy  Blvd. 

P.O.  Box  191  iLJiS 

Tampa,  Florida — 33601  u*  ^ 

_ (AC  813)  224-7960 _ but  a  h 

lO-TON  REMELT  POT  5959  S.  1 

C.M.  Kemp  10-Ton  Emersion  Heater  ext.  241. 
Melting  Unit  complete  with  gas  tur- 
bines  and  electric  controls.  Turbines 
converted  for  natural  gas.  Serial  No. 

IF)-821.  Priced  for  quick  sale.  DOR 

FAST  ETCH  MACHINE  Two  (loot 


the  commission  compensation  plan  lets 


Available  Now!  32-Page  piess.  Enough  '  '"rite  pretty  much  your  own  ticket, 
additional  units  come  with  it  to  go  to  ,  “  yjJV  the  area,  or  are  at _ least 

64  pages.  Double  width;  30.000  per  familiar  with  it  and  would  be  inter- 
hour  straight:  23-9/16.  One-of-a-kind  este<l  m  representing  a  well  respect«l 


but  a  beauty.  Southtown  Economist, 
59.59  S.  Harlem,  Chicago.  312-586-8800, 


BRAND  NHW 

FOR  IMMEDIATE  DELIVERY 
Two  floor  mounted  Goss  Suburban  Units 


company,  send  a  resume  to  Box  1575, 
Fklitor  &  Publisher. 


CIRCULATION 

THRIVING  200.000  DAILY  and  Sun¬ 
day  newsiiaper — Zone  2 — is  now  hiring 


Dow  Chemco  Magnesium  Fast  Etch  with  combination  half  and  quarter  page  exiierienced  District  Managers.  Must 

SIX  FAIRCHILD  6-level  Standard  Machine  Model  507.  Maximum  plate  j  suburban  folder.  Auxiliary  equipment  •  have  several  years  of  exiierience,  excel- 

Light  Touch  “1000”  Perforators.  31A  size  24"  x  26",  minimum  plate  swe  I  including  one  7.5  h/p  drive  motor  and  j  lent  references,  ami  outstanding  record 

years  old.  excellent  condition.  Available  10"  x  10" — for  line  or  halftone  work.  !  controller  to  operate  maximum  6  units  !  in  working  with  counselors,  newspaper 

30  davs.  Contact  E.  Sherwood  (AC  I  Machine  in  good  working  condition  and  suburban.  All  prices  quoted  will  be  Imys.  and  dealers.  Not  afraid  of  work 

anil  ■rrT  Annn  1  available  for  immerliate  delivery.  .  »  .  t. — rr  — — ,-,i  -  - i;_u  .i —  o-i..-.. 


201)  757-4000.  | 

6-LFrVET,  TAPE  PUNCH  FOR 
COMPUGRAPHIC  INPUT— $750 
(212)  929-4895— NOON 

BLUB  STREAK  LINOTYPE,  model  5. 
S#60098,  excellent,  'ITS,  two  alternat¬ 
ing  molds,  elec,  selecto-spacer.  Make  i 
offer.  Daily  News.  Milford,  Mass. —  | 
01757.  (617)  473-1111. 

PHOTON  713-10 

Complete  and  ready  to  go  with  type 
fonts,  etc.  Used  less  than  6  months. 
Available  for  immediate  shipment.  Best 
offer.  Call  (212)  629-2900. 

GET  THE  LEAD  OUT!  Use  j'm.Dur- 
alumin  Ba.se  and  get  quality  reproduc¬ 
tion.  Jack  Moore,  R/1,  Mc<lina.  Ohio. 


PHOTON  200-  Machine  in  fine  oper¬ 
ating  condition.  Phone  for  details  (312) 
474-5423,  Mr.  Remaley.  Priced  very 
low  for  quick  sale! 


For  information,  call  or  write  Wa’ker  and  for  further  information  contact; 
Young.  Purchasing  Director,  The  V'r-  A.  E.  Falkner,  P.O.  Box  9 

ginian-Pilot  &  Ledger-Star.  Norfolk,  Pontiac,  Mich.  48056  or  call  (313) 
Va.  23501— Telephone  703-625-1431.  '  3.32-8181 


I  f.o.b.  Pontiac,  Michigan.  If  interested  necessary  to  accomplish  the  job.  Salary 
and  for  further  information  contact;  $1.50  to  $200  depending  upon  ability 
A.  E.  Falkner.  P.O.  Box  9  and  exiierience.  Excellent  fringe  bene- 

Pontiac,  Mich.  48056  or  call  (313)  fits  and  other  fine  incentives.  Write 


24-PAGE  TUBULAR  PRESS 


Two  24-page  Duplex  Tubular  presses  built  in  1951;  excellent  con¬ 
dition;  on  substructure;  can  be  bought  as  separate  presses;  will 
consider  breaking  down  to  three  unit  press;  excellent  for  long 
run  flyer  work;  plenty  of  horsepower;  includes  stereo  equipment. 


THE  BRANTFORD  EXPOSITOR 

51  Dalhousie  St.,  Brantford,  Ont.,  Canada 
(519)  753-3131 


;.32-8181  Box  1601,  Fklitor  &  Publisher. 

- -  SINGLE  COPY  SALES  MANAGER 

I  needed  for  Metro  M-E-S  operation  in 
VMA  Chart  Area  2.  We  want  someone  with 

a  bright,  creative  mind,  who  has  some 
solid  single  copy  sales  experience  and 

_  is  a  goo<l  manager.  Responsibility  for 

almut  40.000  circul.ation  per  day  now— 
1;  excellent  con-  g<xxl  advancement  possibilities  later  on 

ate  presses;  will  for  the  right  iierson.  Send  detailerl  re- 

icellent  for  long  sume  to  B(XX  1608.  Editor  &  Publisher. 

tereo  equipment.  - - 

^  ^  CIRCULATION  PROMOTION 

I  M  .V  N  ACER 

F'ast-growing  afternoon  paper  in  one 
'  of  the  Southwest’s  (Zone  6)  most  ex- 
|A'I  I  MK  citing  metropolitan  areas  is  looking  for 

j  promotion-minded  circulation  man  to 

_ !  i  direct  the  carrier  sales  program.  You’ll 

be  part  of  a  forward-thinking  circula- 
«3nad3  '  tion  team  anchored  by  so'id  dealer  or- 

I  ganization.  Reply  by  letter,  giving  com¬ 
plete  resume  and  salary  requirements, 
1  to  Box  1,598.  Fiditor  &  Publisher. 

EDITOR  8i  PDtiLISHER  for  October  31,  1970 


Help  Wented 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


CIRCULATION 


DISPLAY  ADVERTISING 


EDITORIAL 


EDITORIAL 


FULL  CHARGE  MANAGER  for  30,000  i  ADVERTISIN9  DIRECTOR  wanted  for  DESKMAN  to  handle  state  desk  on  I  POLITICAL  EDITOR  needed  by  The 
circulation  weekly  ne\vspai)er.  No  col-  I  15,000  circulation  Texas  daily*  Must  be  South  Dakota’s  largest  daily*  Edit  Canton  (Ohio)  Repository.  At  least  live 
lections.  Top  benefits,  excellent  oppor-  |  experienced  in  all  phases  of  advertis-  1  South  Dakota,  Minnesota  and  Iowa  AP  !  years’  reporting  experience  desirable 

tunity.  Area  2.  Send  resume — confiden-  i  ing,  promotion-minded,  ambitious,  ^ell-  :  wire  news  +  some  correspondents.  Per-  with  some  interest  and  background  in 

tial — to  Box  1584,  Editor  &  Publisher.  !  educated,  and  have  above-average  lead-  manent  position.  News  exiierience  as  government  and  politics.  Write  John 

ership  ability.  Person  selected  will  re-  reporter  or  deskman.  Write  Anson  I  A.  Maxwell  Jr.,  Editor  The  Canton 


port  directly  to  Publisher  who  is  de-  Yeager,  Executive  Editor,  Argus-I^ad- 
termined  to  publish  a  newspaper  second  I  er,  Sioux  Falls,  S.D. — 57102. 

to  none.  This  is  an  outstanding  oppor-  | _ _ _ 

tunity!  All  inquiries  will  be  held  in  I  ..x . x.,—  . 

the  strictest  confidence.  Substantial  i  THE  MIAMI  NEWS  is  looking  for  a 

salary  and  fringe  benefits.  Box  1548,  '  young  writer-deskman  with  a  year  or 


Repository,  500  Market  Ave.  S.,  Can¬ 
ton,  Ohio  44702. 


E'NERGETIC  REPORTERS 


A  w\t/F  D'Ti  I  to  puDiisn  3.  ncwspaPCr  scconQ  i  cr,  bioux  fftlls,  b.D.— 57102*  ton,  Ohio  44702* 

LiLdAjjit ItdU  ALfr  tfixi  iQ  none.  This  is  an  outstanding  oppor-  | - -  - - - - - 

- - - - - - ,  tunity!  AH  inquiries  will  held  in  I  wxat^t  ■  i  i*  .t  '  YOUNG*  E'NERGETIC  REPORTERS 

CLASSIFIEI>  MANAGER— 34,000  daily  the  strictest  confidence*  Substantial  ;  ttlUi  MIAMI  NEWb  is  liking  for  a  ;  needed  by  New  Jersey  morning  daily* 
in  Vancouver,  Washington.  Back-  '  salary  and  fringe  benefits*  Box  1548,  young  writer-deskman  with  a  year  or  Box  1564,  Editor  &  Publisher* 

ground  in  classified  management  es-  j  Editor  &  Publisher.  j  move  up  - - - 

sential.  Attractive  plant  in  fastest  .  w  7  1 - -.u  •  .  n  '  J,.  f w  ^  IF  YOU  ARE  WORKING  in  the  worn- 

growing  city  in  Washington — a  recrea-  AD  DIRECTOR — Market  with  virtually  town  that  takes  its  sports  ^riously ,  en’s  department  and  have  the  desire 
tion  paradise  on  the  Columbia  River.  ,  unlimi^  advertising  potential.  News-  atanetioo  w*.  .  ...  ,  , 

Over  83%  coverage  in  our  county  gives  paper  is  a  quality  25,000  growing  Zone 


tion  paradise  on  the  Columbia  River.  |  unlimited  advertising  potential.  News-  uu  statistics  clerks,  please.  We  need  a  |  to  get  out  and  report  hard  new's,  then 

(Wer  83%  coverage  in  our  county  gives  paper  is  a  quality  25,000  growing  Zone  swmgman  who  can  work  the  desk  and  .  this  leading  metro  daily  in  Boston 

you  the  sales  ammunition  you  need.  A  I  5  daily.  Part  of  a  group  with  a  proven  a*®?,  cover  stories  effectively;  lively  |  would  like  to  hear  from  you.  Union 

high  salary  will  be  paid  in  return  for  '  management  philosophy  of  finding  and  writing,  sharp  heads  and  copy  editing  contract  increases:  excellent  fringe 

your  having  the  skills  and  drive  neccs-  advancing  top  executives.  Need  a  solid  aemanded.  bend  lull  resume— about  six  benefits.  Send  resume  to  Box  1619,  Edi- 

sary  to  do  the  job.  If  you  want  to  di-  ambitious  sales  producer  and  staff  of  your  best  clips,  and  salary  needs  to  tor  &  Publisher. 

rect  this  Classified  Department,  tell  us  builder  as  second  to  general  manager,  ^eff  Denterg,  The  Mi^i  News.  Box - - 

about  it  in  a  letter  with  resume  to  ,  Competitive  experience  desirab  e;  ad-  615,  Mi^i,  33152.  COPY  EDITOR 

Bob  Little,  The  Columbian,  Vancouver,  [  vertising  management  essential.  Gen-  .An  £.gtial  Upportumty  hmployer  The  Edwardsville  (Illinois)  Intelligenc- 

Washington,  98660.  Replies  confidential,  erous  pay  based  on  your  contribution.  - -  - —  —  er,  6,500  p.m.  daily,  is  seeking  a  copy 

'  'P  strict  confidence.  Box  1595,  .  r  _ _ ...  I  editor  to  handle  the  slot  and  spend  1 

'  Editor  &  Publisher.  EDITORIAL  WRITER  sought  for  na-  i  day  per  W’eek  reDortinir.  Edwardsvillp 


CLASSIFIED  MANAGER  ! 

Metropolitan  newspaper — ME&S — Chart  j 
Area  5.  Must  be  mature,  experienced  in  i 
all  phases  of  classified  operations.  Will  I 
consider  present  No.  2  person  if  exper-  i 


EDITORIAL 


WRITBR-EDITOR 


ience  merits.  Write,  giving  full  resum4  |  Aggres^ve,  long-establi^ed  magazine 


DIO,  Miami,  ria* — ooioz.  COPY  EDITOR 

An  Equal  Opportunity  Employer  The  Edwardsville  (Illinois)  Intelligenc- 

-  - —  _  er,  6,500  p.m.  daily,  is  seeking  a  copy 

T’TM'prk’DT  A  T  ■nroTrri:»T»  i  ^  handle  the  slot  and  spend  1 

EDITORIAL  WRITER  sought  for  iia-  '  day  per  w’eek  reporting.  Edwardsville 
tions  fastest-growing  suburban  daily  is  a  small  community,  20  miles  from 
newspai>er  operation.  These  papers  are  I  St.  Louis,  with  a  large  new  state  uni- 
innoyative.  progressive,  independent  in  |  versity.  Layout  and  editing  experience 
politics  moderate  in  philosophy,  issue-  |  are  necessary.  A  flair  for  good  layout 
oriented  and  geared  to  local,  regional,  '  and  an  interest  in  growth  with  an  ex- 
and  state  matters.  We  particularly  want  '  panding  company  desired.  Enjoy  go^ 
resumes  from  college  graduates  with  benefits  and  salary  up  to  $168.75  per 


seeks  bumne^riented  MidTeTt  &ouh5ran^d"^e“^“ex;;‘ri-  3l%-hour  week,'  depending 

BOX  1570,  EDITOR  &  PUBLISHER  terested  m  helping  an  industry  grow  ence  with  editing  and  layout  as  well  ence. 

and  deyelop  .  •  *  who  wants  w  as  writing.  Excellent  opportunity  to  ]  Interested?  Write  telling  us  about 

- - — — -  see  hia  ideas  actually  put  to  use  by  grow  in  responsibility.  Write:  Kenneth  yourself  and  we’ll  reply  ^immediately 

DISPLAY  ADVERTISING  phoWaiSy  p;.blfca?^on<=^''A'’r ^  I  Spangler.  Li ndsaytschaub 


TOP  RETAIL  SALESMAN 

with  good  achievement  record 
for  daily  in  beautiful  resort 
Lake  Area  of  Central  New 
York  State. 

We  are  in  a  most  attractive 
old  established  community  of¬ 
fering  excellent  school,  col¬ 
lege,  cultural  and  recreational 
facilities ; 

AND,  THE  COST  OF  LIVING 
IS  AMAZINGLY  LOWl 

Couple  the  foregoing  with  an 
active,  lusty  business  area, 
providing  loads  of  shopping 
facilities,  and  it  adds  up  to 
•‘IDEAL  UVING.”  We  have 
just  moved  into  a  new  ultra 
modern  offset  plant,  and  are  a 
progreesive,  growing  organiza¬ 
tion  in  the  communications 
field.  Loads  of  potential  for 
the  right  person  to  advance 
into  management  of  one  of 
our  several  enterprises. 

We  are  seeking  a  real  producer 
with  above-average  layout,  and 
selling  abilities.  Starting  salary 
up  to  $7800.  plus  liberal  in¬ 
centive  arrangements. 

Please  send  complete  resumi  in¬ 
cluding  educational  background, 
salaries  earned,  and  all  refer¬ 
ences  to  Box  1525,  Editor  & 
Publisher. 


helpful.  Write  stating  salary  require¬ 
ments  and  exiierience  to  Box  1500, 
Ekiitor  &  Publisher.  Enclose  recent 
samples  of  writing,  particularly  fea¬ 
ture  work. 


ASSOCIATE  EDITOR  who  can  double 
on  some  sports  for  twice-a-week  paper. 
Area  5.  Send  full  resume  and  salary 
expected.  Box  1520,  Editor  &  Publisher. 


REPORTER 


CAPABLE  reporter  for  general  news  i 
coverage  on  award-winning  newspaper  1 
of  5,400  circulation  in  progressive  j 
northeastern  Indiana  city  of  8,600  | 
population.  Top  pay.  Hospital  and 
surgical  plan.  Pay  while  sick.  Liberal  \ 
group  life  insurance  and  excellent  1 


EDITORS 

Newspapers,  Inc.,  seeks  outstand¬ 
ing  men  and  women  for  positions 
as  editors  of  community  news¬ 
papers  in  Kentucky  and  Indiana. 
Editorial,  make-up  experience 
necessary.  Send  resume,  including 
salary  requirements,  to: 

william  E.  Matthews 
P.O.  Box  I  10 

Shelbyville,  Kentucky  40065 


tur.  Ill.— 62525. 

niE  BALTIMORE  SUN 
Local  News  Department  interviewing 
applicants  for  positions  as  reporter 
and  makeup  editor.  Reporters’  starting 
salaries  $6,400  to  $11,400  depending  on 
experience.  Makeup  editor  starts  at 
$12,000.  Reporting  jobs  offer  an  oppor¬ 
tunity  for  a  wide  range  of  experience 
in  news  gathering  in  a  growing,  color¬ 
ful  metropolitan  area  on  a  paper  with 
a  solid  reputation  in  foreign  and  na¬ 
tional  coverage  as  well.  M^eup  editor 
I  will  deal  exclusively  with  local  pages 
;  in  the  Sun’s  composing  room.  Write  full 
j  details  to  William  F.  Schmick  3rd,  City 
1  Editor,  Baltimore  Sun,  Baltimore, 
.  Maryland — 21203. 


group  life  insurance  and  excellent  i  - -  INVESTIGATIVE  REPORTER  for  top- 

pension  plan,  both  carried  with  Lincoln  '  REPORTER  for  hard-hitting,  award-  rated  Florida  TV  station.  Must  be  self- 
Life  and  both  company-paid.  Ideal  j  winning  daily.  You’ll  gain  experience  starter;  combining  aggressiveness  with 
working  conditions  in  modern  equipped  quickly  as  part  of  a  young  and  aggres-  maturity  and  go^  judgment  ...  a 
and  air-conditioned  plant.  ’Two  weeks  |  sive  team.  Write:  Dick  Merelo,  Man-  chance  for  the  kind  of  reporting  you 
paid  vacation.  We  pay  moving  ex-  aging  Editor.  The  Daily  Advance,  Dov-  set  your  teeth  into.  Equal  Oppor- 

penses.  Modern,  well-located,  gas-  er,  N.J. — 07801  ;  or  call  (201)  366-3000.  tunity  Employer  (M/F).  Box  1599,  Ed- 
heated  home  available.  $80  monthly.  _ _ _  itor  &  Publisher. 

We  pay  first  month’s  rent.  Write  de-  _ _ _  _ — - 

tails.  Strictly  confidential.  Evening  NATION  S  FASTEST-GROWING  sub-  3  REPORTERS  FOR  EXPANDING 

~  “  ■  ■  . .  ■  "  ■  SOUTH  FLORIDA  P.M. 

BOX  1611,  EDITOR  &  PUBLISHER 


News-Banner,  Bluffton,  Indiana,  46714.  |  urban  daily  newspaper  operation  seeks  I  SOUTH  FTXIRIDA  P.M. 

James  Barbieri.  Call  (219)  824-0322.  |  ^p  caliber  general  assignment  reporter  BOX  1611,  EDITOR  &  PUBLISHER 

- - for  local  news  staff.  Prefer  college  !  — — - — - 

GROWING,  AWARD-WINNING  Pacific  I  sraduate  with  some  experience  on  Mid-  I  EXPERIENCED  EDITOR  for  newspa- 
Northwest  small  daily  (15,000  circula-  j  west  newspaper.  Excellent  opportunity  per’s  once-a-week  women’s  supplement 
tion)  creating:  new  position  of  copy  I  advancement  Send  resume  and  (magrazine).  Must  be  creative,  strong 
editor.  Seeks  journeyman  who  can  as-  l  sample  chps  to:  Kenneth  A.  Knox,  Ex-  on  writing,  makeup.  Published  Nov. 
sist  news  editor  with  some  makeup;  j  Faaaock  Publications,  through  March.  Resume  to  Box  1618, 

should  be  able  to  report  to  break  Arlington  Heights,  Ill.  60006.  Editor  &  Publisher. 


%  *  '  !  sist  news  editor  with  some  makeup;  wutive  Editor,  Paddock  Pub 

Please  send  complete  remimi  in-  should  ‘'e  able  to  report  to  break  Arlington  Heights,  Ill.  60006. 

eluding  educational  background.  routine;  n^s  ^tensi^ve  newsroom  ex-  - - - 

salaries  earned,  and  all  refer-  perience.  Box  1533.  Editor  &  Publisher.  ■m||||||||||u,|||||||||||||||||||||||||||||||,|,| 

‘  ijlllllllillllllllllllllllllllllllllllll 

work  on  better-than-average  newspaper.  _ _ _ 

Fine  opportunity  for  writer  who  takes  .  ■  iHl 

ADVERTISING  REP  for  well-equipped  pride  in  his  (or  her)  work  and  wants  W  ■  ■ 

Florida  offset  shopper.  Must  be  experi-  job  with  future.  Good  salary.  Box  1550,  >  ■  ■  ■ 

enced  in  sales,  layout,  and  able  to  ae-  Editor  &  Publisher. _  ™  * 

cept  responsibility.  You’ll  be  proud  to  i  ALASKA  OFFSET  DAILY  seeking  i  ~ 

represent  us!  Confidential.  Write  Box  general  assignment  reporter  with  sev-  j 

1400,  Editor  &  Publisher.  era!  years  experience  who  can  use 

_  camera  to  fill  out  3-man  editorial  staff. 

Assignments  will  include  police,  court, 

A  ri\/CDTICIM^  C  A  I  CC  affairs,  sports,  features  and  rx-  The  Miami  News  is 

AUVtK  I  IbllNt?  oALto  casional  turns  on  desk.  Send  samplM  ;  for  local  news  and 

I  work,  resume  and  references  to  must  have  a  na«« 

Wilmington,  Delaware  Lew  williams.  Daily  News,  Box  79,  I  small  as  well  as 

Mr\A/C  l/^IIDKIAl  !  Ketchikan.  Alaska— 99901. - -  .  stories  spring  fror 

|\|  tVv  O-JOU  KN  AL  1  SPORTS  WRITER:  some  general  re-  You’ve  got  to  be  g 

porting:  knowledge  photography  help-  j  make  it  mean  son- 

;  ful.  Five-day  afternoon  paper,  offset.  be  young  enough  ti 

New  and  interesting  opportunity  1  (Congenial  staff.  Good  salary,  fringes,  vye  offer  good  pay, 

available  immediately  for  man  or  hunting,  fishing.  City  of  8,000.  Ne«^  =  resume  with  salarv 

woman  with  experience  in  adver-  immediately!  Daily  Journal,  Devils  = 

tising  sales.  Top  salary  incentive  Lake.  N.Dak. — 58301. _  =  ■ 

and  employee  benefits.  MUSIC  CRITIC— Michigan  newspaper  ' 

needs  reporter  qualified  to  review  sym-  «  .| 

News-Journal  Company  e&Xrtf^Appt-^^iand  T  Mar-  m 

9899  (ffi  .|j||||||M^^  ...  l 


CITY  EDITOR 


New  and  interesting  opportunity 
available  immediately  for  man  or 
woman  with  experience  in  adver¬ 
tising  sales.  ’Top  salary  incentive 
and  employee  benefits. 


News-Journal  Company  |  ^^^X^tf^App^fl 
831  Oranae  St.,  tin.  Managing  Editor,  ’ 

\A/-I  •  X  ni  OQOO  "a'-  Mich.— 4851 

Wilmington,  Dela. — 19899  1  234-7611. 

EDITOR  8c  PUBLISHER  for  October  31,  1970 


The  Miami  News  is  looking  for  a  real  hustler  with  an  eye 
for  local  news  and  the  talent  for  getting  things  done.  You 
must  have  a  passion  for  covering  the  community — the 
small  as  vvell  as  the  big — because  you  know  the  best 
stories  spring  from  good,  hard,  basic  news  coverage. 
You’ve  got  to  be  good  enough  to  get  the  news  first,  and 
make  it  mean  something  to  our  readers.  You’ve  got  to 
be  young  enough  to  think  and  act  fast.  For  these  things, 
we  offer  good  pay,  Miami  living,  and  a  top  job.  Send  full 
resume  with  salary  expected  to  Jack  Cort: 

MIAMI  NEWS 

Box  615,  Miami,  Florida — 33152 


An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 

AGGRESSIVE,  YOUNG  PUBLISHER 
of  outdoor  si>orts  monthly  seeks  similar 
hard  chargin’  and  talented  MANAG¬ 
ING  EDITOR  and  DISPLAY  AD  MAN, 
OR  COMBO  to  round  out  man/wifa 
and  pro  editor  team.  Beginners^  O.K.  if 
you  can  master  our  field  overnight  and 
do  all.  $7,200  enough  to  start  in  lovely 
community  just  a  skip  from  big  Zone 
2-3  city;  plus  like  bonus;  and  heavy 
option  plan.  If  you’ve  got  it  and  willing 
to  put  all  on  the  line  for  chance  in¬ 
side  a  gold  mine,  sell  me  in  one  com¬ 
plete  letter. 

BOX  1588,  EDITOR  &  PUBLISHER. 

NEEDED  SOON:  Experienced  reporter 
to  take  over  news  editor’s  job  on 
strong  county-seat  offset  weekly,  south¬ 
ern  Indiana.  Good  living  area,  near 
i~e<‘reation.  Phone  now  (812)  3.58-2111. 

SPORTS  COPY  EDITOR 

Leading  metropolitan  daily  in  Region 
1  wants  deskman  for  sports  depart¬ 
ment,  regarded  as  one  of  the  l:^t. 
Experience  preferred,  but  will  consider 
potential.  Good  salary  and  fringe  ben¬ 
efits.  Box  1590,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL _ 

OPPORTUNITIES  in  news,  sports  and 
family  coverage  on  Philadelphia  area 
newspaper.  Box  1592,  Editor  &  Pub¬ 
lisher. 

REPORTERS  for  70,000  afternoon- 
Sunday  prize-winner;  prime  news  area; 
metropolitan  advantages,  standards,  j 
pay,  top  editors,  professional  group  po-  i 
tential.  Zone  5.  Box  1620,  Editor  & 
Publisher. 

MANAGING  EDITOR 
Weekly  modern  offset  operation 
in  expanding  Southern  area 

Very  successful  medium-sized  weekly 
requires  combination  of  business-ori¬ 
entated  editor-writer.  May  go  daily. 
Must  have  experience  in  personnel  man¬ 
agement,  strong  desire  for  "local  news’’ 
journalism,  an  interest  in  semi-rural 
community.  Unique  opportunity  for  the 
right  manager.  Area  3.  Send  full  re¬ 
sume  to  Box  1616,  Editor  &  Publisher. 

INVE.STIGATIVE  REPORTER  for 
new  Boston  magazine:  knowledgable, 
gutsy.  We  offer  freetlom  plus  fair  sal¬ 
ary,  Write  Box  1605,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


MISCELLANEOUS 


CLASSIFIED  ADVERTISING 
Order  Blank 


lip  Code 


Authorized  by 


ClaMifleafion 


OPENINGS  IN  PENNSYLVANIA— all  < 
types.  Write:  Pennsylvania  Newspaper  ] 
Publishers’  Association.  2717  N.  Front  i 
St..  Harrisburg,  Pa. — 17110,  j 

OPERATORS — MACHINISTS  ! 

i  PHOTON  200  OPERATORS  and/or  713  ! 
i  Technician  to  work  in  non-union  com-  I 
j  mercial  shop  in  large  metropolitan  j 
printing  center.  Box  1248,  Editor  &  , 

I  Publisher.  I 

OPERATOR  with  floor  exi>erience ;  old,  ' 
established  6-person  job  shop ;  excellent 
equipment.  Top  wages,  hospitalization,  ; 
insurance  and  retirement.  Ideal  cli-  I 
mate.  Advancement  opportunity,  Ros-  i 
well  Printing  Co.,  Roswell.  N.M. —  ' 
88201.  I 

MACHINIST  —  Permanent  situation. 
Need  someone  experienced  on  Elektrons, 
Fairchild  tape  operation,  regular  Lino¬ 
type  machines,  Ludlow,  etc.  This  news-  I 
paper  offers  excellent  fringe  l)enefit8 
including  Blue  Cross,  Blue  Shield,  Ma¬ 
jor  Medical  coverage,  vacations  and 
other  advantages.  Union  or  eligible. 
Write  W.  Z.  Thompson,  General  Fore¬ 
man,  Lexington  Herald-Leader  Co.,  229- 
I  239  W.  Short  St.,  Lexington,  Ky.  40507. 

,  MACHINIST,  days,  full-time;  perm.a- 
nent.  Area  2.  Photon  260  and  560’s.  I 
Top  wages — all  benefits.  Write  Box  : 
1522,  Editor  &  Publisher. 

MACHINIST  WANTED— Must  be  cap-  I 
able  of  maintaining  3  Linotypes  and 
2  Elektrons;  also  3  Fairchild  Perfor¬ 
ators.  Wonderful  opportunity  for  qual-  | 
ified  person.  Union  shop.  Write  Box  i 
478,  Utica.  N.Y.— 13503. 

MACHINIST — Permanent  position  lo¬ 
cated  in  Florida.  6-day  Daily.  All  ben¬ 
efits  including  insurance,  vacations, 
pension  plan,  sick  leave,  etc.  Present 
equipment  is  hot  metal.  Immediate 
plans  for  engraving  plant  and  cold 
tyi)e.  Prefer  experienced  person  both 
i  in  hot  and  cold  meta!.  Beautiful  place 
I  to  live,  goed  schools,  within  driving 
I  range  of  4  universities.  Apply  Box 
i  1600,  Editor  &  Publisher. 


HELP  W  ANTED 


PRESSMEN-^TEREOTYPERS 

BEAUTIFUL  SARASOTA.  FLORIDA 
has  much  to  offer  for  year-round  living. 
Need  experienced  person  for  combina¬ 
tion  department  with  8-unit  Hoe. 
$153.75  for  37i/4-hour  week  (nights). 
Fringe  benefits.  Contact  Personnel  Of¬ 
fice.  The  Herald-Tribune  &  Sarasota 
Journal,  P.O.  Box  1719,  Sarasota.  Fla., 
—33578  ;  or  phone  (813)  958-7755. 

THE  LARGEST  WEB  OFFSET 
PLANT  IN  N.Y.C.  HAS 
SEVERAL  CHOICE  OPENINGS  FOR 

WEB  OFFSET 
PRESSMEN 

Experience  on  Goss  Urbanite  or  Cot- 
I  trell  V-22  is  required.  High  salary,  ex- 
!  cel  lent  benefits,  stock  options  etc. 
Company  has  living  accommodations 
available  for  pressmen  and  families. 
Call  collect  (212)  629-2900. 

j  OFFSET  PRESSMAN  experienced  on 
I  Goss  Urbanite,  Suburban  or  similar. 
High  wages — all  fringe  l)enefits  includ¬ 
ing  non-contributing  retirement.  Fine 
opportunity  with  fast-growing  organiza¬ 
tion.  Located  in  Zone  5.  Please  state 
experience  and  give  home  ’phone  num¬ 
ber  in  first  reply.  Box  1485,  Elditor  & 
Publisher. 


Assign  a  box  numbar  and  mail  my  replies  daily 


To  Run: 


Mail  to; 


PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  m 


PHOTOCOMPOSITION 

j  MANAGER 

I  PHOTOCOMPOSITION  ; 

i  DEPARTMENT  I 

I  National  weekly  (Zone  2)  needs  aggres¬ 
sive,  e.xperienced  photocomposition  de¬ 
partment  manager.  Should  be  computer- 
oriented  ;  manag^ent  ability  is  essen- 

_  tial.  Send  resume  to  Box  1612,  Editor 

O  &  Publisher. 

I 

_  PHOTOGRAPHY  | 

j  PRIZE-WINNING  DAILY  and  Sunday 
I  newspaper  in  Area  5  needs  fifth  person 
j  in  Photo  Department  that  handles  all 
news  and  advertising  pictures  as  well 
as  Photo-Lathe  engraving.  Our  32,000 
circulation  newspaper  is  located  in  a 
community  of  50,000,  within  an  hour’s 
driving  distance  of  major  Midwest  city. 
Five-day.  43-hour  work  week  in  con¬ 
genial,  professional  surroundingrs.  Go^ 
pay.  many  fringe  benefits,  top  job  se¬ 
curity.  Tell  all  first  letter;  you’ll  hear 
from  us.  Box  1580,  Editor  &  Publisher. 

TOP  BOSTON  DAILY  seeking  a  pho¬ 
tographer:  metropolitan  daily  experi¬ 
ence  preferred,  but  would  consider  an 
^  aggressive,  hard-working  applicant  of 

I  lesser  experience  to  fill  this  excellent 
opportunity  on  a  top  photographic  staff. 
Send  resum4  in  confidence  to  Box  1610, 
Editor  &  Publisher. 

IP  YOU’RE  A  CHIEF  PHOTOGRAPHER 

I  who  knows  how  newspapers  should 
treat  pictures — is  tired  of  taking 
check-passing  photos — wants  to  work 
=  for  an  Ohio  A.M.  metro  that  show- 
g  ,  cases  top  work  and  can  lead  a  talented, 
g  award-winning  staff,  write  or  ’phone 
)rk,  New  York  10022  =  (collect)  Ralph  Langer,  Managing  Edi- 
=  tor,  'The  Journal  Herald,  37  S.  Lud- 
^  low  St..  Davton.  Ohio — 45401.  Ph: 
(513)  223-1111. 


PRINTERS 

OFFSET-LP  PRINTER :  darkroom  tech¬ 
nician.  Ebcperienced.  All  benefits.  Write 
for  interview.  Alan  Poe,  The  Fauquier 
Democrat.  Warrenton,  Va. — 22186. 

COMBINATION  MAN,  experienced,  for 
5-day  13,500  circulation  afternoon 
daily  in  southwestern  Penna.,  east  of 
Pittsburgh.  Good  scale,  most  fringe 
benefits.  37i/6-hour,  5-day  week,  all  day¬ 
light.  Week-ends  off.  Hot  metal,  union 
shop.  Chance  for  move  up  from  smaller 
shop.  Bustling  area.  (Contact:  J. 
Thomas  Brooks,  Supt.  The  News-Dis¬ 
patch,  Jeanette,  Pa. — 15644,  Ph:  (412) 
523-6541. 


PRODVCTION 

COMPOSING  ROOM  FOREMAN  with 
experience,  ability  to  organize  and  su¬ 
pervise  for  production  efficiency  and 
reduced  man /hours.  Hot  metal  produc¬ 
tion;  union.  Excellent  medium  daily  in 
Zone  1.  Write  complete  details  to  Box 
1572,  Editor  &  Publisher. 

PRODUCTION  SUPERINTENDE^JT 
for  southern  California  27,000  circula¬ 
tion  6-<la.v  daily.  Hot  metal  shop  with 
14  Linotypes.  Some  typesetting  done  by 
utilizing  computer  syst^n.  Outstanding 
company  benefits  and  secure  future  for 
a  cost-conscious  person  who  can  direct 
and  produce  in  an  open  shop.  Send 
resume  to  Box  1606,  Editor  &  Pub¬ 
lisher. 

COMPOSING  ROOM 

SUPERINTENDENT 
Medium-size  offset  newspaper  in  the 
Great  Northwest  is  looking  for  a  prov¬ 
en  leader  who  has  a  good  technical 
background  in  typography,  a  practical 
knowledge  of  systems  and  computer 
applications.  Even  more  important,  a 
person  with  the  ability  to  motivate 
others  and  who  is  results-oriented,  ca¬ 
pable  of  co-ordinating  and  organizing 
an  efficient  operation.  Top  salary  and 
benefits  for  the  right  applicant.  Send 
resume  and  salary  requirements  to: 
Box  1602,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

SPORTS  PROMOTION 
North  Carolina-based  agency  needs 
young  sports  expert  as  business  man¬ 
ager  for  traveling  show  team.  Box  1585, 
Eclitor  &  Publisher. 


NATIONAL  WA’TER  U’HLITY  needs 
experienced,  creative  public  relations 
director  for  multi-company  oi)eration 
headquartered  in  Zone  5.  Utility  back¬ 
ground  desirable  but  not  essential. 
Must  be  good  writer  able  to  work  with 
top  management  in  developing  cus¬ 
tomer  and  employee  relations  programs. 
Excellent  career  opportunity.  Send 
resum4  indicating  present  earnings  to 
Box  1594,  Editor  &  Publisher. 
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HELP  WANTED 

POSITIONS  WANTED  S 

POSITIONS  WANTED 

POSITIONS  WANTED 

PUBLIC  RELATIONS  ' 

EDITORIAL 

EDITORIAL  i 

PRINTERS 

REPORTER 
TO  SWITCH 
TO 

PITBIJC 

RELATIONS  I 

If  you’re  earning  between  $8,000  ! 

and  $12,000  ...  i 

And  if  you’re  a  news  or  feature 
writer  on  a  daily 

and  ready  to  start  I 

earning  more  money  on  the  ' 

public  relations  side  in  the 
New  York  area  ... 

Then  rush  us  your  resumd.  i 

As  the  leading  recruiter 
of  public  relations  men  and 
women,  we  have  several 
searches  on  tap  for  giant 
Blue  Chip  corporations  and 
PR  agencies  in  the  N.Y.  area. 

Our  fees  are  paid  by  management. 

EDWIN  B.  STERN 

Executive  Recruitment.  15  E.  48.  N.Y.C 


GOOD,  SOLID  NEWS  WRITER 
Chance  to  step  up  for  a  writer  with 
from  two  to  five  years’  newspaper  ex-  j 
perience  (small-town  background  would  , 
l)e  fine)  who  would  like  to  fill  a  news  I 
writing  spot  with  a  large  Ohio  com-  \ 
pany.  This  is  a  press  relations  job  , 
covering  a  wide  area  of  Ohio,  requir-  j 
ing  ability  to  deal  with  newspaper  peo¬ 
ple  at  their  own  level,  and  accurate  ] 
writing:  knowledge  of  photography,  ] 
advertising,  radio  and  television  would 
t)e  desirable.  Resident  of  Ohio  or  neigh¬ 
boring  state  preferre<l.  Send  facts  about 
yourself,  including  educational  back¬ 
ground  and  experience,  present  salary  I 
and  references,  to  Box  1577,  Etlitor  & 
Publisher. 


NEWS  EXECUTIVE,  fully  experienced  , 
all  phases  newsroom  management, 
seeks  post  at  helm  of  quality  daily. 
Started  on  medium  daily,  moved  to 
1  prestige  metro  where  ran  '76-man  local 
i  staff :  now  news  magazine  executive. 

1  Age  46.  BA — excellent  record.  Box 
I  1524,  Editor  &  Publisher. 

NEWSMAN  desires  to  become  ap-  ; 

I  prentice  copy  editor  in  or  near  large  , 

I  city.  Opixtrtunity  to  copyedit  more  im-  i 
ix>rtant  than  salary.  M.S.  Columbia  ; 

,  Journalism  School.  Box  1512,  Editor  | 
i  &  Publisher.  | 

COLLEGE  EDITOR  with  M.A.  in  I 
Journalism  and  B.A.  in  English  educa-  j 
tion  seeks  reporting  job  on  daily.  Ex-  i 
j  perienced  as  education  reporter.  Wili 
I  go  anywhere.  Box  1604,  Editor  &  Pub¬ 
lisher. 

I  1970  J-SCHOOL  GRAD,  recently  de- 
I  cided  to  postpone  grad  school.  Good 
j  writer,  with  interpretive  skills.  Can 
j  blend  speed,  accuracy.  Pro  experience 
j  in  PR.  newspapers.  Want  news  job  in  , 
I  Midwest  or  West.  Resume  available,  j 
Box  1534,  Editor  &  Publisher. 


SALESMEN 

AGEINT  to  sell  cartoons  for  advertis¬ 
ing,  sports  art.  and  portraits.  Bo.x  1609, 
Eklitor  &  Publisher. 


POSITIONS  W.4NTED 
ADMINISTRATIVE 

GENERAL  MANAGER  or  sales  man¬ 
ager — 20  years’  experience  with  same 
company,  in  highly  competitive  market. 
Age  45.  Box  1492,  Editor  &  Publisher. 


TOP  ADVEim.SING  AND  SALES 
PROMOTION  MANAGER 
Solid  advertising  background  gained 
from  both  sides  of  the  desk.  Cost-con¬ 
scious,  promotion-oriented  young  exec¬ 
utive  desires  to  put  proven  experience 
to  work  in  challenging  position.  Suc¬ 
cess  record  includes  all  media,  letter- 
press,  offset,  copy,  layout,  sales.  $14M- 
plus.  Box  1586,  Editor  &  Publisher. 

GENERAL  MANAGER— Central  plant, 
weekly,  small  daily.  Double  as  adver¬ 
tising.  circulation  or  production  man¬ 
ager.  Zone  4.  C.  Butcher,  5080  Silver 
Hill  Ct..  Suitland,  Md.— 20028.  Ph: 
(.301)  736-4451. 


!  WRITER-EDITOR,  32.  seeks  career 
;  challenge.  J-grad,  8  years’  industrial  i 
!  publications  experience:  responsible:  ^ 

I  excellent  references.  Box  1531,  Editor  ; 
&  Publisher.  | 

COMPETTENT  WRITER-EHITOR  needs  . 
job  he  can  do  at  home.  Box  1536,  Edi-  j 
tor  &  Publisher.  | 

!  INVESTIGATIVE  REPORTER— author  i 
;  of  several  major  national  magazine  I 
stories,  former  newspaper  reporter —  , 
seeks  interesting,  challenging  job  or 
assignment.  Single.  Box  1567,  Editor 
&  Publisher. 

AMERICAN  REPORTER-EDITOR,  35, 
stranded,  broke  in  London  after  suc¬ 
cessfully  swimming  English  channel 
!  Sept.  21 — seeks  spot  Europe  or  any¬ 
where  outside  U.S.A.  Prefer  sunshine,  ; 

J  water.  Heavy  desk,  makeup,  general 
I  reporting  experience.  Anything  con¬ 
sidered.  Box  1571,  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN.  41,  has  . 
B.S.,  M.S.  degrees,  wife  and  6  kids.  ^ 
Needs  job.  Former  managing  editor.  I 
I  siiecial  sections  editor.  In  "Who’s  Who” 

I  West.  Prefer  Rocky  Mountain  West. 

I  Box  1579.  Editor  &  Publisher.  I 

I  TWO  YOUNG.  ENERGETIC,  experi- 
'  enced  journalists  wish  to  revive  strug- 
I  gling  newspaper.  Have  four  degrees.  | 
!  Any  area.  Will  sacrifice  time  and  sal-  ; 
I  ary  for  responsibility  and  creative  lati-  j 
I  tude.  Box  1581,  Editor  &  Publisher.  I 

I  WRITE  ON :  edit,  too.  Acrossboard  ex¬ 
perience  IT.S.  and  abroad,  primed  for 
winning  results  and  long  haul.  36. 
Box  1582,  Editor  &  Publisher. 

ARMY  LIEUTENANT,  returning  from 
Vietnam  in  late  November,  looking  for 
I  lieginning  general  reporting  position. 

Age  28  ;  single ;  Phi  Beta  Kappa  :  edited 
I  college  paper:  two  years’  grad  work; 
battalion  public  information  officer  in 
Army.  Would  prefer  post  with  daily  in 
city  of  50,000-100.000  in  Zone  3.  5,  7 
or  8.  Box  1568,  ^itor  &  Publisher. 

I  FORMER  reporter  and  sportswriter  for 
250,000  circulation  Western  daily  for 
I  five  years  seeks  reporting  or  sports- 
I  writing  job  with  newspaper  with  high 
standards.  Age  34.  Now  writing  news¬ 
letter.  If  intelligence,  talent,  motiva¬ 
tion  count,  contact  me.  Box  1615,  Edi- 
I  tor  &  Publisher. 


YOUNG  POLITICAL  SCIENTIST 
(M.A.,  Phi  Beta  Kappa)  seeks  more 
active  challenge  with  Zone  9  daily.  Col¬ 
lege  news  and  professional  research  ex¬ 
perience.  Box  1596,  Editor  &  Publisher. 

YOUNG  NEWSMAN  anxious  to  get 
professional  start  on  Midwest  daily.  J- 
grad:  willing  to  try  anything.  Box  1613, 
Editor  &  Publisher. 

EXPERIEINCEI)  REPORTER.  27, 
M.A.,  Stanford  grad,  seeks  job  in 
Zones  1,  2  or  9.  Reply  Box  1587,  Editor 
&  Publisher;  or  call  (703)  389-9706. 


FREE  LANCE 

FEATURE  WRITING,  HUMOR— As¬ 
signments  wanted  on  free-lance  basis 
in  Delaware  Valley  area.  Ten  years’ 
experience.  Box  1528,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHY 

SEASONED  PHOTOGRAPHER.  20 
years’  as  staffer  on  1-million  circula¬ 
tion  daily  in  Zone  9,  seeks  position  as 
Picture  Editor  or  Chief  Photographer 
on  photo-conscious  daily  or  magazine. 
Experience  in  editing,  page  layout  and 
captioning.  Box  1644,  Editor  &  Pub¬ 
lisher,  or  call  (714)  327-0110. 

COMPETENT,  ENTERPRISING, 
award-winning  staffer,  1-2  on  medium 
Midwest  daily,  desires  change  to  spe¬ 
cialized  or  department  head  position ; 
20  years’  exiierience.  Family  man ;  mild 
climate  helpful.  Excellent  clips  and 
references.  Box  1617,  Editor  &  Pub¬ 
lisher. 


FOREMAN — a  ‘take  charge’  pro  that 
knows  his  business,  ITU  law  and  peo¬ 
ple.  Metro  daily  or  challenge.  Know 
all  hot-metal,  photocomp  and  offset. 
Ph:  (314)  231-7200,  ext.  1403. 

20  YEARS’  EXPERIENCE  as  working 
foreman-printer:  makeup,  hot  metal : 
small  daily  machinist;  non-union.  In¬ 
terested  in  offset.  Resume  on  request. 
Box  1329.  Editor  &  Publisher. 

PRINTER,  2-y3ar  ITU  member  ;  hot  or 
cold-type.  Age  27,  married,  2  years’ 
college.  John  B.  Hendrix,  327  Cordova 
Road,  West  Palm  Beach,  Fla. — 33401. 
Ph :  residence  (305)  832-5608 ;  business 
832-0178. 


PRODVCTION 

PRODUCTION  MANAGER  —  book  or 
newspaper.  R.I.T.  graduate  in  print¬ 
ing;  strong  offset  or  LP.  In-plant  ex¬ 
perience  with  8  years’  office  super¬ 
vision.  28  years,  married.  Efficient,  de¬ 
pendable,  industrious.  Box  1523,  Edi¬ 
tor  &  Publisher. 

PRODUCTION  MANAGER— 14  years’ 
experience,  cold-type  or  hot.  Age  37. 
Complete  resum4.  Box  1487,  Editor 
&  Publisher. 


PRESSMEN— STEREOTYPERS 

WEB  OFFSET  PRESSMAN  with  Plate 
and  Stripping  experience.  Goss  Sub¬ 
urbanite  or  Urbanite  press  preferred. 
Wishes  to  relocate  in  Area  6.  Avail¬ 
able  after  Jan.  1.  H.  L.  Wilson.  Rte. 
3.  Hillcrest  Drive,  Festus,  Mo. — 63028. 

OFFSET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experienced 
in  camera,  plate-making,  pressroom  and 
color;  have  7  years’  LP  and  5  offset 
Urbanite.  Presently  superintendent — 
prefers  same  position.  Box  1326,  Editor 
&  Publisher. 


FOREMAN/PRODUCTION  MANAGER 
I  Experienced  all  phases  daily  newspaper, 
i  .Systems-oriented.  Presently  Superin¬ 
tendent  of  100-man  Composing  Roora, 
with  latest  computerized  news  and  ad 
cHiuipment.  Excellent  production  record. 
Want  to  relocate.  Recommendations 
and  resume  upon  refiuest.  Box  1607, 
Editor  &  Publisher. 

PRODUCTION  ENGINEER— 16  years’ 
experience  in  all  phases  of  production 
and  plant  construction  and  operation 
with  large  metropolitan  daily.  Desires 
j  to  return  to  newspai>er  work.  Jack  K. 

!  Seale.  1241  No.  Morocco  Ave,,  Dallas, 
Texas— 75211. 


i  PUBLIC  RELATIONS 

MAJOR  LEIAGUE  Baseball  Publicist, 
with  Communication  Arts  degree  and 
solid  journalism  experience,  available 
for  professional  or  collegiate  sports  pub¬ 
lic  relations  position.  Box  1593,  Editor 
&  Publisher. 

ENTHUSIASM  —  ABILITY  —  I  have 
I  both  plus  experience  in  journalism  and 
I  photography.  Will  locate  anywhere. 
!  Good  recommendations.  Box  1591,  Edi- 
i  tor  &  Publisher. 


WOULD  LIKE  TO  RELOCATE:  35-  WTLL  TAKE  ON  your  information, 
I  year-old,  experienced  on  single  and  '  communications  tasks.  Solid  news,  PR 
;  double  width  press.  Call  or  write:  Rich-  |  background  :  transportation-oriented  but 
;  ard  L.  Temple.  49  Brownell  St.,  Attle-  I  ready  for  other.  Washington.  D.G.  area, 
j  boro.  Mass.— 02703.  Ph:  (617)  222-6463.  j  Box  1603,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identHicatien 


ARTISTS  1  battalion  public  information  officer  in 

^  ‘  Army.  Would  prefer  post  with  daily  in 

city  of  50,000-100.000  in  Zone  3.  5,  7 
EDITORIAL  CARTOONIST  or  8.  Box  1568,  Editor  &  Publisher. 

HUMOROUS.  HARD-HITTING  |  _ 

Desires  position  metropolitan  daily  ,  , 

Box  1562  Editor  &  Publisher  FORMER  reporter  and  sportswriter  for 

250,000  circulation  Western  daily  for 

_ _ _  I  five  years  seeks  reporting  or  sports- 

niSPi  AV  AnVK’ft’rtKITVr'  writing  job  with  newspaper  with  high 

■_  standards.  Age  34.  Now  writing  news- 
—  letter.  If  intelligence,  talent,  motiva- 
AD  MANAGER,  47,  BJ.  21  years’  tion  count,  contact  me.  Box  1615,  Edi- 
Southern  weeklies,  small  dailies,  9  off-  tor  &  Publisher. 

set.  Box  1608.  Ekiitor  &  Publisher.  _ 

-  BEGINNING  REPOR’TE’R— short  on 

TOP  RETAIL  SALEISMAN  seeks  experience,  long  on  talent  and  initiative 
growth  position.  Prefer  Zones  4  or  6 ;  looking  for  chance  to  demonstrate  news 
no  hurry  as  presently  employed  30M.  ability.  B.A..  experience  on  student 


Box  1546,  Editor  &  Publisher. 


newspaper.  Military  completed.  Box  . 
1589,  Mitor  &  Publisher. 


NOW  15  YEIARS’  advertising  manager 

large  volume  weekly:  smaller  daily,  REPORTEIR/PHOTOGRAPHER,  25,  J- 
general  community  newspaper  back-  grad  -4-  3  years’  experience  suburban 
ground;  LP — offset:  good  on  promo-  daily,  seeks  interesting  position  with 
tions,  retail  stores:  g<x>d,  fast  layouts,  progressive  newspaper.  Box  1614,  Edi- 
copy.  Box  1567,  Editor  &  Publisher.  tor  &  Publisher. 
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Shop  Talk  at  Thirty 

Ity  Rol>ert  U.  Brown 

The  need  to  know 


Mexico  City 

To  open  its  discussion  of  re¬ 
strictions  on  freedom  of  the 
press  in  this  hemisphere,  the 
Inter  American  Press  Associa¬ 
tion  scheduled  a  panel  session 
on  the  subject:  “The  need  to 
know;  the  meaning  of  a  free 
press.” 

The  program  committee 
thought  such  a  discussion  on  the 
meaning  of  a  free  press  would 
set  the  stage  for  what  was  to 
come. 

The  panelists  let  it  be  known 
quickly  that  in  their  opinions 
the  semi-colon  should  have  been 
omitted  and  the  session  should 
have  been  titled:  “The  need  to 
know  the  meaning  of  a  free 
press.” 

Elsa  Arana  Freire,  in  exile 
as  editor  of  a  weekly  magazine 
for  La  Prensa,  Lima,  Peru,  and 
now  representing  Vision  in 
Mexico  City,  spoke  of  the  haz¬ 
ards  of  “compliant  self¬ 
censorship”  which  is  being 
forced  upon  some  Latin  Ameri¬ 
can  newspapermen  by  their 
governments. 

Speaking  of  the  many  inter¬ 
pretations  of  what  constitutes  a 
free  press,  she  said  “I  do  not 
intend  to  analyze  the  govern¬ 
ments  which,  in  order  to  sur¬ 
vive,  silence  or  impair  the  effec¬ 
tiveness  of  the  news  media. 

“But  I  am  going  to  refer  to 
a  phenomenon  that  should  be  a 
cause  for  deep  concern  of  jour¬ 
nalists  throughout  the  Americas 
and  throughout  the  world.  In¬ 
timidated  by  pressures  of  all 
kinds  (political,  economic,  cul¬ 
tural  or  social)  journalists  are 
lieginning  to  show  signs  of  a 
fatal  illness  that  arises  from 
fear  of  the  powers  held  by  cer¬ 
tain  authorities,  which  is  trans¬ 
lated  into  compliant  self-cen¬ 
sorship. 

“This  epidemic  has  tended  to 
become  generalized  and  can 
mean  the  deathblow  of  free 
speech,  whether  written  or  spo¬ 
ken. 

“I  would  like  us  to  stop  and 
consider  the  initial  caution  that 
makes  us  prudent  and  ends  by 
making  us  accomplices,  when 
dealing  with  facts  (let  alone 
opinions) . 

“I  would  like  to  stress  the 
painful  phenomenon  of  many 
so-called  free  presses  which,  by 
lying  to  themselves,  lie  to  oth¬ 
ers. 

“I  would  like  to  appeal  to 
your  conscience  to  ask  if  in 
many  cases  and  for  reason  of 
survival  (however  invalid)  we 


are  not  committing  the  very 
grave  error  of  feeling  crushed 
by  the  phantoms  of  our  own 
creation,  phantoms  that  rejoice 
in  our  fears  .  .  . 

“It  is  not  a  case  then,  of  dic¬ 
tatorships  that  demolish  the 
freedom  of  the  press  but, 
rather,  the  destruction  of  our 
profession  which,  one  might  say 
is  more  a  mission  than  a  voca¬ 
tion. 

“And  to  fulfill  that  mission 
one  must  fight  fear  and  write 
the  truth.  This  is  the  outline  of 
my  presentation,  for  I  believe 
that  betrayal  of  free  speech  is 
the  betrayal  of  truth.” 

♦  * 

Newbold  Noyes,  editor  of  the 
Washington  Star  and  president 
of  the  American  Society  of 
Newspaper  Editors,  stated  that 
“the  right  to  know” — access  by 
the  press  to  sources  of  informa¬ 
tion — does  exist  in  Washington. 
He  felt  that  the  Latin  Ameri¬ 
can  press  was  not  taking  ad¬ 
vantage  of  it  in  W^ashington  to 
get  a  balanced  picture  of  what 
the  U.  S.  government  is  trying 
to  do  in  that  area. 

However,  while  government 
officials  will  help  you  all  they 
can  “to  get  the  story  they  want 
to  put  out,”  he  noted,  they  are 
not  fond  of  stories  that  make 
them  look  bad.  “No  matter  how 
cooperative  a  given  government 
may  be,  at  a  given  time,  in  the 
area  of  freedom-of-information, 
the  press  can  never  be  lulled 
into  supposing  that  because 
they  both  seek  to  serve  some¬ 
thing  called  the  public  interest, 
the  press  and  government  can 
never  really  be  on  the  same  side 
of  the  fence.” 

The  press  is  under  attack 
“and  the  public  seems  inclined 
to  side  with  our  critics,”  he 
said.  “We  have  utterly  failed  to 
bring  home  to  the  public,  partic¬ 
ularly  the  young,  that  the  free¬ 
dom  we  assert  is  not  ours  but 
theirs — their  right  of  access  to 
sources  of  information  which 
are  not  government-controlled.” 

As  if  to  chastise  some  of  his 
contemporaries  for  taking  in  too 
much  territory  in  their  defense 
of  freedom  of  the  press,  Mr. 
Noyes  suggested  “a  few  things 
that  a  free  press  does  not 
mean” : 

“It  does  not  mean  that  public 
officials,  including  Mr.  Agnew, 
may  not  criticize  us,  fight  with 
us  and  even  do  what  they  can, 
if  they  choose,  to  undermine  the 
public’s  confidence  in  us.  A 
large  part  of  the  press  in  the 


United  States  spends  a  great 
deal  of  time  exercising  its  right 
to  try  to  undermine  public  confi¬ 
dence  in  and  public  approval  of 
Mr.  Agnew.  We  can  hardly  in¬ 
voke  the  concept  of  free  press 
and  free  speech  in  denying  his 
right  to  talk  back.  Press  free¬ 
dom  does  not  mean  that  the  first 
amendment  applies  to  the 
fourth  estate  alone. 

“A  free  press  does  not  mean 
either,  unfortunately,  that  pub¬ 
lic  officials,  including  Mr.  Ag¬ 
new,  may  not  attempt  to  threat¬ 
en  or  blackmail  us.  Personally,  I 
think  it  is  despicable  for  them 
to  do  so,  and  I  would  hope  in 
the  long  run  it  will  prove  to  be 
bad  politics. 

“A  free  press  does  not  mean, 
finally,  that  we  are  entitled  to 
be  loved  and  appreciated  by  the 
public.  We  have  quite  enough 
privileges  without  the  right  to 
demand  that.  Nor  is  it  necessar¬ 
ily  a  sign  that  something  is 
wrong  if,  in  times  like  these,  we 
find  ourselves  quite  unpopular 
with  our  readers.  We  all  know 
the  legend  regarding  the  sad 
fate  of  the  messenger  who 
brought  the  king  bad  tidings. 
Press  freedom  does  not  mean 
that  because  we  persist,  as  we 
must,  in  telling  people  things 
they  would  rather  not  know,  the 
people  must  love  us  for  it. 

“The  point  of  all  this  is  that 
we  of  the  press  cannot  look  to 
government  for  help  in  our 
hour  of  need,  any  more  than  we 
can  count  on  public  opinion  to 
come  galloping  to  the  rescue. 
We  are  entering  a  period  when 
the  idea  of  a  free  press  may 
indeed  be  sorely  tried  in  the 
United  States. 

“I  am  not  sure  we  can  even 
count  on  the  law  to  protect  us 
in  the  subtle  battle  that  lies 
ahead. 

“I  think  what  the  press  must 
do  now.  at  least  in  my  country, 
is  to  remember  that  ours  has 
never  been,  and  certainly  never 
was  meant  to  be,  a  safe  and 
complaisant  calling — that  we 
and  government  were  never 
meant  to  live  together  happily 
ever  after.  We  should  proceed 
on  the  assumption  that  we  are 
each  of  us,  individually,  free  to 
report  the  truth,  as  best  we 
can — that  we  are  in  fact  obliged 
to  do  so — regardless  of  how  it 
affects  the  government,  or  the 
readers  sensibilities  or,  it  goes 
without  saying,  the  advertisers, 
or  anybody  else’s  concept  of  the 
public  interest,  including  that  of 
other  news  men.  If  we  do  this 
effectively  enough,  we  need  not 
worry’  about  any  critics.  If  we 
lose  our  nerve  and  fail  to  meet 
our  responsibility,  then  the  an¬ 
swer  to  the  question  we  are  dis¬ 
cussing  today  will  be  that  a  free 
press  in  the  end  meant  nothing 
to  us  or  our  society  and  that 
we,  and  everybody  else,  got  ex¬ 
actly  what  we  deser\’ed.” 


Agnew  will  confront 
editors  in  Honolulu 

Vice  President  Spiro  T.  Ag¬ 
new  has  accepted  an  invitation 
to  exchange  views  with  editors 
at  the  annual  meeting  of  the 
Associated  Press  Managing 
Editors  in  Honolulu,  November 
17-20. 

However,  his  aides  have 
made  it  clear  that  his  appear¬ 
ance  at  the  convention  “is  sub¬ 
ject  to  the  wishes  of  the  Pres¬ 
ident  and  the  duties  of  the 
office.” 

The  effort  to  get  the  Vice 
President  on  the  program  be¬ 
gan  in  February,  according  to 
Gilbert  P.  Smith,  APME  pre.s- 
ident. 


Heads  editors’  ^roup 

Paul  Anderson,  managing  ed¬ 
itor  of  the  Tacoma  \ews-Trih- 
iine,  was  elected  chairman  of  the 
editorial  section  of  Allied  Daily 
Newspaper  of  Washington  at 
the  fall  meeting,  succeeding  Jim 
Hutcheson,  editor  of  the  Walla 
Walla  Vnion-Balletim  It  was 
the  first  membership  meeting 
at  Allied’s  new  offices  adjacent 
to  the  Seattle-Tacoma  Airport. 
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“CouthgefMeriJfwe  are  to  win 
ttje  ‘West, we  must  wii}^pok§ne 


THE  SPOKANE  MARKET  IS  A  PRIME  OR JEGTITE 
WHEN  CAMPAIGNING  IN  THE  WEST 


The  major  revolution  that  has  been  going  on  in  the  American  marketplace  is 
the  ever-growing  importance  of  the  West.  To  win  the  West,  you  must  make  a  dar¬ 
ing  thrust  for  the  Spokane  Market.  It’s  a  strategic  objective  of  over  one  million  peo¬ 
ple  who  spend  $2.0  billion  for  retail  goods  in  the  500  cities  and  villages  of  this 
territory. 

If  your  attack  plans  are  predicated  on  metro  measurement  statistics,  it  will  be 
wise  to  make  a  careful  reconnaissance  of  this  region  before  you  move  forward  in 
the  Spokane  Market.  These  36  counties  hold  some  surprises  because  Spokane 
is  a  unique  newspaper  market  that  can’t  be  understood  by  metro  figures  alone. 

This  makes  Spokane  one  of  the  major  targets  in  the  West.  The  market  cover¬ 
age  of  the  Spokane  dailies  gives  you  the  persuasive  power  you  need  to  capture 
this  market.  These  dailies  are  “home-town”  newspapers  throughout  this  region. 


The  Spokesman -Review  palla  Cftfoitifle 


EVENING 


MORNING  AND  SUNDAY 


Call  our  representatives  at  Cresmer,  Woodward,  O’Mara  &  Ormsbee  for  help  on  planning  your  Spokane  Market  campaign. 


Two  Worlds...One  Morning  Tabloid 


And  Two  Hundred  and  OneThousand 
Four  Hundred  and  Eight*  Subscribers 
equals  a  powerful  editorial  voice 
and  a  compelling  advertising  vehicle. 

Denver  Rocl^  Mountain  News 

Ask  your  friends  in  Sc ripps- Howard  advertising  offices  in 
New  York,  Philadelphia,  Atlanta,  Chicago,  Detroit,  Dallas,  Los  Angeles  and  San  Francisco 
why  they  like  to  talk  about  Denver,  the  Rocky  Mountain  News  and  the  sheep. 


SCRIPPS-HOWARD 

NEWSPAPERS 

General  Advertising  Department 
200  Park  Avenue.  N.Y.,  N.Y.  10017 


